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In October 
»66 6 Lhe Month” for Brides 








Chose™ by 


ie cope 
pistinge'™ 


Prides 





Vis. Hilliard Miller 


ged this prize-winning dinner t 
Table-Setting Contest 


arran able for 


the Arts and Crafts 


These advertisements over 
the name of your own store 

will help you make O« tober 
a big se month for “bride 
silver. The coupon will 


bring you the story. 
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- .,, This sound 
merchandising plan 
Points the Way 

to PROFITS 


T= are the facts about one of the “bride 
months” in the year. And if your sales figures 
don’t agree with these statistics, Gorham may be able 
to point the way to greater October profits. 























We have a plan that will help you share with us in 
the profits of a great national advertising campaign 
. . » going to more than 2,000,000 prominent families 
each month . . . to the readers of Good Housekeeping, 
House and Garden, Vogue, Vanity Fair, Harper's 
Bazar, House Beautiful, Country Life, International 
Studio, Spur, and Town and Country. 

Here are the people who represent the very cream 
of the prospects for sterling silver! Many of them are 
in your town! And the newsy, interesting advertising 
of The Gorham Company will lead them to buy this 
silver! 

Nearly 300 leading jewelers have joined the 1929 
drive for greater sales on Gorham silver. Whether 


The Princess Patricia, one of the 
popular patterns in Sterling by the 


you ve been planning to tie in with us Or not, it will Gorham Master Craftsmen. I} you 
pay you to know the facts about this advertising help would like definitely to increase 
and what it can do. The coupon brings you valuable sales on this profitable pattern, mail 


information. the coupon for the plan. 





THE GoRHAM Company, Department J.C. 8 


Providence, R. I. 
T H E G O R H A M C O M P A N = Gentlemen: Please see that I receive full information 


Sales Agents for GORHAM MANUFACTURING CO about the way the Gorham “‘fall effort’’ plan can help 


my October sales. 
Gorham -Whiting Division, Providence, R. I. 


Kerr Division, Providence, R.I. Durgin Division, Concord, N.H- Name. 
“America’s Leading Silversmiths for over 90 Years” ey 
Cy... State 
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Y\\| Watch Case Company—are y, CFD A) 
| the result of a life time of care- 
ful study and experience. They 

are dependable—mechanically 
and intrinsically, and in de- 

| sign they present an assurance 
\ of quality appealing to all. ) 


STAR WATCH CASE CO. 


LUDINGTON, MICHIGAN 


NEW YORK OFFICE - 20 WEST 47TH ST SAN FRANCISCO OFFICE 704 MARKET ST, 
CHICAGO OFFICE - 35 E. WACKER DRIVE CINCINNATI OFFICE ~- 31 EAST FOURTH ST. 
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set with 


HELLER HOPE STONES 





ee ee Sha. rings have the sturdy 
masculine appeal that makes women buy them 
as gifts — that makes men buy them for themselves. 
They have the style, beauty and intrinsic quality 
that make them move fast at a profit 4.4 «4s 4 


_[_—_—$<—$—$$_$_— The settings: 14 kt. white gold box settings 
REE Oo. GRRE ‘ = * ~ 
ornamented with popular modern figures on the 
shanks. Designed and made by J. R. Wood & 


Sons for quality retailers everywhere « « « 























SMART RINGS 


for WOMEN The stones: The permanent and enduring 
R beauty of Heller Hope Stones guaranteed by the 
and their Heller Hope Tag on each ring lends the final 


DAUGHTERS touch of masculine distinction a m ‘ ‘ 


cA splendid collection of feminine 


rings designed in the mode of the } R \ \ } OOD X SONS 
moment with the permanent appeal ° e 


of enduring quality. Wide variet’ 
makes the selection of a practical inerrant stylists in Jewelry oince 1550 


selling line easy for the retailer, ; 
NEW YORK OFFICE CHICAGO OFFICE 
15 Maiden Lane 29 E. Madison St. 
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1077—Suggested Resale—$] 1.00 
Direct to retailers per eel | 
$132.00—Keystone 

1080—Suggested Resale — $8.00 
Direct to retailers per 7 
$96.00—Keystone 

1070—Suggested Resale — $7.00 
Direct to retailers per aaa 
$84.00—Keystone 


MANUFACTURED 
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— Masterpieces in Watch Bands 
+ 


— Priced for the Masses 
a 


—Produced under Kreisler Supervision 


— In wide variety for eve ; | 
me a a Pee 
Hag 


No.|267 
Saree 
eo 9 
Shei 


No. 1067 


RRR 


All Bands 
are 1-10-14 K. Gold Filled 
1066 L—Suggested Resale—$3.00 
Direct to retailers per aad 
$36.00—Keystone 


1066—Suggested Resale — $5.00 
Direct to retailers per on 
$60.00—Keystone 

1063 —Suggested Resale — $6.00 

Feo to retailers per as 
$72.00—Keystone 

1067—Suggested Resale— $5.00 
Direct to retailers per aad 
$60.00—Keystone 


1267—Suggested Resale — $5.50 
Direct to retailers per ns 
$66.00—Keystone 


AND SOLD DIRECT TO RETAILERS SOLELY BY 


Epwarp L.Stern «. BROTHER 


run<¢€¢ OR PO RR AT E D 


305 EAST 47th STREET 


NEW YORK 














October 31, 1929 








THE JEWELERS’ CIRCULAR 






































za. UE 


25 CARAT 2: 


3471 3472 
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3485 3486 
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3258 3259 


Alt 312 


30 Church St., 


Some More Baker 


Settings 


UNIFORM AN Cue ne CY FT 
2 13 14 1 3 : 4 3 4 
3473 3474 3475 3476 3477 3478 3479 3480 3481 


Series 388 Low Square Setting, Plain 


iw 
© 
& 


2 Fi 13 1 
3487 3488 3489 3490 3491 3492 3493 3494 3495 


Series 389 Low Square Setting with Dovetail Openings 


— > 
| j [ | = Z -- y] Bs) 
SZ] SZ] 4\ ee] BH fh “1 oH & 
23 2 4 1i 1 a a > 5 4 ORT. § 
83 8 73 7 63 6 53 5 43 4 35 My 3 
bees VESe CEST. tis7 Uhh) a 
3260 3261 3262 3263 3264 3265 3266 3267 3268 3269 3270 = 3271 


Series 346 Square Settings with Dovetail Openings 
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3413 3414 3415 3416 3417 3418 3419 3420 3421 3422 


Series 369 High Square Settings. Made both light and heavy, either plain or dovetailed 


and perforated on two or four opposite sides. 


BAKER @ CO., INC. 


54 Austin St., Newark, N. J. 


New York 760 Market St.,San Francisco 5 So. Wabash Ave., Chicago 
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PEWTER by RICE 


is made only of the purest metal guaranteed absolutely free of lead 








294 266 


Write for Illustrated Circular on Pewter Beverage Sets and Toilet Ware 


MADE BY 


BERNARD RICE’S SONS, Ine. 
Makers of PEWTER AND PLATED WARE OF QUALITY 
325 Sth AVE. NEW YORK 


WORKS: 139-143 NORTH TENTH STREET, BROOKLYN, N. Y. 

















October 31, 1929 THE JEWELERS’ CIRCULAR 


a_i. a RIT f8> 
See ie, J Pho me es 
SJ any 


C, Se 
a "y a ren? Soe to Bis ae Pe ahed | E Fae 


JEWELRY CREATED BY KREISLER REFLECTS AN INCOMPARABLE ELEGANCE 


JACQUES KREISLER G COMPANY 


NEW YORK - THIRTY-SIX WEST FORTY-SEVENTH STREET --- CHICAGO ~- FIFTY-FIVE EAST WASHINGTON ST. 
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Merchandise, 
Machines, 
and Tools 








Vi 


Buying Information for Store and Shop 


There is too much information to detail here. This Directory 
covers about sixty lines, alphabetically arranged. If you want 
new sources of supply for your jewelry stock, you find them in 
the Directory. If you want to add new lines of Art Leather 
Goods or Umbrellas, or anything in the alphabet between, look 
in the Directory. If you want a new tool, appliance or machine, 
the Directory tells you where to find it. If you need work done 
outside, the Directory gives names and addresses. 


All this information and more is com- 
pactly and handily placed in the 3 x 6”% 
inch, 332 page, 1929-30 edition of the 
Buyers’ Directory—yours for One Dollar 








Jewelers Publishing Corporation 


\ 239 West 39th St. New York City Wf 
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*“*REFINEMENT AND PRICE COMBINED’? 


= 














A Message 





To y 
WRHROLESALERS 


Mr. WHOLESALER: 















HE proof to you of the value of any article is embodied in the profit earn- 
ing capacity, the rapidity of stock turnover, and the power of satisfying the 


trade and consumer. 


A product around which these three salient features are built is a good 
product and is one meriting a place in your line. 


Bristol rings have behind them years of experience in methods of produc- 
tion and creative ability. These facts, coupled with master craftsmanship 
and a constant eye toward consumer demand, have resulted in a product 

which contains the three salient features. 


HAND CARVED, CHASED AND ENGRAVED 


Each individual Bristol Ring is expertly hand carved and chased, not die- 
struck. Hand carved rings, as moderately priced as those created by Bris- 
tol, will bring you greater profits and pleased retailers and consumers. 


A Bristol representative covers your territory and for your convenience 
he is listed below. Either get in touch with him, or write us and we 
will have him call on you, or we will send you samples of our line. 








secccocecosceeee of Sfieccccecceccecece 





Stessesesteeed | oe ~ 


RRISTOL 


\. HAND CARVED -) 


SOLD THROUGH 
WHOLESALERS 
ONLY 





BRISTOL SEAMLESS RING CO. 


Main Office and Factory - - - 123 Liberty Street - - - New York 


New York Representative: 
A. H. Disbrow 
9-11 Maiden Lane 
New York City 





Mid-West Representative: Traveling Representative: Pacific Coast Representative: 
Herman R. Holzner Alfred H. Bullion Co., Inc. 
31 N. State St. Eastern States 717 Market St. 
Chicago, Ill. S. C, Steinmann San Francisco, Calif. 
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“AXEL 


MOUNTINGS 
EXCEL” 





FLEXIBLE BRACELETS 
WATCH CASES 
MESH BRACELETS 
RING MOUNTINGS 


a 


AXEL BIRDS. 


/ = rae: 
( Manufacturers of fine Jridium Latinum fewe Yy 


21 WEST 46h STREET NEW YORK 
TELEPHONE BRYANT 3820 
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DIAMOND MOUNTED 





\ a 
Sell them a UR Diamond Mounted 
Wedding Ring. and you will be the 
chosen jeweler in the years to 


@) asl om ee 


UNTERMEYER,ROBBINSECO. | 
20 West 47th St.NY. 
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Announcing a New Line of 
OPEN FACE JEWELED POCKET WATCHES 


by JUNGHANS 


These watches are as sturdily constructed as the 
utmost in manufacturing precision can make them. 
All parts are absolutely interchangeable—a most prac- 
tical feature. Already these watches are known all 
over the world for their time keeping accuracy and 
for the moderate cost of their high quality. 





kkk 


No. 103—14 size lever movement, 6 Jewels— 
two adjustments—compensating Breguet Hair * 
Spring—double safety roller—-white hard en- 
amel plain dial—Solid Nickel jointed Case with » 
inside nickel cap—Cased and Timed at the fac- 
tory. Retail Price, $8.50. List Price, $10.50. 


xk 


No. 104—14 size lever movement, 15 Jewels- 
wo adjustments—compensating Breguet Hair 
Spring—double safety roller—white hard 
enamel double sunk dial—visible Jewels. Solid 
Nickel jointed case with inside nickel cap— 
Cased and Timed at the factory. 

Retail Price, $14.50. List Price, $18.00. t 


list Prices Subject to Jewelers’ Circular Discount * 


OOO otto tok 


Junghans are one of the largest Clock and Watch 





We anticipate a hearty acceptance of these watches 
by the trade because their real merit and intrinsic 
value is so readily appreciated. Popular prices fore- 
cast popular demand and sales and turnover should 
be steady and profitable. Each watch comes in its 


own attractive display box. 


> 


B, Ic 


SEIT 
a 
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No. 107—8 sise—lever movement, 15 Jewels— 
two adjustments—compensatiny Breguet Hair 
Spring—visible Jewels—double safety roller— 
white hard enamel dial—Solid Nickel Spread 
Bascine Case—invisible joint—An attractive 
T'HIN watch—Cased and Timed at the factory. 
Retail Price, $15.50. List Price, $19.00. 





No. 101—Alarm Watch—lever movement—6 
Jewels—two adjustments—compensating Bre- 
guet Hair Spring—double safety roller—zwhite 
hard cnamel “lumincus” diai—Solid Nickel 
Case—Inside cap—Jointed Easel Back—carried 
either as a watch or used on desk or table. 
Cased and Timed at the factory. 

Retail Price, $12.00. List Price, $15.00. 


List Prices Subject to Jewelers’ Circular Discount 


JR a a ag 


Manufacturers in Europe: 7000 Employes; daily 


production 15,000 Clocks and Watches 


JUNGHANS POCKET WATCHES 


are reliable and accurate timekeepers—closely timed and regulated at the factory, 
ready for the pocket. Thoroughly guaranteed against imperfections. A full line 
of materials always carried in stock. In selling these pocket watches suggest the 
additional purchase of a chain and thereby benefit from this extra source of income. 
Pocket watches present an excellent market. The man who wears a wrist watch 
for sports, needs a pocket watch for business. Suggest it to him. 


WAKAKIAAAIAAAIAAIANO der from your jobber. If he hasn’t 
them in stock he can get them for you. Or 
ask us for the name of the jobber 
nearest you who carries them in stock.yy¥¥y¥¥¥¥ HR EMER MRM 


SMITH-AMERICA, INC. 


Sole Importers 


10 West 47th Street 


New York 
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Crystal Bracelets 
in Particular 


All Bracelets are selling well—but Crystal Bracelets 
lead them all. 


At retail, they sell for $50.00 to $100.00; and you 
can make no suggestion for a Christmas gift that will be 





as well received. 


Style and finish as in all Kohn products. 


~~s™ SSS) PITTI. Oat F Ak et te he 


| Koun & (ot 


GEN iy ore Opec ebcNou ire 


NEWARK, N.cl. 
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JMERSENRS & 
ARDERSZEN LQ, 





























FOR NEARLY A CENTURY Hh 


MAKERS » OF » FINE 
DIAMOND JEWELRY 












































433-H 


mands of style, taste and price in wedding 

rings has been solved for you by the American 
Platinum line of Seamless Wedding Ring Blanks. 
We have provided for the most modern and expen- 
sive rings, for those equally modern but less costly 
and you will also find blanks for those whose ring 
tastes are toward the more conservative. We in- 
clude a number of good heavy blanks for men’s 


je PROBLEM of satisfying the varied de- 




















ring’s 
AMERICAN PLATINUM _ Whether your trade calls for the finest of diamond 
SEAMLESS WEDDING RING BLANKS creations or the most simple gold band, you will find 
‘ s an American Platinum Blank that will be of im- 
PLAIN measureable help to produce the best results. Every 
DRILLED one is a model of master tool-work. 
AZURED 
CHANNELED 





We have just issued a new catalog show- 
ing our complete line of Wedding Ring 
Blanks, also many artistic settings for 
modern stone-set rings. 


Ask for Catalog A-31 


THE AMERICAN PLATINUM WORKS 
N. J. R. R. AVE. AT OLIVER ST. 
NEWARK, N. J. 
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a to the point, telling in a few words the calibre of 


service we offer. It is more exemplary than a dozen statements about 


that service. 


As long as business is made up of individuals —kindness and courtesy will 


persist. Our constant attempt to KATZ & OGUSH, INC. 


employ kindness and courtes 
Pr Y 33 WEST 60th STREET - - NEW YORK 


is again reflected in this letter. 55 E. WASHINGTON STREET -  - CHICAGO 
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Announcing 


The reorganization of the 
Waite Thresher Company 


After fifty-eight years of active ser- 
vice, Mr. Henry G. Thresher has re- 
tired and the business will hereafter 
be conducted under the name of 


WAITE THRESHER CORPORATION 
Manufacturing Jewelers 


PROVIDENCE, R. I. 


William B. Peck, President Axel B. Paulsen Dean Thresher, Treas.-Secy 
Chicago Office r : 
New York Office 29 East Madison Street Providence 


21 Maiden Lane Ira W. Smith, Pacific Coast Abbot Park Place 











FULLER’S chymmelnical. FINDINGS 


SWIVELS—BOWS—BARS—SPRING RINGS 
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DISTRIBUTED BY 


RELIABLE MATERIAL DEALERS 
EVERY WHERE 
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Presenting in 


THE SATURDAY EVENING POST 
NOVEMBER 9* 


. The largest diamond 
ring advertisement ever 


published . . . featuring 








DlA M O N_ D 


| Aergs O Romance 


: 














THE SATURDAY EVENING POST November 9, 1929 





A DIAMOND 


O express fittingly the sentiment which inspires so 

important a gift as a diamond ring—noted design- 
ers have conceived these Rings O' Romance in splen- 
did beauty. 


Brilliantly interpreted for both men and women, they 
have new grace— newrichness. A source of pride to 
you today, their lasting loveliness will be cherished 
anew by generation after generation. 


Diamond Rings O' Romance are priced the same the 
country over. You make this important purchase in 
utmost confidence — assured of dependable value. 
The name ‘‘Ring O' Romance” inside your ring 








TOKEN O' LOVE 


‘ 
Sip San 
4 pes wis, 
} £ ; 
» 
> 


ZRE2G. V.$. PAT. OFF. 


GENUINE DI A OD URINGS 





THE SATURDAY EVENING POST November 


eal lo Hand 


RING O ROMANCE 


represents the unqualified guarantee of the maker, 
supporting that of the jeweler from whom you buy it. 





Your jeweler is now showing the newest originations 
in diamond Rings O' Romance—engagement rings, 
diamond wedding bands, dinner rings. Rings for 
men, too—handsome—ruggedly masculine in design. 


Choose now—from a splendid variety of beautiful 
diamond Rings O' Romance. And remember, no mat- 
ter which you select, a diamond Ring O' Romance 
is a wise investment— one that will increase in 
value and in sentiment with each passing year. 


BENJAMIN & EDWARD J. Gross Co., INC., New York, N. Y. 


£ 
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aa 


M05 BOUQUET O'LOVE| 


LOVE 





























tor RECORD VOLUME 


in your diamond 
Ring Department ... 


v OU have just seen, on the preceding pages, the reproduction of the 
beautiful double page spread in color, featuring diamond Rings 
O’Romance in the November 9th issue of The Saturday Evening Post 

the largest diamond ring advertisement ever published .... And just one 


ofa regularly planned series in the arresting Rings O’Romance campaign! 


The eighteen diamond rings featured in this powerful message are the 
leading numbers in the Rings O’Romance line. If you have not already 
ordered them, there is still time—and we promise prompt shipment but 


you must act now! 


You will receive, with your order, a striking new window display, 
uniquely designed counter pad, special ‘tie-up’ newspaper advertise- 
ments and other productive sales helps. The greatest concentration of 
merchandising support in diamond ring history—all planned to bring 


you record volume this season in your diamond ring department! 
W rite or wire this office. We will reply immediately ! 


BENJAMIN & EpWarbp J. GROss Co., INC., 
64 West 48th St., New York, N. Y. 
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STRENGTH 





To dam the leaks in 
production that are 


called “Solder Waste 


USE 


PRECISION SOLDERS 
for Platinum 








Their Holding Power is Unsurpassed 


SIGMUND COHN 


PLATINUM 
44 Gold Street, New York 
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Popular Cases for Popular Priced Watches 






We Take Great Pleasure in Presenting to the Trade 
the Latest Diel Designs for the New Season 
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These four designs are 
examples of the finest 
stamped work Diel Crafts- 
men have yet produced 
for 634 ligne rectangular 
movements. 


Here you have high class 
designs for popular priced 


watches. 


| WMT TU 


=: 


wn 


Die 





= a a 


CE 
ae 


\ 
Huntuusennndtti i) N’ 





An assortment of cases 
hitherto unparalleled for 
variety of choice. More 
than five different designs 
to each style opening illus- 
trated here. 


These cases will take 
movements of 634 ligne 
rectangular, 614 ligne oval 
and 6% ligne Tonneau. 
They are made of the ex- 
clusive Diel Whitever 
Quality Metal. 


Their feature is the spec- 
tacular combination § of 
mechanical precision with 
perfection in hand _ en- 
graving. 

They are hand engraved 
Butler finished and the 
engraving mirror-polished. 
Samples and prices on 
request. 
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309 Grand Street, New York 
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To Wholesale Trade Only 
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Have you seen the out- 
standing achievement in 
satin effect Oriental fin- 
ish? 


Made in our Whitever 
Quality metal. 


Send for samples and see 
for yourself. 







I Watch Case Co., Inc. 
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... quick turnover and profits for the 
retail jeweler in this unusual group of 


ALLSOPP RINGS 


set with 


HELLER Hore STONES 





a ee Soeeka examples of 
the jeweler’s art...designs that interpret 
the modern with nothing of fuss or fad 
... quality and loveliness that is com- 
pleted by the use of HELLER HOPE STONES 
in the six newest colors...a group of 
rings specifically designed and priced for 


volume business... retailers everywhere 





are invited to send for an assortment. 





The New 


“Heller Hope ZIRCON + *Heller Hope CEYLON SAPPHIRE 
“Heller Hope EMERADA + “Heller Hope BLUE SPINEL 
*Heller Hope ULTRALITE + “*Heller Hope ROZIRCON 


Heller Hope Stones created in the laboratories of L. Heller & 
Sons, Inc., are regarded as the highest examples of synthetic 
art. In hardness, chemical composition and optical behav- 
ior they take on all the characteristics of the natural spinel 
and corondum stones which they so beautifully duplicate. 


*Trade Mark 
Consider This Price: 


A selection of Allsopp modern $ 
gold settings with a complete 
color array of Heller Hope Stones.  xgysronz 


ewspaper mats of this and other SEND FOR AN ASSORTMENT 





i] 
S hi Me This is Allsopp Ring No.28D41 set with a Heller 


Og Hope Stone. 


rings may be obtained FREE. Write! 


ALLSOPP BROTHERS 


26 CAMP STREET ° . . NEWARK, N. J. 
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NEWARK, NEW JERSEY 


Stands for Quality and Reliability 





in Jewelry of Highest Crade 








Necklace Clasps and Novelty Jewelry 


MODERN NOVELTY CoO., INC. 
126 South St., Newark, N. J. 


Barrel-clasps. 


14kt. Bead Necklaces, also loose beads 
for manufacturers. Various styles and 
sizes. 


Burstow, Kolimar & CO. 


18 Columbia Street 











~ 


Stern MG Oo. 


the populare 
w= STERNSEY ~~ 
RINGS 


And Pendants to Match 
Chrough wholesalers only 


401-7 MULBERRY STREET 











BARRASSO & BLAS! 


THE HOUSE OF CAMEOS 


Lady’s Stone Rings — Diamond Mountings. 
Pendants — Earrings 


CAMPO BROOCHES 
Sold through the jobbers only. 
31-83 Governor St., Newark, N. d. 








New Jersey Jewelry Mfg. Co., Inc. 


50 Columbia Street 


Manufacturers of Waldemars, fine gold and platinum 
chains, swivels and spring rings in gold and platinum. 
Various kinds of Fancy Links—Plain or Enameled. 


Phone Mitchell 2569 


HENRY RUFEISEN-INC 


MANUFACTURERS OF 


RINGS OFAAQUALITY 


126-128 South Street 
Ohicago Office, 81 N. State St 








R I | cSsS—a Specialty with 


Louis Bleiberg 
336 Mulberry Street 


Sterling Fireless Sliver 


Reduces polishing to a minimum and obtains 
lasting brilliance. 


JOHN J. JACKSON 4 CO. 
All Sterling and Fine Siivers Relling fer the Trade 








What Is the 
Jabe!l Ring Mig. Co. 


putting out now? That Is the question 
the ring trade le asking. 401 Mulberry 8&t. 


SEND FOR SAMPLES 
TAGS 35:88 
ALL COLORS 

ARCH CROWN MFG. CO. 


82 Warren &t. Newark, N. J. 
Originators and Patentees 








WATCH CASES 


We Specialize In Watch Cases 


WACNER & CO. 


Tel. Market 7448 91 Oliver Street 


Y4 to 2 carat 18K Engagement Ring 
mountings ornamented with email 
diamonds and sapphires 


MARTIN H. WIEDMANN 


23 Longworth 8t. Newark, N. J. 





Gold and Platinum Solders— 
“Clinton Alloys” 
For White, Green, Yellow Gold 


Refiners of Precious Metals 


Clinton Refining Co., Inc. 


81-83 East Kinney St. Newark, N. Jd. 


the HELEN MFG.CO. 


475 WASHINGTON ST, 


GS «  MOUNTING® 


if. you SELL to papnese, colleges and 
raternities BUY fro 


CRESCENT RING CO., Ine. 


355 Mulberry Street 


— of RINGS and P INS 


For Fraternal and Scholastie 
EMBLEM HOUSES 


We Specialize in STONE RINGS 


Black Onyx Blue Onyx Rubies 

Sardonyx Green Onyx Amethysts 
Also 

All kinds Exclusively 

of RINGS for Jobbers 








BARTELL & MILLER 


Manufacturers of 
FINE WATCH CROWNS 
244 Market Street 
Oatalog sent on request. 





ALEX A. HASTREITER 
IMPORTER & JOBBER IN 
DIAMONDS, WATCHES AND 
JEWELRY 
207 Market Street Phone Mulberry 2406 





THE GENERAL ALLOY CO., Ine. 


Correct White, Green, 
Alloye & Solders Yellow and Red 


WEDDING RINGS 





Cc. B. W., INC. 


10, 14 and 18K Ringe—Jobbere Only 


891 Mulberry Street Tel. Market 8320 
New York Office, 98 Nassau &t. 





L. FRITZSCHE & CO., Inc 


Manufacturers of 
Piatinum and 14Kt. Gold Jeweiry and 
Flexible Bracelets 
480 Washington Street 














Wefterling, Berry, Wallraff Co., Inc, 


Makers of 
FINE EMBLEMATIC JEWELRY 
Eight Rose Street 








M. ALEXANDER 


Manufacturer of 


GOLD RINGS 


Tel. Mitchell 1458 60 Columbia St. 








Jewelers’ Settings and Soidera 
Refiners and Smelters 


BAKER & CO., INC. 


Murray and Austin Sts. 
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[||| ALMost A CENTURY OF EXPERIENCE 


is in back of every Ketcham & 
McDougall product. Founded 
in 1832—when we supplied 
the trade of the day with 
thimbles—we have always kept 
abreast of the trends and 
styles. And we have 
always featured qual- 

ity, workmanship and 
value. 


The f our Moderne 


Automatic Eyeglass Holders 
illustrated herewith—are no 
exceptions to our century old 
standards. Each is a modern 
design, attractive, novel and 
practical. Perfectly finished in 
14K White Rolled Gold 
and guaranteed against 
defects—these Moderne 
Automatic Eyeglass 
Holders are salable, 


profitable merchandise. 


Write for Our Illustrated Price Lists. 


KETCHAM & McDOUGALL, INC. 


15 Maiden Lane 


Established 1832 


New York 











30 66 


Distinctive Coral Je 


welry 


GOLD AND SEED PEARL COSTUME 


35/62 0.8 
PAT.PEND. 


35/570N. 


EXQUISITE 
CAMEO BROOCHES 


Carved by our own artists. Memo selection on request. 


SERPE BROTHERS 


Mfg. Jewelers—Importers of Cameos 


64 Fulton St. 


New York 


JEWELRY 





«? 
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PORE PRL 
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MORTIMER B. KLING Comiitin, Reet, 


Costume Jewelry 


in Jade, R 
in Jade ose 65 Nassau St., New York Amethyst, Coral 


THE LARGEST CHINESE 
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GENUINE 
ANTIQUE JEWELRY 














SOLID GOLD NECKLACES 
LOCKETS AND CHAINS 
BANGLE BRACELETS 
FLEXIBLE BRACELETS 
RINGS, COSTUME PIECES 
COMPLETE SUITES 


EEO ELWYN & CO., Inc. 


23 WEST 55th ST., NEW YORK 


























LONDON OT 














Fancy Cut Diamond Jewelry 


ESTABLISHED 1870 


Wane hey 


A we 


yy, 
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\ 
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JOHN W. BLOCK 


Manufacturing Jeweler 
22 WEST 48rx STREET 


> 


NEW YORK 


YN 
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More Than 


Merchandise 


It is not enough to know that Gold- 
smith, Stern diamond-mounted jewelry 
is of superlative quality, of selective 
design, and of exquisite craftsman- 
ship. More than 60 years’ contact 
with the jewelry merchants of the 
country have established these facts. 


At this time of year especially careful 
cooperation and prompt service are 


,important in showing the latest de- 


* signs, and in maintaining full assort- 


ment. 


You have our assurance in that 


—¢3-— 


regard. 


GOLDSMITH, STERN & CO. 


ESTABLISHED 1868 


World’s Largest Manufacturers of Gold Jewelry 
136 West 52nd Street, New York, N. Y. 





LONDON 


PARIS 





AMSTERDAM 


CHAUX DE FONDS 
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(dis big Jewelry Centers both 
BUY Mu 
NEW YORK 









NEW YORK ... World Market Place . .. Serving the discriminating, and also the millions . . . 
Facing the centers in Europe, close to all the world . . . With its smart shops and clever craftsmen 


Fashion Center and Focal Point of a whole continent ... Shop in NEW YORK. 





ARTIFICIAL PEARLS 


Leys, Curistiz & Co. 
“Orienta”’ Pearls 


65 Nassau St. 


BADGES, EMBLEMS, MEDALS 


Diecres & Crust, 15 John St., Medals, Cups, 
Badges, Class Rings, Special Order Work 


BALANCES, SCALES 


CurisTIAN Becker, INC. 
Balances (Diamond and Gold) 


92 Reade St. 


CLOCKS 
Norman M. Morris 542 Fifth Ave. 
Importer, Boudoir, Traveling Clocks, Watches 


Poote Crock D1iv.—Morse Prop., Inc. 233 
Spring St. America’s Most Accurate Timepiece. 


CRYSTAL—COLORED GLASSWARE 


T. G. Hawkes & Co. 542 Fifth Ave. 
Decorated Crystal and Silver Mounted Crystal 


CHINAWARE 


Mappocx & Miter, Inc., 39-43 W. 23rd St. 
“Royal Worcester China” 


DIAMOND IMPORTERS AND 
CUTTERS 


BaumMGoLp Bros., Inc. 
Diamond Cutters 
Birnpaum Presser Co., Inc. 62 W. 47th St. 

Diamond Cutters 
Cuas. P. GotpsmitH & Co. 20 W. 36th St. 
Loose Goods, Mfrs. of Plat. & Dia. Jewelry 
Juwzt-Gem Co., Inc., 145 W. 45th St., Lapi- 
daries & Importers of Diamonds & Other Stones 
Surman Bros. & Co. 234 W. 39th St. 
Diamond Imp., Mfrs. Plat. and W.G. Rings 
J. R. Woop & Sons 15 Maiden Lane 
Diamond Cutters, Jewelry Mfrs., Omega Watches 


62 West 47th St. 


DIAMOND JEWELRY 

C. V. Dovemzrry Co., Inc. 7 W. 45th St. 
Plat., Diamond, Seed Pearl and Jade Jewelry 

Morsz Bros. 64 West 48th St. 
Diamonds and Diamond Jewelry 

Srarczz & Sons, Inc. 527 Fifth Ave. 

Finest Type of Platinum Diamond Jewelry 








FOUNTAIN PENS AND PENCILS 


Pen-O-Grapuic Pen Co. 152 W. 42nd St 
Mfrs. Combination Pens and Pencils 


NOVELTIES 

Victor E. LepEerer 123-125 West 33rd St. 

Adv. Souvenirs for Store Openings, Anivs., etc. 

Max SINGER 9 Maiden Lane 
Specials in Jewelry Jobs and Novelties 


PEARLS 
Papazian Bros., Direct Importers, 2 W. 46 St. 
Undrilled & Seed Pearls, Zircon, Jade, Coral. 


PLATINUM CHAINS AND MESH 
Corsetr & BertTo.one, Inc. 74 W. 46th St. 
Chains, Mesh, Plat. Cord, Watch Attachments 


PRECIOUS AND COLORED STONES 
R. J. BruMENTHAL 65 Nassau St., 
Jade for Manufacturers 
R. A, BreIDENBACH 48 W. 48th St. 
Diamonds, Precious and Imitation Stones 
Max DuraArrourc, Ltp. 580 Sth Ave. 
Synthetic Calibre, Ring Stone, Importers 
Jures FRANKLIN, INC. 452 Sth Ave. 
Pearls and Precious Stones 
ALFRED La Frantz & Co. 41 Forsyth St 
Jobbing Colored Stones, Cutting, Encrusting 
Levere Co. 94 Canal St., Cutters, 
Encrusters—If it’s a stone, we have it. 
Max Natuan Co. Estab. 1886. 68 Nassau St 
Pearls, Precious, Imitation Stones. Mail orders. 
Max Stern & Co. 17-23 John St. 
Importers of Ringstones of Every Color 
SuprEME Stone Imp’t Co. 37 Forsyth St. 
Encrusting, Jobbing Stones, Mail Orders Filled 
J. L. Warner Co., Inc. 36 W. 47th St. 
Importers and Cutters of Precious Stones 


REAL STONE COSTUME JEWELRY 
Arax Jury. Mrc. Co., Inc. 74 W. 46th St. 
Real Stone, Costume and Seed Pearl Jewelry 
Asiatic Art Jewetry Co., INc. 22 W. 48th 
Chinese Jade, Seed Pearl, Artistic C’t’me J’l’y 
Boyayran’s Sons Co., Inc. 64 W. 48th St. 
Seed Pearls and Art Jewelry Manufacturers 
KERPEN BROTHERS 353 Fifth Ave. 
Genuine Amber Beads & Amber Jewelry 
Mortimer B. Kiinco “The House of Jades” 
Necklaces, Costume Jewelry. 65 Nassau St. 


REAL STONE GIFTWARE 
Avucust Dincetpern & Son 551 Sth Ave. 
Real Stone Ash Trays, Special Order Work 








PRECIOUS METALS 

BAKER & Co., Inc. 30 Church St 
Jewelers’ Settings and Solders 

Jounson, MatrHey & Co., Inc. 233 B’way 


Platinum and Other Precious Metals 


REPAIRS FOR THE TRADE 
SaMvuEL BERNARD 22 West 48th St. 
Repairers: Watches, Clocks; Timeology 


S. Hertrer & Co., 49 Maiden Lane 
Silversmiths, Jewelers, Platers, and Colorers 

KING & Co., 40 John St. 
Repairers, Silversmiths, Jewelers 


I, RosEnBAuM 36 West 47th St 
Fine Jewelry Repairing—Special Order Work 


93 Nassau St 
Repairers; Watches, Dials, Supply Material 
RINGS, RING MOUNTINGS 


DaTTeLBAuM & FRIEDMAN 1 W. 47th St. 
Manufacturers of Gold Rings and Mountings 


SEED PEARL JEWELRY 


EasTeRN Peart Co. 64 W. 48th St., 
Mfrs. Seed Pearl Jewelry, Also Repairs 


Factory P. T1recHe 


SILVERWARE 


Dersy SILver Co.s 10 Maiden Lane, Werld Re- 
nowned Hollow, Toiletware, Novelties, Pewter 


WATCHES—AMERICAN 


AtpHeus L. Brown 15 Maiden Lane 
Watches: Waltham, Elgin, Howard, Hamilton 


WATCHES—IMPORTED 


Cortesert Watcu Co., Watches and M’ts. 
M. Foerster & Son, Agency, 15 Maiden Lane 

Lussac Watcxu Co. 12 John St. 
Importers of Swiss Watches of all prices 

A. SHaprro & Son 48 W. 48th St. 
Specializing in Men’s Platinum Watches 


I. TANNENBAUM Co. 121-123 Canal St. 
Importers of Swiss Watches and Movements 


WATCH MATERIALS — TOOLS — 
JEWELRY FINDINGS 

Kriecer & Dranorr, 10 W. 47th St. 
Direct Agents for Bulova Watch Material. 

Pickorr Bros., 56 Christie St. Am. & Swiss 

Materials, K.K., G.S. & Standard Crystals. 
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INTERNATIONAL 


TRADE 





LVERPLATE 





attractive and readily salable novelty. 


INTERNATIONAL. 





WILCOX TABLE LIGHTERS 


N presenting this series of Table Lighters and Combination Table Lighters and Cigarette Holders in 
International Silverplate, we believe that we offer an unbeatable combination. 
with a widespread popular appeal ; sure action with the EVANS Roller Bearing unit and the exquisite 

design, workmanship and finish, and the fine quality of International Silverplate, join to form a most 


An ingenious article 


Cross-lever, roller bearing action is a new principle in lighter-building—exclusively EVANS—exclusively 
It means smoother action, wider clearance between snuffer and wick, an almost 
complete revolution of the sparking wheel that spurts a veritable shower of sparks to insure ignition— 
not at one, but at several points in the revolution of the wheel, from just one pressure of the thumb. 


The charmingly colored leathers, the colorful inlaid enamels, the delicate tracery of chasing offer to the 
consumer a wide selection, wider than in any other line—and all lighters are backed by the full guar- 
antee of the makers, Wilcox Silver Plate Co., International Silver Company 

Successor, Meriden, Conn. Write for illustrations and prices. 








No. 138 — Combination 
Table Lighter and Cig- 
arette Holder, Genuine 
Brown Leather, Snake 
Grain. May also be had 
in Genuine Leather, 
Black Lizard or Red 
Morocco Grain 





126 — Combination 
Table Lighter and Cig- 
arette Holder 


No. 


ge ay Top removed to 
show Cigarette Holder 








RNAT 






No. 135—Table Lighter 
Height, 6%4 inches 
Light Jade Enamel 

Pillar 


No. 142 — Combination 

Table Lighter and Cig- 

arette Holder. Genuine 

Leather, Black Lizard 

or Brown Snake Grain 

or Red Leather Morocco 
Grain 


IONAI 


SI LV? 


All 
International 
plate 





Height, 6 inches. 
bands of Red Enamel. 
May also be had with 


a 


Table Lighters in 
Silver- 
are furnished in 
Butler Finish 


No. 134—Table Lighter 


With 


Black or Light Jade 
Enamel 


ce 








No. 


140 — Combination 
Table Lighter and Cig- 


arette Holder. Paisley 

Pattern. Opened to show 

Cigarette Holder and 
Lighter 
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 DOUBLE-EDGED 


/ 
SALES FEATURE @& 


“SILHOUETTE 


The New 


1847 ROGERS BROS. 
PATTERN 


Two dinner knives instead of the usual conventional one... 





in SILHOUETTE. Two choices to intrigue your customer. A 


double-edged talking point for you! 


For SILHOUETTE offers both the regular dinner knife . . . and 





the new Viande knife (Patent Applied For), with its short blade 
and long handle. It’s a knife you can demonstrate. You can 
take it in your hand and hold it in a cutting position. You 
can demonstrate how your forefinger presses on the handle 
instead of on the back of the blade as with the usual dinner 
knife. You can demonstrate its balance and its feel. You 
have something to talk about even beyond the pattern itself, 
something new and “‘newsy.” 

The Viande knife is the creation of Eliel Saarinen, whose 
distinguished work is recognized as entitling him to foremost 
rank as architect and designer. 

And then if your customer is very conservative . . . and the 
Viande doesn’t impress her . . . then you still have the 


regular dinner knife and dessert knife to sell her. 


For illustrations and prices of the new SILHOUETTE pattern 
write for booklet JHeto Sales Promotion Department, Fac- 


tory E, International Silver Company, Meriden, Connecticut. 


1647 ROGERS BROS 


SILVERPLATE 
—aal — 
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Silverware Now more Style ACinded 


New Prize Cups and Trophies Reflect Both Modernistic and Classical Mode in 


Design and Ornamentation 


By Ima Thompson 


OLLOWING in the footsteps of all silverware, the 
Kk new prizes are style conscious. There is the new 

mode in decoration, the fashionable cup contours, 
the new handles, color in silverware and the matter of 
ensemble sets to be considered by the forward looking 
silver merchant nowadays. 

Among the most popular 1929 trophies are four groups 
of silver articles. Cups come first on the list followed by 
silver bowls and in the third group single pieces of hollow- 
ware such as pitchers and vases. For the fourth group are 
the matched sets of silver pieces. 

For their patterns these new 
trophies and prizes follow archi- 
tectural details in the matter 
of modish decoration and take on 
the modernistic theme or return 
to classic design for their orna- 
mentation. Quite a 
different arrange- 
ment is seen where 
appropriate symbols 
are used to decorate 
some of these new 
cups and bowls, but 
these will follow the 
general line of the 
other fashionable 
selections. 

The cups again 
are ranged into dis- 
tinct groups. Some 
have long. stems, 
some are stemless 
and placed on a 
shortened base. The 
great majority of 
the new cups have 
handles, but others 
in beaker form go 
handleless. En- 
twined lines, classic 












A group of three trophy cups showing well placed symbolic detail 


borders, angular geometric patterns for the modernistic 
cups and regulation, gracefully curved tube-handles are 
among the handles used on the new prize cups. 

For the bowls, there are wide stands, narrow rims form- 
ing very slim bases, or separate feet in appropriate design 
to blend with these bold patterns and forms. Fluted sides, 
engraved panels and the introduction of colored linings 
are featured among these bowls which are considered in 
the mode. 

Color brings to mind a long list of other pieces beside 
these bowls and cups, which are 
appropriate for prizes and highly 
favored this autumn. These 
color lined hollow pieces include 
the cups for bouillon sets and 
after-dinner coffee sets; bever- 
age sets, iced tea sets and separ- 
ate vases, pitchers, 
beakers, berry 
dishes, small bowls 
and long - narrow 
cups. 


oo our third 
group, the single 
piece hollow-ware 
selections for prizes, 
not including bowls 
and cups, we have a 
tremendous array of 
vases. These now 
being used are ex- 
ceedingly high and 
narrow, gracefully 
curved from the top 
and placed on high 
narrow bases. The 
pitchers are gener- 
ous of size, hand- 
etched or plain satin 
finished and fluted. 








THE 









These graceful designs reflect good taste 


The beakers are included in three sizes, regulation tum- 
bler, a beaker the size of a lemonade glass and a huge 
handleless drinking utensil that is really the only true 
beaker of the lot. These come in pairs or in sets of six on 
a matching tray. They are incised, engraved in panels, 
fluted or square-shaped for the modernistic mode. 

Clocks, lamps, trays and beverage shakers continue the 
list of these first favorites for 1929 prizes in silverware. 
They are used in appropriate form for all manner of 
sports, for meets and tournaments or as separate club 
prizes. The clocks are finished for yachting prizes with 
the typical spokes of a ship’s wheel. The lamps have 
stands representing on their sides bas-reliefs of scenes 
pictured from the golf-links, the tennis court, the boat- 
club harbor, the cricket crease or the polo field. 


FTER-DINNER coffee sets, beverage sets and sets 

for iced tea with smokers’ paraphernalia and match- 
ing pieces for the library desk are shown among the 
groups keeping the ensemble idea throughout the offerings 
of the leading silverware houses. The desk sets come in all- 
silver, in silver with mahogany or carved gem-stones silver 
mounted. The smokers’ things include stands and humi- 
dors, smaller pieces such as trays, match boxes and pocket 
pieces. The iced tea sets have colored glasses and silver 
mounts with handles, silver mounted spoons with bowls 
colored to match the glasses and a tray to repeat the pat- 
tern shown in the open filigree of the glass mounts. The 
beverage sets may also be colored with six or twelve glasses 
of tints and tones, a handsome shaker and a generous sized 
tray to match. For the after-dinner coffee services, there 
are engraved patterns in silver cups and saucers with a 
silver tray, creamer, sugar bowl and coffee pot in en- 
graved, chased or plain polished finish. 
Prize cups and silver trophies with appropriate symbols 
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for their decoration are leaders among the new designs. 
In the first illustration is a typical prize cup designed for 
a yacht club trophy. It is in one of the favorite shapes 
and is carried out in its decorative design in keeping with 
the idea for which it is intended. 

Two more cups especially designed to meet definite re- 
quirements show well-placed symbolic detail. The engrav- 
ing on all these cups is a delightful new feature and the 
high model forms add tremendously to the attractive ap- 
pearance of these silver pieces. Of these two cups, one 
shown in the first illustration, is with unusual handle 
trimming, while another on the following page has deli- 
cately wrought handles reaching high above the top of the 
cup. 


YLVER shields mounted on ebony are used this year as 
S trophies by colleges and large organizations to com- 
memorate events or reward fine deeds. On some of these 
shields there is used a wealth of the finest type of hand 
work. The carving on these shields is especially well done 
and the chasing and engraving shows unsurpassed work- 
manship. 

Whether to have handles or leave the handles off the 
cups, whether to have covers for the cups and bowls or 
design them without these additional fixtures are ques- 
tions left to the individual designer this year. Handles, 
when they are used, show a preference for the high reach- 
ing ones like those seen on the cup in the second illustra- 
tion, or they are attached rings, as the cup in the third 
illustration shows. 

The silver trophies with the new lids and covers have 
for their handles a simple line of silver leaving the decora- 











Excellent examples of more elaborate trophies, the cup showing 
the use of ring handles 
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tion for the cover finial. A full figure of a golfer, golf club 
and all, a winged victory, a small yacht in full sail, and 
other representative insignia are seen in the finely mod- 
eled details in some of the attractive trophies now being 
purchased by those who are interested in promoting vari- 
ous athletic events in different sections of the country. 


c7T~O take in all of the splendid array of new designs in 

sport trophies, some individual designs and unusual 
pieces must be described. Here for instance, is a low, wide 
bowl on an inverted silver stand. This design, although 
not yet representative of many pieces, is however, a 
promised forerunner of many a fresh design. This bow] 
is made shallow, trimmed with concentric lines on the 
inside and smooth-polished on the outside. It has for dec- 
orative details on the edge of the bowl, matching bands 
of open filigree work which form a deep collar between 
the bowl and the inverted base. 

Another excellent design is one which can be traced from 
its prototype to a silver cup that was sent over from En- 
gland. This large cup is set on a high pedestal and a 
wide flat base. Between the cup and the base stands a 
full-modeled figure of a winged victory with the wings 
slanting backward to form a decoration against the lower 
part of the cup bowl. 

Another bowl follows more or less a lily pad in shape. 
It shows decidedly a modernistic tendency in its collar 
and base which are blended together. Directly below this 
bowl, the base or collar, whichever one chooses to call it, 
slants down in sharply defined ridges. 

Besides these interesting cups, the other pieces used 





A new vase and covered cup suitable for prizes 
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for trophies, clocks, 
vases, desk sets and 
smokers’ things show 
also some unique de- 
signs. There is a clock 
for a library table, 
with a square band of 
mahogany, framing a 
silver face. The 
numerals are in a deep 
red enamel, copying the 
mahogany tone and the 
outlining circle of th> 
clock face is raised 
slightly above a square 
mount of silver. 

One new vase is 
long and narrow with 
a graceful curve 
straight down to a 
narrow base. For dec- 
oration this vase has a 
two-inch band of 
modernistic design in- 
laid with black ename! 
motifs. Another vase 
with a matching pair 
of candlesticks has long 
handles reaching from 
top to base on a square 
shaped model. The 
candlesticks are the 
short pattern, and the 
handles of the vase are 
repeated on these two 
silver pieces in loops 
of gracefully entwined 
silver. 





An artistic golf trophy cup with 
appropriate cover design 


MONG the silver trophies for the smoker are the 

large humidors. There is a bowl shaped one in 
frosted silver with a large round cap engraved in a 
modernistic design. There are automatic lighters banded 
in silver between panels of black enamel and smokers’ 
stands carried out in silver and black glass. These glass 
stands come in square or triangular shapes. They are 
diminutive affairs intended to place on the chair arm 
or the writing desk, but they hold conveniently in their 
small trays and boxes, spaced for cigarettes and matches. 
A nest of separate ash trays and cigar rests on the tray 
edges. 

Choosing from among the season’s fine array of silver 
cups and trophies, representative examples of all the 
types and styles, is no easy matter. There are innumer- 
able examples, freshly designed for use during the 
autumn and winter sport tournaments and matches. 
Prizes especially designed for the women devotees are 
planned with special motifs and decorative features and 
they emphasize this year the most beautiful vases, after- 
dinner coffee sets, desk pieces, bowls and serving dishes, 
candlesticks and table centerpieces. The list this year is 
unusually long and extremely interesting. 

Many new designs in sport trophies, cups and vases 
are seen this year. One is a cup of modernistic note 
with ebony handles, like tiered wings on either side and 
an impressionistic full model of polo pony and rider. 
It is shown in the first illustration. Another elaborate 


trophy has gold added to its silver ground in a form of 
plaques for engraving, in a border around the cup. 
(Continued on page 38) 
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The Recognized Authority of the Trade 


Beautiful Silver Always in Demand 


S clocks were stressed in the last issue of THE 
A JEWELERS’ CIRCULAR, so this issue, to a certain 
extent, emphasizes silverware, one of the lead- 
ing lines handled by the retailers of our industry, and 
subsequent issues will stress, in their turn, the other 
important lines carried by the progressive jeweler of 
today. We hope the hints given may help our sub- 
scribers to “cash in” on silverware to a greater ex- 
tent in the coming fall and holiday season than they 
have in the past, if only by reminding them of the 
important place that the articles of this beautiful 
white metal hold in the mind of the gift buyer when 
intelligently brought to his or her attention. 
Unfortunately, there are a number of retail mer- 
chants in our industry, who think of silver as a line 
to be featured only in certain seasons (particularly 
the June wedding-season), when, as a matter of fact, 
if intelligent merchandising principles are applied to 
it, the silver lines of the retailer jeweler should be 
sold continuously throughout the year. As we pointed 
out in a recent editorial, every day is a wedding day 
as well as a birthday. Every month shows a large 
proportion of weddings celebrated in the United 
States, and although June may have an “edge’’ in 
some sections of the country, this does not apply in 
every section, and, in fact, there are places where 
there are more weddings in other months, particu- 
larly the fall, than there are in June. This is well 
borne out in the table just compiled by the National 
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Association and published in 
another column of this issue, pages 114 and 115, which 
gives the number of marriage licenses issued in the 


Jewelers Publicity 


principal cities of the United States. If, as most 
people believe and as many jewelers contend, silver 
is the gift par excellence for the bride, these sta- 
tistics ought to assure the jewelers that there is a 
market for silverware throughout the entire year and 
especially in the fall months now upon us. 

There is one thing that every jeweler ought to do 
at all times and that is, to see that his customers not 
only realize the beauty and romance surrounding 
silver, but also the real satisfaction that the possession 
of sterling will always give to the owner. While it is 
true, not every one can possess silverware that has 
come down from his ancestors, every one can have 
silver equally as beautiful and which, in turn, will 
be a treasured heirloom to pass down to his de- 
scendants. This is a note that is not struck often 
enough in the sale of silverware, but is one that has 
proved an effective sales argument by many of our 
progressive merchants. 





Smuggled Goods Always Subject to Forfeiture 


STATEMENT in some of the recent news 
A stories in regard to the government proceed- 

ings against smugglers of watches, to the ef- 
fect that such watches may be seized, even if in the 
hands of innocent parties, has brought forth many 
inquiries from retailers as to the law applying thereto. 
Some want to know if it is true that “the government 
may seize watches found in a retailer’s possession 
that turn out to have been smuggled, even though 
bought innocently,” while others, wish to know “if 
the holder of such watches is liable to prosecution.’ 
Still other inquirers want to know “exactly what the 
government is going to do in following up these 
smuggling prosecutions,” while one or two have in- 
quired as to what they can do to determine whether 
or not the watches they buy have been smuggled. 

Generally answering all these questions, we would 
say that articles of merchandise clandestinely im- 
ported into the United States are subject to seizure 
and forfeiture, whenever or wherever they may be 
found. The proceeding brought by the government 
in such cases would be what is known as an action 
in rem directed against the merchandise, declaring 
it to have been brought here without payment of 
proper customs duty and asking that it be declared 
forfeit to the government and sold to pay such duty. 
The action is against the merchandise and not against 
any individual; is not a criminal action but is a civil 
suit in which all the government need to do, is to 
prove that the merchandise has not paid duty, and it 
is properly subject to forfeiture. 

The question of the guilt or innocence of the holder 
of such merchandise does not enter into the suit, 
though those who claim title to the merchandise may 
join as a party to the action and fight the proceedings. 
Such an action was recently brought by the govern- 
ment in Los Angeles against diamonds declared to 
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have been smuggled, that were se.zed in the posses- 
sion of a number of dealers in that city. 

It is not probable that the holder or possessor of 
smuggled merchandise will be subject to a criminal 
prosecution unless the Department of Justice has rea- 
son to believe that such holder was a party to the 
smuggling transaction or had knowledge of the act 
and was disposing of the merchandise as part of the 
general plan to smuggle. In the usual cases the inno- 
cent holder of smuggled merchandise is_ subject 
only to the loss of the amount of the value of the 
merchandise itself and must have his recourse against 
the party from whom it was purchased. 

As far as protecting himself against the possibility 
of handling smuggled goods, there is nothing that 
the dealer can do except to confine his purchases to 
houses whose reputations are above suspicion, and 
who, he knows, would not 
handle illegitimate mer- [—~~ 
chandise. Should he pur- | 
chase from unknown | 
houses, he should see to it | 
that they are in a position | 
to give him a commercial | 
pedigree of the imported | 
articles to an extent that | 
it will show that the duty | 
has been paid, and this is 
especially so where the 
articles are offered under 
the market price to an ex- 
tent that should excite the 
least suspicion of an hon- 
est, sensible merchant. 


ware industries. 





Helping to Educate 
the Salesforce 


DUCATION of the 
K retail sales force, 

characterized re- 
cently as one of the most 
essential points in retail- 
ing, is the subject of a se- 
lected reading list just 
issued by the Domestic 
Commerce Division of the 
Department of Commerce. 
In an effort to assist the 
retailer eliminate lost 
sales, lost or dissatisfied 
customers, mark downs, 
and higher expense ratio | ‘ 
which may result from an 
untrained inefficient force of sales clerks, the Depart- 
ment some time ago issued a study called “Education 
of a Retail Sales Force” and each year prepares a re- 
vised reading list on the subject. 

In this latest reading list of 22 publications and 44 
magazine articles, reference is made to such subjects 
as the training of the store personnel in the deliver- 
ing of sales talks, courtesy to customers, knowing the 
merchandise handled, store policy, the psychology of 


The 


dustry. 
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Free Engraving on Silver 





Shall the jeweler stop engraving sil- 
verware without charge? 

This important question discussed in 
an editorial in the issue of October 3 
has shown itself to be of widespread 
| interest both in the jewelry and silver- 
| Some dealers have 
told us it strikes at the foundation of 
business today. Some say it costs them 
three, others four and still others five 
per cent of their sales receipts. 

What is your experience? 

Is it necessary to continue this free 
engraving to hold silver business? 

Is it necessary to abolish it in order 
to maintain profit? 

Is there any other solution? 
columns of THE JEWELERS’ 
CiRCULAR are open to all, both manu- 
facturer and distributor, who care to 
lay their views before the entire in- 
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salesmanship, use of sales helps and similar topics. 

Judging by the large number of inquiries being 
received in the Domestic Commerce Division, mer- 
chants are realizing that the sales clerk’s attitude 
and ability represent to the customer the store’s pol- 
icy and they are keenly desirous of developing well 
trained and efficient sales forces. The direct effects 
of systematic training in retail establishments, as re- 
ported to the Division, fully demonstrate that it is 
profitable to devote consistent effort toward increased 
proficiency in securing customers. 





F.T.C. Approves Rules for the Jewelry Trade 


FTER working on the trade practice resolutions 
A for the jewelry trade adopted at a conference 
in Chicago, last June, the Federal Trade Com- 

made 


mission, Monday, 





neem + public its findings in con- 


| 
| 


nection with these resolu- 
tions, affirmatively ap- 
proving resolutions on 17 
subjects taken up, accept- 
ing 24 of the other reso- 
lutions as an expresison 
| of opinion of the industry, 
and rejecting completely 
| five out of the 45 adopted. 
| The rules as sent out by 
| the Federal Trade Com- 
mission rewrite the reso- 
lutions of the Chicago 
conference, but, unfortu- 
nately, on some, particu- 
larly those relating to the 
| use of terms as to precious 
| stones they have changed 
| the sentiment of the trade 
| as expressed in Chicago, 
sometimes materially and 
in one instance, complete- 
ly reversed the meaning. 
This has resulted in a 
large number of protests: 
by members and organi- 
zations of the jewelry 
trade, who have been 
working to eliminate 
| fraud for many years and 
| who feel that much of the 
| good work that has been 
accomplished by the Good 
and Welfare Committee of 
the National Jewelers 
Board of Trade of the 
Jewelers Vigilance Committee, the Better Business 
Bureau and other associations, may be undermined 
if not nullified by the action of the F. T. C. on these 
particular resolutions. The other resolutions on 


the 17 affirmatively approved seem to be satisfac- 
tory to the wholesalers who are responsible for their 
adoption as are also many of the rules which the 
Commission has put in Group 2, as expressions of the 
industry. 
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Silverware Now More Style Minded 


Pye trophies of exceeding handsomeness and un- 
usual lines are shown on page 35 and here, while a 
modernistic manner is shown in the use of smooth frosted 
silver and an impressionistic sport figure for a finial in 


A well designed golf cup 


was awarded Major M. C. 
champion, Odak- 
ville Supreme, in the Kennel 
Club’s Show at the Crystal Palace, London, recently. 
Taken all in all, the designs of trophies being shown 


Rousseau’s 


this year are of unusual ex- 
cellence and well worthy of 
places in the front rank of 
presentation pieces. That 
the modernistic tendency 
will continue to occupy a 
place in silverware particu- 
larly in trophies seems to be 
the opinion of many, but 
others do not think that it 
will be of long duration. 

Not only in trophies but 
in other kinds of silverware 
as well the tendency is 
noted toward a more mod- 
ernistic development in de- 
sign and decorative treat- 
ment. While American 
manufacturers have, in 
some instances, been slower 
to take up the modernistic 
vogue, the French designers 
have been less hesitant and 
many of the new designs 
from that source reflect to a 
marked degree the modern- 
istic trend. 

The present day hostess 





(Continued from page 35) 


home. 


another cup. 

An exceedingly grace- 
ful form is given a vase 
with a flat pedestal, 
while another has a de- 
sign in a tiered base, a 
tiered lid and a stepped- 
up border for a handle- 
less cup. 


HOWN herewith is 
another trophy cup 
which is typical of En- 
glish work of this kind. 
This championship cup 


Wide World Photo 





Artistic golf trophy 


is particular that the design of her silverware is in har- 
mony with the other decorations and furnishings of her 
This is one of the points to which silver designers 
give much thought when preparing their patterns. No 





Typical English trophy cup 


matter what the type of home—Early American, En- 
glish, Georgian, Italian, French, Spanish, the hostess 


is able to equip it with silver charmingly faithful to 





Elaborate prize cup and Winged Victory aviation trophy 





the manner of the period that inspired it. 
makes itself felt in this, no less than in her choice of 


Harmony 
furniture, draperies and 
floor coverings. 


NoTE—The English trophy 
cup illustrated above was 
awarded for the best exhibit 
at the Kennel Club’s Show 
at the Crystal Palace in 
London last week. The cup 
is of the two-handled, cov- 
ered variety and a favorite 
shape used among the En- 
glish silversmiths for many 
years for trophy purposes. 
In fact, so characteristic is 
it of English silversmithing 
that its origin is apparent 
to all buyers of silver. Mod- 
ern American trophies seem 
to run more to the tall, 
slender and graceful styles 
of vases or shapes and de- 
signs emblematic of the 
event for which they are 
used. 
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~The New Fashion Features and 
Lheir Importance to the Jeweler 


By Ima Thompson 


he outstanding features of interest to jewelers are 
the modish colors of the new silhouette. 

Costume colors control so closely the relative colors in 
jewels, that the wide-awake jeweler pays strict attention 
to this important fashion point. The brown tones have been 
the first fall leaders and promise to remain in first posi- 
tion during the early winter. Next after the browns, come 
the plums and off-red shades, followed by combinations of 
black and pale tints or of two-color arrangements, such as 
navy blue and lime green or gray and terra-cotta. 

For the browns, the jewels will specialize in topazes set 
in gold or in platinum, in peridots, zircons and emeralds, 
or in contrasting stones, such as turquoise and sapphires. 
For the last, a bright gold and brown is chosen as a back- 
ground and the sapphires are mounted in filigree gold. 
Costume jewelry holding flat-tabled pieces of turquoise, 
set in oxidized silver or burnished gold, are worn with 
brown and green mixtures, brown tweeds and figured 
brown velvet. 

Emeralds as a contrasting color note are mounted in 
platinum and worn with the afternoon costume suit. This 
coat-suit is new among the favored formal daytime styles. 
It is an elaboration 
of the tailleur in- 
tended for wear at 
afternoon functions 
of lesser importance. 
It is not so formal as 
the velvet gown worn 
beneath the separate 
coat, but it is far 
more elaborate for 
the regulation coat 
and skirt costume. 
There are lace trim- 
mings at the wrist 
and the neck on the 
accompanying blouse 
for this costume suit, 
and an extra amount 
of fur is used on the 
coat collar and cuffs. 
Velvet makes the suit 
material as a rule, 
but the heavy velour 
in rich colors will 
make a later substi- 
tute. 

The jewels for this 
new costume suit in- 
clude earrings, a 
choker necklace, a 
large dress ornament, 
bracelets, finger-rings 
and a richly gem- 
studded bag. 


» eee the fall daytime costume fashions, two of 
a t 





Necklaces, large dress ornaments and bracelets are included with these 
costumes 


The red and purple tones of the highly-favored plum 
color are blended with amethysts, rubies, tourmalines and 
garnets. For a contrast they use turquoise, fancy sap- 
phires, chrysoprase and opals. 

Black is still with us as an important costume color. It is 
contrasted with the inevitable white or off-white shades, 
and it is arranged newly this year with shell-pink, sky- 
blue, orchid, canary yellow, buff, lime-green, salmon or 
apricot. These pale tints are used in place of the beige 
tones of former seasons, and they are blended with gems 
to repeat the particular pale tint used in combination with 
black in the costume. 

Next in importance after this color note, comes the mat- 
ter of the silhouette. For this there is but one thing to 
say: The fall contour is one of graceful length of line. For 
daytime wear, the contour is abbreviated to some extent 
when it is compared with the new extremely long evening 
gown, but length has been added to the daytime frock, coat 
and suit when it is compared to the costumes of recent 
seasons. 

N our illustrations we have little sketches of separate 

frocks, of the short-coated tailleur and of the three new 
coat models. The gowns show the modeled hipline, the 
draped or gored skirt, 
and the picturesque 
neck finishes. For 
their jewels they use 
necklaces, dress orna- 
ments, a chatelaine or 
bracelet watch, 
bangles and _ finger- 
rings. 

The jacket and 
skirt costumes are 
turned into complete 
costumes with blend- 
ing blouses and 
matching hats. Often 
they are worn with 
hat, bag and shoes of 
like material, but in 
colors to contrast 
with the tone of the 
coat and skirt. A fin- 
gertip length coat, a 
hip-line jacket or a 
longer straight-lined 
coat, reaching almost 
to the hem, are varia- 
tions seen in these 
tailleurs for the 
Avenue. 

The silhouette of 
the daytime coat 
shows three varia- 
tions of the new 
dressmaker outdoor 





































































THE JEWELERS’ 





costume. In the illustration the model on 
the left has a broken line for the lower 
part of the coat, simulating a coat and 
skirt effect. The particular suit pictured 
here is lavishly trimmed with beaver. The 
coat fabric is a hunter’s green broadcloth. 
The fur makes the huge flare collar, the 
elbow length cuffs and the wide band 
around the coat. Huge links of polished 
silver and flat straps of green leather com- 
pose the accompanying belt. 

The center model is one of the new 
Princess coats with the fitted basque and 
the plaited skirt. It is worn with a rather 
large hat in black velour. This hat has a 
soft crown and wide drooping brim caught 
back with a large diamond _ studded 
platinum ornament. The coat may be in 
brocaded satin, velvet, broadcloth or one 
of the new flat furs, trimmed with a long 
haired fur for the collar and the cuffs. 

The model on the right hand side of the 
illustration has a dipped hemline, a shawl 
collar and a tight-fitting basque. This 
model has been developed in black broad- 
cloth or velvet and trimmed with tailless 
ermine in white or beige. The jewels for 
such a coat as this include in their parure 
a small ornament for the tight-fitted hat, 
a long necklace, a dress ornament used as 
a coat fastening and an elaborate handbag. 

As part of the silhouette this fall, the 
hat plays a distinctly important part. It is 
used by the French coutouriere to com- 
plete the costume in line and color and to 
add to its picturesqueness. Hat ornaments 
have gained, rather than lost in distinc- 
tion, for they are now used to give em- 
phasis to the hat models. Illustrated we 
have one of the tight-fitting bonnets with 
the neck cape at the back, its line em- 
phasized by a triangular-shaped diamond- 
studded brooch. The plaited model in the 
center has a crescent to hold the top of 
the piece against the tight-fitting crown 
and the line of the off-the-brow model is 
topped with a _ tiny diamond-studded 
brooch to give extra height to the sharp 
pointed line over the forehead. 

Among the new handbags, 


there are 


the neu 


Among 
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new designs planned especially for wear 
with the new silhouette and the favored 
color combinations. Pink and black are 
used for the envelope bag shown in the ac- 
companying illustration, where pink coral 
traces the outline of the bag in barrel- 
shaped sections on a ground of black vel- 
vet. Silver and tweed make the interesting 
arrangement in the soft pouch bag with 
the elongated line. Oxidized silver is used 
in rings and links for the elongated chain 
handle and the oddly shaped mounting. 
Tweed, in silk and wool, makes the long 
soft pouch and a silver gray satin is used 
for the lining and the bag fittings. Black 
and white appear in the black satin bag 
with the large ivory ring and three- 
cornered ivory ornaments on the third bag 
shown in this group. 

Of all the jewels given especial atten- 
tion this fall, the dress ornament has 
gained the widest attention. It is used in 
Paris on hats and dresses, coats and ac- 
cessories and it is worn on all occasions 
and at any time of the day. For the morn- 
ing hour with the tailleur, these dress 
ornaments are hand-carved from silver or 
gold, built of gold filagree and mounted 
with faceted gemstones, composed com- 
pletely of opaque gemstones in modernistic 
patterns or formed of large metal plaques 
encrusted with gemstones and enamels. 

For afternoon wear the dress ornament 
takes on added elaboration and platinum, 
mounted with diamonds and pearls, the 
colored gems and the favored gem-stones, 
are designed with tremendous skill in end- 
variations in modernistic patterns, 
realistic flower and animal forms or in 
regulation circles and open squares or 
disc and other solid motifs. 

In the illustration there are four typical 
dress ornaments. These are brooch pat- 
terns when their outlines are not over two 
inches by an inch or so, but when they ap- 
pear in great three or four-inch sizes, they 
are given the name of dress ornaments 
and are used as a fastening for the sepa- 
rate coat, on the jacket lapel, the side of 
the handbag, or the crown of the hat. 


less 


handbags and dress ornaments are designs 
illustrated on the figures and at the 
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The conventionalized potted plant 
sketched in the picture is carried out in 
three cornered pink tourmalines, small 
diamonds and peridots. The diamonds and 
tourmalines make the plant form with the 
peridots for the stems and leaves, and 
diamonds and peridots for the jardiniere. 
The large brooch with the three upright 
octagonal stones shows a blend of green, 
white, brown and red through the use of 
white jade, agate, jasper and malachite. 
Large emeralds make the four wide sec- 
tions on the brooch barpin, with black 
onyx inlaid with square diamonds for the 
bar section. Lapis-lazuli is encrusted with 
pieces of green jade and inset with smoked 
amber for an unusual combination and an 
interesting brooch design. This is shown 
at the top of this group of dress orna- 
ments. 

Following in importance are these orna- 
mental brooches which are worn over the 
dress or coat sleeve with the street cos- 
tume. They are made in bangle form or in 
large new flexible arrangements of a 
series of elastic bands or linked motifs 
and they are grouped on the arms in 
matching pairs or with blending designs 
and contrasting colors. 

Earrings are used despite the long lines 
of the draped hats and are found especially 
becoming when small diamonds, pendant 
pearls and faceted gems are used in their 
makeup. Like the necklaces, earrings have 
borrowed the graceful long lines of the 
modish costume and are made to match 
with single wide straps of gems and elab- 
orate pendants for their finishes. The 
choker necklace is also finished with an 
added pendant to give it the needed length 
while beads and twisted ropes are allowed 
once more, to keep their simple arrange- 
ments in looped designs or concentric 
circles. 

The new bracelets are most attractive 
and include many new ideas in beautiful 
patterns. Egg shaped smooth cut rubies 
and square diamonds are used in one 
flexible bracelet, with baguette and round 
cut diamonds featured in the ornamental 
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plaque for another of these new bracelets. 
The use of smooth cut colored gems, dia- 
mond baguettes, round cut diamonds in 
pavé settings and baguettes and fancy cut 
colored gemstones are the leading units 
to make up the latest motifs for these 
handsome platinum mounted bracelets. 


Jewels Now Worn in Parts at 
the Back or Shoulder of 
the Gown 


— Oct. 24—Probably the most 
unusual fashion to be introduced in 
Paris for the winter season is the new 
way of wearing jeweled brooches and pins 
-at the back instead of on the shoulder 
or at the center front of a frock. 


% 


The return of the vogue for dinner- 
dancing is said to be responsible for this 
vogue—which permits a woman to turn 
her back to her friends and yet show off 
the smart lines of her gown and its ac- 
cessories. Jewelers claim that this style 
is causing the development of a new type 
of jewelry that is better suited to back 
wearing. 

*% ¥* 

One of the favorite new back jewels to 
be seen in the French capital is the flat 
brooch worn with an evening gown. It is 
placed at the center-back of the girdle or 
at the base of the décolletage. 


The bow-pin is one of these new back 
brooches made of diamonds in an espe- 
cially flat cutting. It is of the clip type 
and slips over the edge of the neckline 
and is fastened with a new kind of safety 
clasp. 


The back jewel is often the only deco- 
ration on the evening gown of satin—a 
Paris favorite this season. 


planned for wear with the new silhouette, some of which are 


bottom of the sketch on these pages 
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Hollowware well featured in this very inviting silver display 


Lhe Merchandising of Silver 


Lessons to Be Learned From Buffalo Store 


By R. K. D. 


HE successful selling of any type of merchandise 

involves principles that cannot be ignored. These 

principles concern actual stock, appearance of stock 
setting, appearance of displayed merchandise itself, ad- 
vertising, window display, “sales,” contacting customers, 
service, store “personality,” and others. 

All these principles combine to induce customers to 
WANT, to DESIRE more and better merchandise. And 
they combine to induce potential customers to become 
actual accounts! 

These are modern selling principles. These are the 
steps that every merchant, be he a seller of groceries, 
hair nets (they are coming back, we are told!), plumb- 
ing, or even silverware must mount, and mount with a 
surety if he wishes to stay in his profession and profit 
by his labors. 

Each step has got to be taken to arrive at the goal. 
None can be omitted. Each step has to be taken thor- 


Graceful hollowware 


oughly. Half-way methods are “the bunk.” They are ruin- 
cus. A merchant told the writer the other day that 75 
per cent of men in business today are failing because 
they do things in “halves,”’ because they don’t pay 100 per 
cent attention to each detail of their businesses. This 
merchant knows it. He’s a jeweler who’s made a lot of 
money and made a lot of friends in his business career 
that has extended over some 35 years. 

100 


per cent 


gee eens merchandising demands 
silverware merchandising methods. Just as a jewelry 
must sell itself by adopting and 
carrying through the principles we have already men- 
tioned, so a specific department of this jewelry store, or 
department must be similarly sold. 

Let us take a concrete case and discuss it for a few 


store, or department 


Let us take the silverware department of the 
Hen- 


moments. 
large William Hengerer store of Buffalo, N. Y. 


display prepared for retailers by well known manufacturer 
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gerer’s is, without doubt, one of the leading department 
stores in the country. It does an exceptionally good 
silverware business in an exceptionally good, and large 
silverware section. This store does a silverware volume 
comparable to that done in many of the best specialty 
jewelry shops. Hence our choice is a happy one. We can 
take our “concrete case,’ a store, or rather department 
that is outside the immediate “jewelry” field and spot- 
light its silverware merchandising methods on the rank 
and file of jewelers for their own enlightenment and guid- 
ance. 

Hengerer’s stock is the best in 
both sterling and _ plateware. 
Three lines of sterling are car- 
ried in six patterns. In plate- 
ware, five lines make up the stock 
in some 15 patterns. Hengerer’s 
keep just enough merchandise on 
hand to adequately show both 
sterling and platedware and to 
please customers. Miss Lila M. 
Foody, buyer, believes in going 
to the market often and in carry- 
ing such patterns and merchan- 
dise that she feels sure she and 
her staff of three capable assist- 
ants can sell. 


‘6S TILVERWARE, 


person knows the 


S to the appearance of the Hengerer silverware 
“setting” we can say that this store’s silver section 
is one of the “bright spots” if not the brightest spot in 
the whole store. The department is made up in “L” shape 
and comprises five counter cases and two long wall cases. 
The “setting” is clean and distinctly high class to har- 
monize and act as a fitting stage for the clean and high 
class silverware that is the “‘cast’ which stops the show. 
The counter cases each contain a single shelf, while the 
wall cases have three shelves. The latter are illuminated 
by an arrangement that fills the entire ‘ceiling’ of the cases 
and sheds a soft glow of white light on the silverware 
below. 

Hengerer’s always have displays of merchandise atop 
the counters. The last case on the right contains novelty 
silverware and the top of the case always contains an at- 
tractive display of the more time'y novelties. According 
to Miss Foody, such displays, changed often, ‘set off’ the 
entire department, make it more inviting and pave the 
way for increased silverware business. 





Flatware shown impressively here 
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To Sell Silver—Know Silver 


\) better silverware can be sold if the sales- 


uses, and knows how to do business with 
the public” says Miss Foody. 
many ‘shoppers’ into customers by suggest- 
ing specific merchandise for specific pur- 
poses. Generalities have no place in retail- 
ing sterling silver or plated ware. 
no place for them in advertising, displaying 
or in the actual selling.” 
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These counter case displays form an integral part of the 


entire Hengerer silverware merchandising scheme. They 
keep the department from being too formal and thus los- 
ing much good business by its formality. And these dis- 
plays, while making the department more complete in 
appearance, keep customers interested while salesladies are 
busy with other customers. The displays also act as 
ready, available suggestions to patrons who are unde- 
cided as to just what they want. 


CATTERED throughout the 
department are a dozen or so 
silver lamps. These lamps help the 
appearance of the silverware set- 
ting, show off the silver merchan- 


more silverware and dise to better advantage and make 
for increased business in them- 
merchandise, knows its selves. Silver lamps are a big 


point in the merchandising of this 
silverware section. They are dis- 
tinctly ornate and do not a small 
job in selling themselves and in- 
creasing the total silverware busi- 
ness. 

Hengerer’s advertise their ster- 
ling silver and platedware at reg- 
ular intervals in the local news- 
papers. Such publicity is generally tied-up with attractive 
window displays. 

“We have about four large window displays each year,” 
says Miss Foody. ‘We augment these displays, at various 
times, with displays of silverware in one of our ‘island’ 
windows. Generally our large silverware displays ac- 
company displays of linens. This is the best way, we feel, 
to show silverware stock. 

“Next month we are going to ‘make up’ four dining 
rooms on one of our furniture floors. We shall furnish 
these rooms complete, from linens and silverware to rugs 
and buffets. Talks will be given for a number of days to 
assemblies of women on the use of correct silver and on 
serving correctly. Without using the actual food we 
shall ‘serve’ breakfast, dinner, supper and luncheon, at 
various times during the week, to the ‘hostess’ seated at 
one of the four tables. 

“This will be the first demonstration of its kind that 
we’ve held in some five years. We hope to stimulate ster- 


“We convert 


There is 


ling silver and plateware business and make our public 
more silver-conscious.”’ 





rent 
piper 


Ogee 








by the Hengerer Co., Buffalo, N. Y. 
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he Merchand. SINE of Silver 


(Continued from page 43) 


Hengerer’s indulge in two store-wide sales a year. Sil- 
verware, thus, is sold at liberal markdowns at two yearly 
periods. Then, not infrequently throughout the year, 
small, special sales are held. These are not given formal 
announcement, however. The merchandise is merely 
olaced on the counters, arranged attractively, and presto! 
the items are sold, and the space they occupied taken by 
new, fresh merchandise. 


ENGERER’S is not a “sale” store. It caters to 

people who can buy good silverware. But there are 
times when patterns become discontinued, or certain pat- 
terns for one reason or another become slow sellers. It 
is at these times that this Buffalo store takes action and 
sells the not wholly desirable items in quick, thorough 
manner. 

A good method employed in this department of dispos- 
ing of special sale merchandise and building up not a little 
good will, not only for the silverware department, but also 
for the total Hengerer institution, is the telephoning of 
particularly good customers who may have been interested 


in sale merchandise when marked regularly, but who 
for some good reason, didn’t buy. 
“We have a very select list of good customers,” says 


Miss Foody, “whom we phone from time to time when we 
have merchandise that we feel they would and could buy at 
reduced prices. This is a selling feature that cannot be 
worked with all customers. Yesterday, for instance, we 
phoned five women who had previously examined a silver 
tea set. They had looked at the set when it was marked 
at regular prices. But they didn’t buy. We phoned them 
and told them that we had to mark down the set to make 
room for new orders. They all said they were still inter- 
ested. One of the five, however, made a quick trip down- 
town and purchased the silver. 

“We feel that this is a type of service. 
real ‘buy’ to a limited number of good customers. 
for 


We offered 
We 
them, 


told them that we had something ‘very special’ 


= 


et 
ii 44 as 
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aemmenoner enn 


A special silver display by Kramer & Co., 


Union City, N. J. 





and they in turn appreciated, we sincerely believe, the 
favor.” 

Telephone selling, even in regular merchandising per- 
iods, can be done successfully by any jeweler. But he’s 
got to know his customers, they have to know him and he’s 
got to be clever. He must know how to use the phone. If 
a jeweler can sell his personality over the phone, if he 
makes but a call or two on single items, the chances are 
very good that he will work up a select trade and increase 
his business substantially. 

The crux of all retail selling is when the customer, or 
potential customer is in your store, or department and 
faces you across the counter. We have talked to a number 
of prominent jewelers and department store jewelry and 
silverware buyers, and they all agree that a good 80 per 
cent of the sale is the manner of showing items, the 
courtesy you the appearance you make, the words 
you speak, the -in short, the IMPRES- 
SION you give your 


es 
ware can be 


show, 
gestures you make— 
customers, 


more silverware and better silver- 
sold if the salesperson knows her 
merchandise, knows its and knows how to do busi- 
with the public,’ Miss Foody. “We convert 
many ‘shoppers’ into customers by suggesting specific 
merchandise for specific purposes. Generalities have no 
place in retailing sterling silver or plated ware. There is 
them in advertising, displaying or in the 


uses, 


ness says 


no place for 
actual selling. 
“If a woman doesn’t know quite what she wants when 


she comes to our department and asks about silver, we 
find out the purpose of the proposed purchase. If the 
woman looks 100 per cent, we show her sterling. If we 
feel that she will not buy sterling, we show her some- 


thing especially fine in plated ware. We try to judge our 
customer so as not to let her see TOO MUCH merchandise. 


(Continued on page 47) 
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Window trim by Chanaud 

















October 31, 1929 





THE JEWELERS’ CIRCULAR 














The Art @ Selling a Public Who Knows 
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The Alamo at San Antonio, Texas, illustrated above,—the Missions of 
San Luis Rey, San Luis Obispo in California, and other buildings in the 
south and west still standing, have bequeathed to modern America the 
charm and beauty of Spanish-Colonial design. A style which is rapidly 
assuming its rightful place in the decorative scheme of American homes 











OWADAYS it is not enough to sell a 

chair merely asa thing to sitin. Nor is 
it enough to sell Sterling Tableware, as just 
Sterling. 
People today are acquiring a knowledge of 
good design .. . insisting that their home ap- 
pointments express beauty and unquestioned 
good taste. And the woman of today de- 
mands authentic styles of beauty and lasting 
merit, not only in fine furniture but in fine 
silver as well. 


So with the new GRANADO Pattern. While 
smartly modern with its long slender handles 
and simple, clean-cut surfaces, yet its pattern 
is based on authentic Spanish- Colonial de- 
sign which assures its correctness and lasting 
beauty. 


Never before has design played so important 
a role in selling ... and the new “GRANADO,” 
like other ‘““TREASURE” patterns created in the 
best accepted styles of modern decoration, is 
meeting this present-day demand, as proved 
by its phenomenal success. 


98. 


ROGERS, LUNT & BOWLEN CO. 
Silversmiths ~, Creators of Distinctive Tableware 
GREENFIELD '\ MASSACHUSETTS 


‘Creasure Solid Silver 


STERLING 925/1000 FINE 


“The Granado 
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Lhe Merchandising of Silver 


(Continued from page 44) 


“A silverware department can trade up if the selling 
personnel recognizes that such selling can be done, and 
does trade-up! 

“Such selling is a distinct service to the customer. She 
might spend a little more money than she originally in- 
tended, but the extra expense is forgotten in the pleasure 
she enjoys in possession of better merchandise.” 

Hengerer’s follow-up each sale by wrapping all pur- 
chases as gifts. Extra time and extra materials are 
used, and extra expense incurred to provide this service, 
but it’s all worth it, according to Miss Foody. This store 
realizes a sale of silverware is not completed until the 
woman unpacks her purchase in her home. Hengerer’s 
want silverware customers to be entirely pleased not only 
with their purchases but with the Hengerer method of 
handling such purchases from the department and store 
to and into the home. 

We have mentioned a few pointers anent the silverware 
department of the William Hengerer store of Buffalo. Did 
we mention that Hengerer’s get good silverware results 
from using a preferred mailing list of 10,000 names once 
a year? And did we say that a good portion of this 
store’s sales in silverware is due to the scrupulously clean 
appearance of the department itself? 


¢ HE whole point, as we gather it in the merchandis- 
ing of silverware, both sterling and plate, is the 
making the public more silver conscious. In advertising, 
in displays, in selling, inform the public why it should 
buy and possess silver. Silver has utility, it has grace, it 
has a charm incomparable. Silver has an appearance that 
should increase its salability. Bring out all these facts in 
presenting silverware to the public. 
But to merchandise silver, it is first necessary to break 
down that great wall of superstition. This superstition is 
the belief in the minds of many that silverware is only 


for the chosen few, that the general run of the public 
cannot, and should not purchase silver, or in any great 
quantities. 

If jewelers could look at their business from the out- 
side they would see that much business is lost because not 
a few lay people continue to believe that silverware is “too 
expensive,” “too beautiful,” etc. It is necessary to sell the 
public on the real value of jewelry. Then it is necessary 
to sell them on the inexpensiveness and real worth of ster- 
ling or plateware. 

Let’s not fool ourselves. Price is a deciding factor. It’s 
nice theory to say, ‘Forget price, sell quality, etc.’ But 
90 per cent of the public today do make price a deciding 


factor. We don’t say that price is the first and last con- 
sideration. But we do maintain that the price of silver- 


ware is important in all buying and all selling of silver- 
ware. 


¢ HE way to meet price is to meet it sanely and wise- 

ly. The way to overcome price objections is to plan 
ways and means whereby people can purchase real sterling 
and real plated ware. A jeweler will increase silver sales 
if he will give silverware the attention it deserves and 
if he will show the public how it can buy this type of 
merchandise. 





Here is something entirely different observed in a 
store that might give some other jeweler an idea. The 
owner believes that a high grade store sometimes can look 
too expensive to the casual passerby. In order to counter- 
act this effect, one small front window is kept filled with 
popular priced novelties. To state that an average of 400 
bottles of Coty’s perfume, each in a silver case, is regu- 
larly sold every month at $1.50 the bottle, gives one a 
slight idea of the value of this mode of window adver- 
tising. 





Robert H. Brabb, 
of Brabb Jewelry 
Co., Albany, N. Y., 
knows the _ psy- 
chology of selling 













He is shown here 
displaying an 
item to a. cus- 
tomer whose in- 
terest he has 
aroused 
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— Extend the Gift Season 
by Early and Late Displays 


By E. 


NY practical tendency to extend the Christmas 
oA ait Buying Season is an opportunity to be 

seized by the alert jeweler. The old idea that 
the public would wait to purchase their gifts when the 
majority of stores were ready with their window displays 
has passed into oblivion. A few days’ delay in starting 
the holiday sales drive may mean money in the pocket of 
a retailer in a totally different trade. The impulse pur- 
chase is a more powerful force than a gift shopping list, 
which, after all, is an elastic guide rather than a written 
command. 

For this, it must be remembered, is the age of style 
and color—two factors which frequently overthrow any 
set plans a woman may have about her Christmas pur- 
chases. She sees an item she likes, and the sale is con- 
quered. One gift less for her to worry about; yet it 
may replace a piece of jewelry she originally had in mind. 


The Last Friday In November 


CASE in point is Lynchburg, Va. The local Retail 
Merchants Association is an enterprising body. At 
considerable pains, Secretary L. P. Mann collected sta- 
tistics from representative American cities that proved 
the Christmas Shopping Season is now a five week period, 
beginning immediately after Thanksgiving Day. In former 
years Lynchburg waited until the first week in December 
before launching the formal opening. Last season the 
movement was timed for the last Friday in November, 
giving the merchants the advantage of another week-end. 
Nor was the official opening premature, for Mann dis- 


0 


A. D. 


closed that “before inviting the public to do their shop- 
ping early in Lynchburg stores, we made certain that 
our stores were prepared to receive them.” 

We have known, in other cities, shoppers to ridicule these 
early Christmas shopping campaigns, because, in their 
desire to cooperate, they find most of the stores with in- 
complete selections of gifts, and a general aid of unpre- 
paredness. This is not conducive to keeping trade at 
home. 

Keeping Displays In Until New Year’s 

Should gift displays come out on Christmas Eve? No, 
declares the Gift Shop, Highland, IJ]. The reason is that 
many women receive belated gift checks from lazy hubbies, 
with the recommendation “to buy the article nearest to 
your heart’s desire.” And if gifts are “out,” where the 
show windows are concerned, the jeweler is that much the 
poorer. Such logical reasoning explains why the Gift 
Shop maintains its holiday gift displays until shortly after 
the New Year. 

They make a pretty festive display, keeping the decora- 
tive scheme intact, from December first to January first, 
changing the gift selections every few days, to prevent the 
layout from becoming stale to shoppers. 


Display Space Problems At Christmas 


HE jeweler with narrow (but long) show windows 
especially notices the physical limitation when he 
wants to give them a lavish, festive appearance. How to 


bridge the gap may be taken from the “book of experi- 





Christmas thoughts 
well emphasized in 
this display by 
Henry Birks & Sons, 
Vancouver, B. C. 



























The background is 
the outstanding fea- 


ture. Holiday gifts 
are shown attrac- 
tively but without 


crowding 
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ence” of Henry Birks and Sons, Vancouver, B. C., Canada. 
Display manager Walter Rimes, with twelve such narrow 
show windows to worry over, has to maintain an air of 
quiet elegance. To begin with, each window has a perma- 
nent background of dark polished mahogany, which wood- 
work surrounds large plate glass slides. The contents of 
each window can be quickly got at; while the method 
permits as little dust as possible (the dust being injurious, 
as you know, to fine silver) entering the windows. This 
makes it impossible to do any festive fixing of the back- 
ground, but Rimes compromises with a portable one— 
small gilded frame or panel that stands upright on the 
floor at the rear center. The panel is inclosed with a 
tapestry or painting of a typical Christmas scene, against 
which the gift jewelry is displayed on silk crushes in the 
holiday hues. With this painted panel-work so near to 
the spectator—roughly three feet away—the art work 
must be accurate in detail to pass muster before such a 
critical clientele. Any error or omission in the painting 
is immediately detected. 
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The supplementary merchandising in this trim con- 
sisted of colored candles in gift boxes and also some in 
small and large candle holders; while others were separate- 
ly grouped either on stands or on the floor. 


Direct Mail Coverage 


NO Christmas jewelry gift campaign is complete 
without direct mail coverage of the jeweler’s 
regular customers and prospects. The incorporated 
Village of Ridgewood, N. J. (12,000 population—mostly 
well-to-do and intelligent folk) has a progressive jeweler 
in Bertrand A. Weber, who, on December seventh last 
year, mailed a tastefully arranged folder to residents 
listed in the local telephone directory. 

Sent under first-class postage, with the blue envelope— 
of large social size—hand addressed in green ink (an 
unfortunate color choice!), the inclosure was a two-fold 
circular letter—deckle-edge linen stock—of social station- 
ery size, the front page carrying the following letter in 
purple ink: 

“Dear Madam: 





The gift contentsare j,; 
changed twice weekly. | 


Artistic Treatment 


ORE counsel on the 

narrow window dis- 
play technique applied to the 
gift environment is offered 
by Wiss and Son, Inc., 
Newark, N. J. One holiday 
trim was floored with white 
silk, with triangular mounds 
at each rear side; while the 
rear center was occupied by 
a semi-circular mound, gir- 
dling which was a red cloth 
drape that extended to the 
front sides. Precious stones | 
were grouped about in white 
plush boxes on these van- | 


Early Displays Get the Cash 


A few days’ delay in starting the holiday sales 
drive may mean money in the pocket of a re- 
tailer in a totally different trade. 
purchase is a more powerful force than a gift 
shopping list, which, after all, is an elastic guide 
rather than a written command. 

For this, it must be remembered, is the age 
of style and color—two factors which frequently 
overthrow any set plans a woman may have 
about her Christmas purchases. 
item she likes, and the sale is made. 


“Knowing that you intend 
to do your Christmas shop- 
ping early, this year, we 
have sent you this conve- 
nient little folder to make 
your gift selection easier as 
well as more satisfactory. 
It is resplendent with typi- 
cal Weber gift suggestions 
—gifts that portray true 
distinction, loving thought- 
fulness, and lasting charm. 

“Weber’s Jewelry Store is 
modern and thoroughly 
metropolitan in every re- 
spect. We control the finest 
craftsmen in this section— 
men who can design and 
make exclusive creations of 


The impulse 


She sees an 


a ——I 





tage points; while down in 
front were Christmas party favors—small red baskets, 
each topped with an artistically colored picture of Santa. 
Little tissue wrapped boxes of gems were in these gift 
favor containers, one apiece. 

In lieu of a seasonal background, a white enameled toy 
airplane dangled about midway from the ceiling at the 
middle of the trim. The plane was piloted by a small 
Santa, whose cargo was a gift consignment of tiny tissue 
wrapped packages, obviously precious stones. Suitable 
show card copy to use in conjunction with such a display, 
as noted in the window of Fort and Goodwin, Trenton, 
N. J., follows: 

“A Christmas Diamond is a Blue White Lane to Happi- 
ness.” 

“In Diamond Buying, There is no Substitute for Repu- 
tation.” 

The charm of candle-light was irresistible to the woman 
in the quest for beauty and romance in her home, as she 
viewed the picturesque showing made by Mabley and 
Carew, Cincinnati, Ohio. The highlight was the standing 
figure (beside an antique table) of a woman in the attire 
of a Colonial dame. Her voluminous hoop skirt and bodice 
were designed out of beautifully flowered silk and old lace. 
The old-fashioned mirror hung above the table made an 
artistic study in reflecting the Colonial lady, especially 
as the customary electric lighting was shut off and re- 
placed by the soft, mellow tones of the candle-lighted 

‘candelabra on the table, and also from the old-fashioned 
low candlestick (complete to lighted candle) held in the 
woman’s hand. 





rare magnificence or digni- 
fied charm. Other stores charge as much for a stock 
piece as we do for something individual and made especial- 
ly for you. 

“It has always been the policy of this store to give our 
customers more for their money—more quality than paid 
for—better workmanship—and more efficient service. 
Anything you may select here is fully guaranteed to be the 
very finest of its character—and with the passing of years 
it proves this fact most emphatically. 

“Look at the lovely pieces illustrated and described 
inside this fold. They are even lovelier in reality and 
must actually be seen to appreciate their genuine beauty 
and sparkling newness. These and scores of other excel- 
lent gift suggestions are shown here in wide variety— 
ready to be chosen by you, to represent the finest Christ- 
mas gift you’ve ever had the pleasure to present. 

““A small deposit will hold any article until wanted. 

“On the back of this folder will be found information 
useful the whole year through. 

“Cordially yours, 
(Signed) Bertraud A. Weber.” 


N opening the folder, an attractive double page spread 
was disclosed on the two inner pages, entitled: 


“Tokens of Affection 

Rare Gems of Richest Beauty” 
Here were illustrated and described, in the same purple 
ink, seven choice gift offerings, ranging from cigarette 
(Continued on page 114) 
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ADVERTISING 
Successful Silver Selling 





Knoxville Jewelers Conduct First Sale in 61 Years 


OPE BROS., Knoxville, Tenn., are 

constant users of newspaper space. 
The announcement illustrated this week 
was used as a double page ad in a local 
daily Oct. 13. Earl A. Wilson, adver- 
tising manager of the concern, in a 
letter says: “This advertisement, while 


By Robert F. Nattan 


it has a punch, is devoid of black face 
sensational headlines. We have had a 
solid throng of customers since the open- 
ing day.” The announcement, which was 
used on the occasion of a removal into 
larger and more attractive quarters at 
428 S. Gay St., features many articles 


merchandised at half price. 
are advertised at unusually low prices. 
announce that this is 


The advertisers 





the first sale held in 61 years. 
“Not the din of perpetual sales,” 


the announcement, “but the real thing— 
a jewelry sale that comes once in a life- 
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First Sale in 61 Yeats! 


Hope Bros’ 
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time. It is our first sale in 61 years of 
retail selling, and it is our determination 
to remove as little of this half-million 
dollar stock as possible. We are going 
to sell it before moving.” The sale was 
held at the old quarters at 519 Gay St. 
“While we are diverging from the beaten 
path,” say the advertisers, “uprooting 
all precedents in jewelry annals by this 
unusual stroke of rapid merchandising, 
we will not lose sight of the confidence 
that has been inspired in this store for 
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out, the present quarters being shown 
in a sketch at the left of the main head- 
ing, and the new quarters at the right. 
The variety offered appealed to a large 
clientele, and this, together with the 
reductions, had much to do with the suc- 
cess of the sale. Let it be noted that 
men’s jewelry is also included in the 
sale. This comprised emblem rings, 
cigarette cases, belt buckles, cuff links, 
emblem buttons, coat chains, emblem 
charms and knives. 














e Sterling Gift For The Bride 
s, of Course, Sterling Silver.... 
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Silver advertising that suggests, pulls business 


the past 61 years. Every article in 
this sale is from our own stock, and our 
countless friends and customers can 
rest assured that our usual guarantee 
of perfect satisfaction accompanies 
every transaction.” 

Featured in the sale were diamond 
pieces, pearls, genuine stone necklaces, 
American and European _ timepieces, 
silver articles, objects of art from many 
sources, fine silver plate, platinum and 
gold jewelry, artistic lamps, clocks, and 
a well chosen stock of imported and 
domestic novelties in china, crystal and 
precious metals. Even the gift depart- 
ment was not forgotten. Discounts up 


to 15 per cent were offered here. A 
number of sterling silver discontinued 
patterns were advertised at a discount 
of 1/3 off. 

The announcement is attractively laid 


Timely Silver Advertising 


NVESTIGATION shows that those 

jewelers whose silver sales have aver- 
aged a satisfactory percentage of the 
total annual sales invariably comprise 
those who do intelligent newspaper and 
direct by mail advertising, and who 
make timely window displays, offering 
suggestions to the buying public. Sev- 
eral attractive window displays are il- 
lustrated in this issue, in another article. 


Manufacturers go to much pains in 
the preparation of selling literature and 
timely window displays. The wise jewel- 
er will take advantage of all these sell- 
ing helps. Silver may be featured not 
only for weddings, but for anniversaries 
and for special gifts for any occasion. 
A letter describing an attractive pat- 
tern and sent to a carefully selected 
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mailing list will be found effective. 
Many letters find their way into the 
wastebasket for the simple reason that 
they offer no idea and no stimulating 
suggestion to the recipient. The induce- 
ment to buy may be the beauty of the 
new patterns or an advantageous buying 
plan. Much silver, as is well known, is 


now sold on the deferred payment plan. 
Letters might advantageously be sent 
out to persons about to equip a new home 
or fit up a new apartment. 


They will 
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lady regards as priceless on her dressin 
ss she famous La Salle, which om urver sumplicity achieves tr 
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Impressive ad used in rotogravure sec- 
tion by Boston jewelers 


be resultful if among other things they 
clearly show how the new silver or silver 
plated ware should harmonize with the 
general equipment, or that it should 
have some outstanding characteristic 
well calculated to express the personality 


and that individuality of the home 
maker. 

Some timely silver announcements 
are illustrated in the accompanying 


group. The announcement “Your Christ- 
mas Table Set with This Wonderful 
Sterling” was used by Donovan & Sea- 
mans Co., Los Angeles, in a space of 10 
inches double column. There is real 
fascination in this little announcement, 
and its historic character, reverting back 





(Continued on page 128) 
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AN OPEN DOOR SIGNIFIES WELCOME 


JACK SILBERFELD 7 
14 RUE LAFAYETTE, PARIS 


Fon the convenience of his 
customers has opened a new 
Paris office and cordially invites 


them to make their headquarters 
there while abroad. 


Here for their inspection is always 
acomplete line of fancy cut Dia- 





monds of all shapes. 


When you come to Paris, remember 
welcome awaits you. 


JACK SILBERFELD 


46 WEST 48 STREET 4 RUE LAFAYETTE 
NEW YORK 
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Autumn Jewel and Dress Pageant 





Beautiful Jeweled Creations Valued at $5,000,000 Displayed 
at Gathering of London Society Folk—Silver Chalice 


Made by Students of Birmingham Jewelers’ 
School of Art 


LONDON, Oct. 15.—Several months ago 
your correspondent mentioned that the 
specialist jewelers and exclusive dress 
designers were planning to shift the 
fashion center to this city and to stage 
mannequin tableaux that would enable 
the metropolis to claim first place in 
fashion honors. The remarkable dress- 
jewelry panorama staged in the ball- 
room of the Grosvenor House Hotel be- 
hind locked doors last Friday night evi- 
dently was one of the milestones in this 
ambitious program. 

Captain William Ogden, the St. 
James’s jeweler specialist, and one of 
the leading Court dress houses were re- 
sponsible for the show at which some 
remarkable gowns and jewelry valued at 
$5,000,000 were displayed. At one point 
in the tableau gems worth $2,500,000 
were carried through the room on a 
salver. They called it “An Autumn 
Dream of Dress, Jewels and Furs.” It 
was all that. In the shadows lurked big 
men from Scotland Yard prepared for 
any emergency that might happen but 
did not. 

As a dress and jewelry parade the af- 
fair was well conceived. 

The beauty of some of the gems can- 
not be set down in cold print. There 
was a bracelét, a triumph of the modern 
craftsman’s skill in handling precious 
stones. It was formed of four Japanese 
landscapes in miniature. One of these 
landscapes in gems can be described as 
typical of them all. 

An emerald river flows beneath a 
flashing bridge of diamonds, the archway 
shadows being picked out in onyx, one 
tiny corner of which is cleverly cut away 
to allow the penetration of light nor- 
mally found under natural circumstances. 
Beyond is a ruby road with emerald trees 
shading it. Truly a work of art! 

A like description fits one of the 
brooches—a clip-on model. Taking the 
form of a Christmas tree, it stands in a 
tub of diamonds. From the sparkling 
branches of diamonds are suspended 
ruby, emerald and sapphire gifts. The 
illumination is supplied by lights derived 
from the wonderfully carved diamonds 
themselves. 

The bridegroom’s gift to the bride in 
the tableau was the Autumn Dream dia- 
mond, valued at $250,000. Set in a ring, 
and measuring one inch across, it is con- 
sidered to be the finest single stone in 
England—with the exception of some of 
the diamonds in the Crown Jewels. 

Although gem men say the really flaw- 
less emerald has yet to be discovered, 
there was the nearest approach to the 
flawless stone at this hotel show. It is 
valued at $150,000 and is set in a won- 
derful way by one of the leading Euro- 


pean modern craftsmen. The gem once 
was worn by the King of Saxony. 

Among the fine brooches worn by the 
mannequins was a diamond piece, the 
central panel of which sprung open at a 
touch to reveal a miniature watch. The 
most fashionable of the necklaces had the 
important necklace clasp pendant, the 
necklace fitting close around the throat 
and the pendant forming an ornament 
for the back. One of the diamond and 
emerald necklaces (which are replacing 
the pearl necklaces to some extent) dis- 
played in one of the scenes can be taken 
apart and made into bracelets, a brooch 
and a pendant. 

The little girls in red and gold page 
boy suits who had a part in the tableau 
wore turbans studded with turquoise, 
and one mannequin wore a pear! necklace 
with complete nonchalance although its 
price is $1,000,000. 

As an advertisement for the exclusive 
in dress and jewelry of a quality appeal- 
ing to the rich the parade was a decided 
success. The best-known society leaders 
and fashion setters were present and con- 
gratulated the organizers on the beauty 
of their wares. 


* * * 


The chalice illustrated at the top of 
this page was made by the students of 
the Birmingham Jewelers’ School of Art 
and exhibited on the Jewelers’ Associa- 
tion’s stand at the British Industries 
Fair where it attracted the favorable 
notice of Her Majesty the Queen. In de- 
scribing the chalice the October issue of 
the Bulletin of the Birmingham Jewelers’ 
and Silversmiths’ Association says: “This 
chalice was designed to demonstrate 
what could be done by using gold of dif- 
ferent colors, and as, by courtesy of the 
editor of the Goldsmiths’ Journal, an il- 
lustration of it is available, some detailed 
description may be of interest. It was 
made entirely of 9-karat gold, to the de- 
sign of W. T. Blackband, head master of 
the school, and seven different alloys 
were used in its construction. The cup 
and the foot were made from ‘yellow 
gold’ and were ‘raised’ from the flat, 
although the illustration does not show 
the hammer marks. For the stem, hard 
red gold was employed, but the knop and 
the wires used as decoration are in soft 
red, as are also the bunches of grapes 
on the knop. The vine leaves are in 
green, whilst the stamped design round 
the center of the knop and the base of 
the foot is in red, green, yellow and blue. 
Round the foot are fixed the Emblems of 
the Crucifixion, the cross in niello on 
white gold at the front, with the other 
five emblems, enamelled in the appropri- 
ate colors, arranged in due order. * * *” 
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BRITISH INDUSTRIES FAIR 
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A Persian silk merchant was dis- 
charged at Marlborough Street Court the 
other day on a charge of stealing a 
$3,750 pearl necklace from a New Bond 
St. jewelry shop. The court considered 
the evidence was insufficient to convict. 
According to the prosecution, the silk 
merchant entered the shop during lunch 
hour when a young assistant was in 
charge. Another man accompanied him. 
They asked the girl to show them some 
quality diamond bracelets from the win- 
dow trim. The girl had to reach down to 
the far end of the trim for them. Above 
her head on a shelf were some pearl 
necklaces. The two men did not care for 
the bracelets and were leaving the shop 
when the girl showed them a low-priced 
design which, eventually, they purchased. 
After they had gone, one of the pearl 
necklaces was missed from the shelf. It 
was alleged that the visitors took it 
while the girl was reaching into the 
window for the bracelets. 








Popularizing Sterling 
From The Nation’s Business. 


Through an arrangement for financ- 
ing sales, sterling silver is now in a fair 
way to achieve a circulation in more 
American homes. By provisions of a 
contract made between members of the 
Silversmiths Guild of America and the 
Commercial Credit Companies, silver- 
ware will be sold on a deferred-payment 
basis through 28,000 dealers. The 12 
manufacturers included in the Guild are 
reputed to produce 80 per cent of the 
nation’s output of sterling ware. 

It is quite possible that the dealers 
will face a trade-in problem in seeking 
an acceleration of sales. But in the 
case of silver, the familiar item of “de- 
preciation in use” would seem to be at 
the minimum. Sterling being what it is 
and heirlooms being what they are, the 
appreciation of silver from one genera- 
tion to another accords with the strict 
economic sense of the word as often as 
it does with the popular meaning. 





THE JEWELERS’ CIRCULAR October 31, 1929 


@ECAR HEYMAN x BROS 


Manulacturers of arr y 1 


a tins 
aera | latinum Axes 


SaWwest 40% Stree 
NEW YORK CITY 



































October 31, 1929 


The Tariff Bill 





Prospects Not Br:ght for Passage of Measure 
by Senate—Majority Leader 
Quits Capital 


(Special to THE JEWELERS’ CIRCULAR) 


WASHINGTON, D. C., Oct. 29.—It looks 
very bad today for the passage of the 
proposed tariff bill. Senator Watson of 
Indiana, majority leader of the Senate, 
has thrown up the sponge and will leave 
Washington on Thursday for an in- 
definite stay in Florida for his health. 

Minority Leader, Senator Robinson, of 
Arkansas, is also leaving the city for a 
few weeks. Senator McNary of Oregon, 
has been made temporary majority lead- 
er and unless he can muster the ad- 
ministration forces the bill may never 
pass the Senate. 

Leaders are making an effort to get 
President Hoover to issue some state- 
ment but up to the time of this writing 
he has said nothing. It is reported at 
the Senate today that unless the bil! 
passes that body during this special ses- 
sion that it will die in the Senate. 





WASHINGTON, D. C., Oct. 29.—While 
pessimistic, Senator Watson. who is 
dropping work by his physician’s orders, 
would not admit that the outlook for 
passing the tariff bill by the end of the 
special session was absolutely hopeless, 
says the New York Times correspondent. 
He did not share the view that the 
session might as well be adjourned, 
which Senator Reed may propose for 
about Nov. 15. 

Instead, Mr. Watson will work until 
his departure to bring about “some sort 
of agreement for some sort of Dill,” 
basing this plea on the idea that the 
coalition must concede increases on in- 
dustrial as well as agricultural rates. 

Senator Simmons, ranking Democrat 
of the finance committee and minority 
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By L. M. Lamm, Washington, D. C. Correspondent 


tariff leader, insisted that the bill should 
proceed whether the Old Guard liked it 
or not. He asserted that it was abso- 
lutely necessary that the bill be com- 
pletely rewritten to raise farm rates and 
reduce industrial duties, and that this 
was a “herculean” task. 

Chairman Smoot of the finance com- 
mittee demanded that the bill be pressed 
and promised to use his best efforts in 
that direction. He again urged that de- 
bate be confined to the bill, and ex- 
pressed a qualified hope that a final 
Senate vote might be had before Dec. 2. 

Of all the leaders Senator Reed 
seemed the most gloomy. He said that 
if all the 15 schedules were temporarily 
laid aside and the Senate started on the 
sundries schedule, it would be impossible 
to finish the finance committee amend- 
ments on this schedule by Dec. 2. 

“The bill is dead as a dodo,” he dryly 
commented. adding that the deadlock 
with the House would be clearly demon- 
strated by Nov. 16. 

“To continue the debate is a mockery,” 
he added. “The best thing to do would 
be to adopt a motion of adjournment. I 
may offer it myself.” 


* * * 


Proposals for Calendar Reform Will 
Net Be Recommended by Chamber 
of Commerce of the United States 


WASHINGTON, D. C., Oct. 28.—Pro- 
posals for calendar reform failed to re- 
ceive the necessary two-thirds majority 
vote in a nation wide referendum of 
business organizations included in the 
membership of the Chamber of Com- 
merce of the United States. 

A preliminary canvas of the balloting, 
just made public, shows that each of the 
three proposals put forward received a 
majority of the votes cast, but since the 
National Chamber can be commited only 
by a two-thirds majority no decision 
was reached on any of the propositions. 
The proposals submitted and the vote 
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recorded by the Chamber on each fol- 
lows: 

“That the present calendar should be 
so changed as to bring about a greater 
comparability in business records for 
periods within a year and for periods 
from year to year. 

For, 1549; Against, 1318; Necessary 
to carry, 1912. 

“That the form which changes in the 
calendar should take should be deter- 
mined through international conference. 

For, 1783; Against, 1082; Necessary 
to carry, 1910. 

“That the government of the United 
States should participate in an interna- 
tional conference to determine the form 
of changes to be made in the calendar. 

For, 1856; Against, 1009; Necessary 
to carry, 1911. 

ae * * 
New Second-Setting Navigational 
Watch Developed by the Navy 


WASHINGTON, D. C., Oct. 26.—The 
Navy Department has announced that 
“there has recently been developed a 
second-setting navigational watch, of 
which a few have been sent out to ves- 
sels for trial, and others are in process 
of conversion at the Naval Observatory. 
It is thought that all line officers will 
be interested in knowing about this 
watch.” The official statement of the 
Navy Department about this watch con- 
tinues; 

“These watches have been converted 
from patrol boat chronometers. The 
second hand itself is not set, but the 
seconds dial is made so that it can be 
rotated and set in any position, which 
gives the same effect. 

“The winding stem, when pulled out, 
sets the minute and hour hands. An 
additional stem similarly sets the sec- 
onds dial. Some of these watches are 
regulated to keep mean time, some to 
keep sidereal time. 

“These watches 
marily for use in 


were dsigned 
aircraft, and 


pri- 
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to be issued in pairs. If set correctly 
before a flight, they should enable the 
observer to have reasonably correct 
G. M. T. and G. S. T. instantly available. 

“As a further convenience they were 
fitted to be strapped, to the forearm or 
thigh, enabling the observer to mark his 
own time and dispense with a recorder. 

“It was then thought that possibly 
these watches might be of assistance 
to navigators of surface vessels, and 
trial distribution was made accordingly. 

“As far as the mean time watch is 
concerned, it is merely a high grade 
comparing watch, which can be readily 
set so as to give the navigator G. M. T. 
on the bridge, without applying chro- 
nometer correction, and possibly en- 
abling him to mark his own time. If 
the rotated seconds dial is found in- 
convenient, it can be set to read like an 
ordinary watch. 

“The sidereal time watch, on the other 
hand, should prove of considerable as- 
sistance in taking star sights, even if 
the second setting feature is found in- 
convenient. A mean time watch, if set 
to sidereal time, loses about 10 seconds 
every sidereal hour. The correct G. S. 
T. on the bridge should shorten the 
work in star sights. 

“Some objection may be found to the 
size and weight of these watches. If so, 
and if the second setting feature is 
found to be of value, it may be prac- 
ticable to reduce somewhat the size and 
weight when new watches are pur- 


chased.” 
* * * 


General Interest in Simplified Prac- 
tice Program 


WASHINGTON, D. C., Oct. 24.—Indica- 
tive of the support and interest of 
American business in the simplification 
programs developed as a medium of 
eliminating avoidable waste in industry, 
Ray M. Hudson, assistant director of 
the Bureau of Standards, Department of 
Commerce, in charge of the commercial 
standardization group, has stated that 
a total of 21,488 individual and 1254 
associational acceptances have been re- 
ceived for the 114 simplified practice 
recommendations thus far developed by 
industry, under the auspices of the Divi- 
sion of Simplified Practice of the Bu- 
reau. 

Mr. Hudson also stated that a total 
of 1758 acceptances have been received 
for the 12 commercial standards that 
have been developed under the auspices 
of the Division of Trade Standards of 
the Bureau. 

In addition to the programs already 
in effect, various industries have sub- 
mitted 11 additional simplification and 
7 commercial standardization programs 
to the Bureau. The Division of Sim- 
plified Practice now has 100 active pro- 
posals under consideration and the Divi- 
sion of Trade Standards 41. 

Interest in the subject of elimination 
of waste in industry, through the ap- 
plication of the principles of simplifica- 
tion and standardization, is not limited 
to American business men, for, accord- 
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ing to Mr. Hudson five representatives 
of foreign nations have visited the Bu- 
reau during the past several months to 
learn more about the programs with the 
view of applying similar principles to 
the industries of their respective coun- 
tries. The Bureau is also constantly 
receiving requests from foreign coun- 
tries for general information on the sub- 


ject. 
* * * 


Work of the Federal Trade 
Commission 


WASHINGTON, D. C., Oct. 26.—A new 
schedule has been sent out by the Fed- 
eral Trade Commission in connection 
with its study of resale price mainte- 
nance. A large part of the final volume 
of the report has been drafted and 
steady progress has been made toward 
completion. One volume of the report 
was issued last spring and is available 
to the public. The activities at present 
have to do with the statistical and 
economic analysis of the effects of price 
maintenance. 

The chain store inquiry of the Com- 
mission is now in full swing, appropriate 
schedules having been sent to whole- 
salers, retailers and manufacturers and 
chain store operators. A large force of 
examiners is at work in the field making 
a study of prices and other matters. 

This resolution, passed by the Senate, 
directs the Commission to make inquiry 
into chain store methods of marketing 
and distribution as conducted by manu- 
facturing, wholesaling, retailing or other 
types of chain stores and. to ascertain 
and report to the Senate (1) whether 
such consolidations have been effected in 
violation of anti-trust laws (2) whether 
such consolidations or combinations of 
such organizations are susceptible to 
regulation under the Federal Trade 
Commission Act or the anti-trust laws; 
and (3) what legislation, if any, should 
be enacted for the purpose of regulating 
and controlling chain store distribution. 

It is pointed out by the Commission 
that “a company which places an imita- 
tion product bearing a false name into 
the channels of trade cannot escape legal 
responsibility by disclaiming any inten- 
tion to deceive or by showing that those 
with whom it dealt directly know that 
it was only an imitation or substitute 
of the general article.” This principle 
of law was recently established in the 
United States Circuit Court of Appeals 
for the Third Circuit in Philadelphia. 


* * * 
Conference of Direct Mail Users 


WASHINGTON, D. C., Oct. 24.—A con- 
ference of direct mail users regarding 
new postal legislation will be called for 
early next month by the Postmaster 
General, Mr. Brown. 

The Advertising Clubs of America, the 
National Association of Business Man- 
agers, the National Publishers’ Associa- 
tion, the United States Chamber of Com- 
merce and many other organizations will 
be asked to be represented at the con- 
ference. 
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Instalment Buying and Selling 
Reading List Issued by Com- 
merce Department 


WASHINGTON, D. C., Oct. 27.—In 
response to the hundreds of requests re- 
ceived annually from merchants and 
economists for information on instalment 
buying and selling, the Commerce De- 
partment announced today the release 
of a selected reading list on this subject, 
arranged for the practical use of the 
trade, to act as a supplement to the 
large store of original statistics which 
it is gathering through the National 
Retail Credit Survey. 

Information has been gathered in 
many lines of retail trade on the meth- 
ods being used, the extent of such sell- 
ing and the losses which are involved. 
To supplement this work, this reading 
list, which contains references to 36 
books and pamphlets and 61 magazine 
articles, both of governmental and non- 
governmental origin, has been prepared. 
References are given to such subjects 
as the economic and social phases of the 
instalment question, the grief and losses 
incurred, laws affecting instalment sell- 
ing, repossessions, correspondence, the 
merits of this system and the present 
tendencies. 

A preliminary report on the national 
retail credit survey by the Department 
indicates that in the majority of cases 
instalment sales throughout the country 
are managed on a sound basis and losses 
are comparatively low. 

With the completion of the national 
credit survey and this added service of 
a selected reading list on the subject, 
the Department’s Domestic Commerce 
Division expects to have a wide store 
of information which it is believed will 
be of substantial importance in the 
stabilization of instalment selling by 
furnishing the facts upon which to base 
future action. 

Copies of the reading list, as well as 
the preliminary report, may be secured 
without charge from the Bureau of For- 
eign and Domestic Commerce, Washing- 
ton, D. C., or any of its branch offices in 
principal cities throughout the country. 

* * * 


Ratio of Chain Stores to Independent 
Merchant 


WASHINGTON, D. C., Oct. 29.—Un- 
official reports reaching here state that 
3999 independent retail stores were 
opened in September, compared with 
1074 chain units opened and 41 new 
chain store organizations formed. But, 
while the ratio of new independent 
stores to new chain units, therefore, is 
given as 4 to 1, 13 independent stores 
are reported to have gone out of busi- 
ness during the month for each chain 
unit discontinued. 








The Kay Jewelry Co., recently opened 
at 1015 S. Calhoun St., Fort Wayne, 
Ind., the 37th link in its retail jewelry 
store chain. The Kay Jewelry Co. was 
started 14 years ago when the parent 
store was opened in Reading, Pa. 














62 THE JEWELERS’ CIRCULAR October 31, 1929 








| 














Established 1860 


| 
EICHBERG & CO. 


Cutters and Importers of 


DIAMONDS 


155-157 Summit Street 511 Fifth Avenue 
| NEWARK, N. J. NEW YORK | 


























Him. S. Ardges & Cn. 


IMPORTERS OF 


DIAMONDS 


FRANK JEANNE, President 20 West 47th Street 
c. L. BLEECKER, Vice-President 
DANIEL PRICE, Secretary NEW YORK wana ao 


WM. C. GRUNER, Treasurer 

















* 








ESTABLISHED 1888 


Jacobson Brothers 














=== _ CUTTERS OF 
“PROPERLY MADE” DIAMONDS ' 
rong een mamtl 551 Fifth Avenue 
Newark, N.J. NEW YORK 






































October 31, 1929 


CIRCULAR 


THE JEWELERS’ 


63 


Federal Trade Commission Accepts Jewelry 


Trade Rules 


Approves Affirmatively Seventeen of the Resolutions Adopted at Trade Practice Conference in 
Chicago in June and Accepts Twenty-four Others as Expressions of the Industry— 
Some of the F.T.C. Rules Approved Do Not Carry Out Meaning of the 


Resolutions as to Use of Gem Terms 


WASHINGTON, D. C., Oct. 28.—There 
will be some disappointment in some 
sections of the jewelry trade and satis- 
faction in others in the finding of the 
Federal Trade Commission, just made 
public in connection with the Trade 
Practice Rules adopted at the Jewelry 
Trade Conference in Chicago, last June. 
The Commission has approved 17 of the 
resolutions adopted in whole or in a 
modified form; 24 were accepted as ex- 
pressions of the industry and five were 
rejected entirely. 

Of the 17 approved and put in Group 
1 by the Federal Trade Commission, 
there are a number relative to gems and 
precious stones which do not seem to 
follow exactly the sentiment of the resolu- 
tions introduced and, in fact, in one 
instance, completely reverses (perhaps 
accidently) the ruling adopted by the 
jewelers. Consequently, among the mem- 
bers of the National Jewelers Board of 
Trade, the Jewelry Crafts Association, 
the Jewelers Vigilance Committee, 
the American National Retail Jewelers 
Association, and others who strongly 
endorsed the resolutions adopted at 
Chicago, there is a strong tendency to 
protest the action taken by the Federal 
Trade Commission in rewriting some of 
these resolutions in a way that will cut 
out their meaning or modify the senti- 
ment expressed. 

Already officials of the Federal Trade 
Commission have received protest of the 
action and it is possible that on some of 
these rules, application will be made to 
the Federal Trade Commission to re- 
consider their action and rewrite what 
they have now approved. 

In regard to the other rules adopted, 
satisfaction has been expressed particu- 
larly in the wholesale trade both as to 
rules in Group 1 and Group 2. The fact 
that only five resolutions were rejected is 
considered remarkable as the number 
adopted for the jewelry trade is the 
largest for any one industry on which 
the Federal Trade Commission has had 
to act. 

Following is a statement made public 
Monday, by the Commission: 


“The Federal Trade Commission an- 
nounces its action on 41 rules of busi- 
ness practice adopted by the national 
jewelry industry at a trade practice con- 


ference held under auspices of the com- 
mission last June in Chicago. 

“This is the largest number of rules 
ever adopted at a trade practice confer- 
ence. 

“Seventeen rules were affirmatively 
approved by the commission as applying 
to unfair methods of competition 
(Group I), while the remaining 24 were 
accepted as expressions of the industry 
(Group II). 

“The rules applying to unfair methods 
of competition covered the branding and 
sale of products of the jewelry indus- 
try, proper labeling of imitations, and 
such practices as payment of secret re- 
bates, lessening competition by selling 
goods below cost, price discrimination, 
interference with contracts, commercial! 
bribery, and misrepresentation. 

“Typical of the Group I rules pertain- 
ing to special features of the jewelry 
trade is Rule 3, in which it is declared 
that— 

To describe any diamond as “per- 
fect” which discloses flaws, cracks, 
carbon spots, clouds, cloudy texture 
or blemishes of any sort when ex- 
amined by a normal eye under an 
ordinary diamond loupe, is an un- 
fair trade practice. 

“Rules in Group II accepted as ex- 
pressions of the trade deal with a multi- 
tude of uneconomic or unethical practices 
said to be prevalent in the industry, re- 
ferring to proper descriptions of jewels 
also to sales policies, price problems. 
shipping, orders, deliveries and con- 
tracts. 

“One of these rules (Rule 29) pro- 
vides that— 

The use of his power of appoint- 
ment of watch inspector by a gen- 
eral watch inspector for railroads 
to force dealers to buy their goods 
of him, and the furnishing of rail- 
road passes by a general watch in- 
spector to influence dealers to buy 
their goods of him, is condemned by 
the industry. 

“Five rules adopted at the conference 
were rejected by the commission. 

“A rule creating and dealing with a 
committee of the industry ‘to arrange 
for conferences of manufacturers of 


imitation ivory, imitation leather goods, 
gold plated and gold filled jewelry for 
the purpose of drawing up proper rules 


’ 


and definitions,’ was not accepted, hav- 
ing been inappropriate as a trade prac- 
tice rule. 

“The commission, however, has no 
objection to the industry having such a 
committee. 

“Several hundred business concerns 
sent delegates to the conference and 16 
trade organizations were represented. 
Commissioner Charles H. March, of the 
Federal Trade Commission, presided. 

“Complete texts of the rules acted 
upon as well as a report of the con- 
ference are presented in a statement to 
the jewelry industry, which is as follows: 


STATEMENT BY THE FEDERAL 
TRADE COMMISSION ON THE 
TRADE PRACTICE CONFERENCE 
JEWELRY INDUSTRY 


“A Trade Practice Conference for the 
Jewelry Industry was held in Chicago, 
Ill., June 5, 1929, under the direction 
of Commissioner Charles H. March, as- 
sisted by M. Markham Flannery, direc- 
tor of Trade Practice Conferences. 

“George A. Fernley, secretary of the 
National Wholesale Jewelers’ Associa- 
tion, was unanimously elected secretary. 

“The percentage of the industry rep- 
resented was not ascertained, but in 
addition to the attendance of several 
hundred individual concerns the follow- 
ing associations were represented: 

National Wholesale Jewelers’ Associ- 
ation. 

National Jewelers’ Board of Trade. 

American National Retail Jewelers’ 
Association. 

New England Manufacturing Jewel- 
ers’ & Silversmiths’ Association. 

National Jewelers’ Publicity Associa- 
tion. 

Wholesale Jewelers of Chicago. 

Milwaukee District Jewelers’ Club. 

Jewelers’ Trade Association. 

Mid-Continent Jeweler and 
Jewelry Association of Missouri. 

Kansas City Wholesale Jewelers’ As- 
sociation. 

Wisconsin Retail 
tion. 

Jewelry Crafts Association, Inc. 

Jewelers’ Vigilance Committee. 

Jewelers’ 24 Karat Club. 

National Retail Dry Goods Associa- 


tion. 


Retai’ 


Jewelers’ Associa- 
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Trunk, Luggage & Leather Goods 
Manufacturers of America. 

“Considerable and efficient preliminary 
work was accomplished by the industry 
during the last two years. Committees 
were appointed by the larger national 
associations and these worked diligently 
to determine and to classify existing 
abuses and to formulate well considered 
definitions, standards, and rules for their 
elimination. 

“After registration of those present 
Commissioner March addressing the con- 
ference, said that the paramount object 
of the Federal Trade Commission is to 
help in every way in the development 
of better and bigger business in this 
country. To this end, he stated, the 
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Commission had held about 55 Trade 
Practice Conferences for as many indus- 
tries, all of which have worked out well. 
He pointed out that it is for the benefit 
of all honest business men that the Com- 
mission holds these conferences, and 
that the Commission is striving to elimi- 
nate unfair methods from business. 

“The Commission did not accept Reso- 
lutions 7, 8, 18, 19 and 24. Resolution 
38, creating and dealing with a com- 
mittee of the industry, was also not ac- 
cepted, being inappropriate as a trade 
practice conference rule. The Commis- 
sion, however, has no objection to the 
industry having such a committee, and 
the resolution relating thereto appears 
as an appendix to this statement. 


RULES APPROVED BY THE FEDERAL TRADE 


GROUP I 


Rule 1 (formerly Resolution 2) 

The marking or branding of products of 
the jewelry industry for the purpose or with 
the effect of misleading or deceiving pur- 
chasers with respect to the quantity, quality, 
grade, substance, or source of preduction of 
the goods purchased is an unfair trade 
practice. 

. = = 


Rule 2 (formerly Resolution 3) 

False and misleading statements in the 
sale or offering for sale of any product of 
the jewelry industry with effect of de- 
ceiving customers or prospective custom- 
ers as to the quality, quantity, substance, 
size, or source of production of such 
product is an unfair trade practice. 


* * * 


Rule 3 (formerly Resolution 3-A) 

To describe any diamond as “perfect” 
which discloses flaws, cracks, carbon, spots, 
clouds, cloudy texture or blemishes of any 
sort when examined by a normal eye under 
an ordinary diamond loupe is an unfair 
trade practice. 

x * * 


Rule 4 (formerly Resolution 3-B) 

To use the term “blue white” in the 
advertising or selling of a diamond which, 
when viewed from the front and unset, 
shows any tint of color other than bluish 
in clear daylight is an unfair trade practice. 


* * * 


Rule 5 (formerly Resolution 3-E) 

To apply the word “diamond” to any 
other than the genuine stone which is car- 
bon in its crystalline state is an unfair 


trade practice. 
* oe * 


Rule 6 (formerly Resolution 3-G) 

To describe any imitation of a genuine 
or synthetic stone as other than an imita- 
tion is an unfair trade practice. 


* * * 


Rule 7 (Modification of former Resolution 
3-H) 

To represent a fresh water pearl as a salt 
water pearl or sell it under terms generally 
applied in commerce to salt water pearl 
is an unfair trade practice. 


* * * 


Rule 8 (formerly Resolution 3-I) 


To falsely represent natural pearls as 
“Culture pearls” is an unfair trade practice. 





Rule 9 (formerly Resolution 3-J) 
To advertise pearls for sale without using 
a word or words immediately before the 
word “pearl” equally conspicuous which 
clearly discloses that the article is imitation 
and not genuine is an unfair trade practice. 
ee 


Rule 10 (formerly Resolution 3-K) 

The use of the term “indestructible” or 
its equivalent as applied to pearls and in 
the advertising or sale thereof is inaccurate 
and is an unfair trade practice. 

* * & 


Rule 11 (formerly Resolution 10) 


The payment of secret rebates, refunds, 
credits or unearned discounts, whether in 
the form of money or otherwise, is an un- 
fair trade practice. 

ae 


Rule 12 (formerly Resolution 14) 


The selling of goods at or below cost 
for the purpose of injuring a competitor 
and with the effect of lessening competi- 
tion is an unfair trade practice. 

oo 


Rule 13 (formerly Resolution 15) 

Misrepresentation of the character of a 
business for the purpose of deceiving 
sellers or purchasers, i. e., deliberately pos- 
ing as a manufacturer, wholesaler or im- 
porter when one is not engaged in the man- 
ufacturing, wholesale or importing busi- 
ness is an unfair trade practice. 

ak, Ae. 


Rule 14 (formerly Resolution 17) 

Any discrimination in the price of jewel- 
ry between purchasers of the same class, 
not including discrimination in price on 
account of the difference in grade, quality 
or quantity of the product sold, or which 
makes due allowance for difference in cost 
of selling and transportation, or discrimin- 
ation in price in the same or different com- 
munities not made in good faith to meet 
competition, where the effect of such dis- 
crimination may be to substantially lessen 
competition or tend to create a monopoly 
is an unfair trade practice; provided, how- 
ever, that nothing in this rule shall be 
construed to prevent the publication and 
use of a special quantity price applicable 
to a definite quantity of goods which are 
placed in one order and at the option of the 
seller are moved as one shipment. 

.* * «6 


Rule 15 (formerly Resolution 18) 


The willful interference by any person, 
firm or corporation by any means or device 
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“Resolution 3-H, as adopted by the 
industry, was placed in Group II, and 
is shown as Rule 18. In addition, a 
modification of this resolution was added 


to Group I, and appears herein as 
Rule 7. 
“The remaining resolutions, after 


amendment and modification in some in- 
stances, were accepted by the Commis- 
sion and become the rules of business 
conduct for the industry on the subjects 
covered. Those appearing in Group I, 
having been held by the Commission to 
condemn unfair methods of competition, 
are affirmatively approved, and those ap- 
pearing in Group II are accepted as ex- 
pressions of the trade.” 


COM MISSION 


whatsoever with any existing contract be- 
tween a manufacturer and a wholesaler or 
between a wholesaler and a retailer, or 
any other parties, or with the performance 
of any other contractual duty or service 
for the purpose or with the effect of dis- 
sipating, destroying or appropriating in 
whole or in part the patronage or business 
of another is an unfair trade practice. 


* * * 


Rule 16 Resolution 28) 

Delivering merchandise which is inferior 
to or which differs from the samples ap- 
proved, with intent to deceive or defraud, 
is an unfair trade practice. 


(formerly 


x * x 

Rule 17 

Commercial bribery in any 
unfair trade practice. 


33) 
form is an 


(formerly Resolution 


GROUP II 


Rule 18 (formerly Resolution 3-H) 

It is resolved that the term “Oriental 
pearl” shall not be applied to any pearls 
except those found in salt water. 

oe ace 


Rule 19 (formerly Resolution 3-F) 

It it resolved that the term “synthetic” 
shall not be applied to any stones except 
those produced by artificial means that 
have approximately the exact characteristics 
of genuine precious stones. 

(Note) —This 
clude: 

a. Same hardness with a tolerance of 5 
per cent over or under the extremes 
of the genuine. 

b. Same dichorism. 

ce. Same specific gravity or density with 
a tolerance of 5 per cent over or under 
the extremes of the genuine. 

d. Same chemical constituents with rea- 
sonable tolerance in the proportion of 
the constituents. 

* * * 


Rule 20 (formerly Resolution 11) 


Misrepresentation of selling policies on 
the part of manufacturers and the clan- 
destine departure from their announced 
policies, particularly the practice of “direct 
selling” on the part of those who profess 
to distribute their products through the 
wholesaler, is condemned by the industry. 

* * 


should in- 





approximation 


Rule 21 (formerly Resolution 1) 


The term jewelry is understood to in- 
clude watches, clocks, diamonds, and other 





THE JEWELERS’ CIRCULAR October 31, 1929 





Established 1898 Direct Importer 


ARTHUR SILBERFELD 


Incorporated 


580 FIFTH AVE., NEW YORK 


FANCY CUT 
DIAMONDS 


Complete Line of 


Round Diamonds and Rare Gems 
Pearls and Emeralds 


108 Rue de Pelican 2 Tulpstraat 12 Rue de la Vietoire 
Antwerp Amsterdam Paris 








Pearl Necklaces 
Loose Pearls 

Black Pearls 

Fancy Cut Diamonds 








tcl i i i ee 


Precious Stones 


FEOF EP EE EE Ee ee Ee ee ee ee ee 


Frederick W. Rauch 


527 Fifth Ave., New York City 

















ee ee 


MEE a. 


4 
{ if 
Lae 

















October 31, 1929 


precious and semi-precious stones, silver- 
ware and articles for personal wear or 
adornment of any character whatsoever com- 
monly and commercially known as jewelry. 
* * * 


Rule 22 (formerly Resolution 3-C) 

It is resolved that such terms as “per- 
fect cut,” “perfectly cut,” “eye clean,” “com- 
mercially perfect,” “commercial white,” etc., 
should never be used in advertising or 
selling diamonds. 

* * * 


Rule 23 (formerly Resolution 3-D) 

It is resolved that the weight of diamonds 
should be described only in the standard 
metric carats or decimals, and that the use 
of fractional weights be discontinued. 

x * & 


Rule 24 (formerly Resolution 4) 

The industry hereby records its approval 
of the definition of a qualified wholesale 
distributor to be one whose principal busi- 
ness is selling to the retail dealer, and who 
does not sell direct to the consumer. Any 
retail merchant who does not stock jewelry 
should be classified as a consumer. This 
is not intended to disqualify as a whole- 
saler one who also maintains a _ regularly 
established retail store. 

x oe x 


Rule 25 (formerly Resolution 5) 

The soliciting of orders by diamond or 
other specialty wholesalers, manufacturers 
or importers for merchandise they do not 
carry in stock for the purpose of influ- 
encing the retailer to buy diamonds or other 
merchandise is condemned by the industry. 

x * x 


Rule 26 (formerly Resolution 6) 

The soliciting of orders by diamond or 
other specialty wholesalers, manufacturers 
or importers for merchandise they do not 
carry in stock and which they are reason- 
ably certain cannot be procured for the 
purpose of substituting other merchandise 
is condemned by the industry. 

x # * 


Rule 27 (formerly Resolution 9) 

The listing of merchandise by wholesalers 
at net prices in trade journals, and also 
in circulars, pamphlets, leaflets and similar 
literature sent to the trade by other than 
first class mail, is condemned by the in- 
dustry. 

* * & 


Rule 28 (formerly Resolution 12) 

The cancellation of bona fide orders ac- 
cepted in good faith and executed in ae- 
cordance with the terms of the contract 
without first obtaining the sellers consent 
is condemned by the industry. 

* * * 


Rule 29 (formerly Resolution 20) 


The use of his power of appointment of 
Watch Inspector by a General Watch In- 
spector for Railroads to force dealers to 
buy their goods of him, and the furnishing 
of railroad passes by a General Watch 
Inspector to influence dealers to buy their 
goods of him is condemned by the industry. 

* * * 


Rule 30 (formerly Resolution 21) 


The practice of holding for indefinite 
periods merchandise ordered and executed 
in accordance with the terms of the con- 
tract, then attempting to return it for credit, 
works unjust hardships upon sellers and 
is condemned by the industry. 

* * & 


Rule 31 (formerly Resolution 22) 
Failures by consignees or addressees to 
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accept merchandise ordered shipped on a 
C.0.D. basis and executed in accordance 
with the terms of the contract is un- 
economic and wasteful. It tends to un- 
necessarily inflate distribution costs and is 
condemned by the industry. 


* * * 


Rule 32 (formerly Resolution 23) 

Contracts, either written or oral, are busi- 
ness obligations which should be performed 
in letter and in spirit. The repudiation of 
contracts by sellers on a rising market, or 
by buyers on a declining market, is equally 
reprehensible. Such action shatters confi- 
dence, induces violent fluctuations in prices, 
destroys stability in business operations to 
the consequent injury of the industry as 
well as to the general public and is con- 
demned by the industry. Contracts should 
be subject to no cancellation except for 
legal cause or by mutual consent. 


* * * 


Rule 33 (formerly Resolution 25) 
Delivering merchandise in quantities in 
excess of that actually ordered and for 
which the buyer has contracted to pay is 
uneconomic and is condemned by the in- 


dustry. 
> co 


Rule 34 (formerly Resolution 26) 

Sending unordered merchandise either to 
regular or prospective customers is con- 
demned by the industry. 

* * #* 


Rule 35 (formerly Resolution 27) 
Inexcusable failure to deliver merchan- 
dise at the appointed time and promising 
delivery dates which it is certain cannot be 
lived up to is condemned by the industry. 
* * * 


Rule 36 (formerly Resolution 29) 

Taking or attempting to take without the 
approval of the seller cash discounts after 
the discount period has expired is con- 
demned by the industry. 

* * * 


Rule 37 (formerly Resoluiion 30) 

Taking or attempting to take discounts 
in excess of those actually agreed upon at 
the time the order was placed, or to which 
buyer is not entitled under the terms of 
the contract, is condemned by the industry. 

“es « 


Rule 38 (formerly Resolution 31) 
Sending invoices considerably after the 
merchandise is shipped, preventing the 
buyer from marking and placing the mer- 
chandise on his shelves immediately upon 
arrival, is condemned by the industry. 
* * * 


Rule 39 (formerly Resolution 32) 

Sending invoices considerably in advance 
of the merchandise, necessitating the taking 
of cash discounts before the merchandise 
is received and inspected, is condemned hy 
the industry. 

* * & 


Rule 40 (formerly Resolution 34) 

The giving or receiving of gifts as a 
means of influencing the placement of 
orders is condemned by the industry. 

* * & 


Rule 41 (formerly Resolution 35) 

Selling to retail competitors of a concern 
to which an exclusive agency has been 
given is condemned by the industry. 

By the Commission: 
Otis B. Johnson, 


Secretary. 





APPENDIX 


Resolution 38 (not accepted) 


Whereas, there has been considerable con- 
fusion with reference to the proper marking, 
stamping and description of jewelry, and 

Whereas, inasmuch as this is an 2xtreme- 
ly involved technical subject involving 
primarily numerous groups of manufactur- 
ers, therefore, be it 

Resolved, that a committee of five be 
appointed to arrange for conferences of 
manufacturers of imitation ivory, imitation 
leather goods, gold plated and gold filled 
jewelry for the purpose of drawing up 
proper rules and definitions and reporting 
on same to the Trade Practice Conference 
Division of the Federal Trade Commission 
within six months. 

(Note)—The foregoing rule is not ac- 
cepted by the Commission. The Com- 
mission has no objection to the Indus- 
try’s having such a committee, but in 
the judgment of the Commission such 
resolution is inappropriate as a irade 
practice conference rule. 





} 


Black, Starr & Frost-Gorham, Inc., 
Open Handsome New Store on 


Fifth Avenue, New York 


The press and general public were 
given their first glimpse last Tuesday of 
the attractive new store of Black, Starr 
& Frost-Gorham, Inc., located in the en- 
larged and remodeled building, Fifth 
Ave., and 48th St., New York. The 
throwing open of the doors of this hand- 
some establishment marked the actual 
physical merger of two of New York’s 
oldest and best known jewelry establish- 
ments in the country. Following the 
press view, journalists and _ invited 
guests were taken to the Ritz-Carlton 
Hotel where they were tendered a lunch- 
eon by the executives of the concern. 

The redecorated structure is in 16th 
century Italian Gothic style. The new 
48th St., section is divided into a series 
of individual sales shops, with arched 
vestibule reproduced from the old Plazzo 
Communale in Italy. Carvings and 
colonnettes are after La Casa Bogatti 
Valsecchi, Milan. Adjoining the 48th 
St. store is the Tudor room, of old En- 
glish design, after Haddon Hall in 
Derbyshire. The jewelry department, on 
the Fifth Ave. front, is of 16th century 
Renaissance design. The second floor 
salon is finished in the design of Sutton 
Court, Chiswick. Starrett & Van Vleck 
were the architects. 

This new store is unquestionably one 
of the finest establishments in the coun- 
try. 

The press visitors were treated to a 
view of a rare pearl necklace assembled 
by the concern and valued at $725,000. 

The executive officers of the firm are: 
President, Witherbee Black: Vice-Presi- 
dent, R. Clifford Black; Vice-President 
and Treasurer, Aaron V. Frost; Vice- 
President, William Herries and Secre- 
tary, Alfred A. Smith. The board of 
directors is composed of: Edmund C. 





Mayo, chairman: Edward Krehbiel, vice- 
chairman; R. Clifford Black, Witherbee 
Black, Aaron V. Frost, Henry J. Fuller, 
William Herries, Charles L. Moreau and 
Alfred K. Potter. 
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Past Presidents Honored 





Chicago Jewelers’ Association Pays Tribute 
to Former Leaders at Monthly Meeting 


CHICAGO, Oct. 24—Following a cus- 
tom inaugurated a few years ago, the 
first monthly luncheon meeting of the 
Chicago Jewelers’ Association under the 
new administration was designated as 
“nast presidents’ day” and nine of those 
who have served in that capacity were 
present when President Harry Radix 
called the meeting to order at the Palmer 
House last Tuesday. Those present in 
order of seniority were: William F. 
Juergens, C. P. Dungan, John H. Hardin, 
Charles T. Ross, G. V. Dickinson, Frank 
Milhening, Sydney Y. Ball, Albert L. 
Ellbogen and H. Paul Juergens. Re- 
grets were received from M. A. Mead, a 
charter member since 1876, who served 
in 1893. The other past presidents, 
B. C. Allen and J. T. Montgomery, were 
absent from the city. 

When lunch was finished President 
Radix asked each of the past presidents 
to make a few remarks, all of which 
were enjoyed by each of the large number 
present. Following these talks Presi- 
dent Radix called upon P. M. Fahren- 
dorf, treasurer of THE JEWELERS’ CIr- 
CULAR, who was present as a guest of 
the organization. Mr. Fahrendorf con- 
gratulated the Association upon the large 
attendance and interest manifested by 
this and the promptness with which the 
meeting got under way. He briefly re- 
ferred to the benefits to come from such 
an organization. 

Under reports of committees, H. Paul 
Juergens, of the Social Relations Com- 
mittee, announced that plans for the 
annual banquet, which will be held at 
the Palmer House on the evening of 
Thursday, Jan. 16, were well under way 
and that these contemplated an affair 
that will be unusual in many of its 
features. 

William Schlossman, chairman of the 
Good and Welfare Committee, told of 
their activities and results attained 
during the summer in connection with 
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the prosecuting of criminals working in 
the trade, referring particularly to the 
recent conviction of “fences.” 

In keeping with the spirit of the week 
throughout the country the principal 
talk of the meeting was concerning the 
celebration of the 50th anniversary of 
electric lights. George L. Jorgeson, 
statistician of the Commonwealth Edi- 
son Co., spoke interestingly about the 
history of lighting from the most primi- 
tive days, and on the life of Thomas 
A. Edison. 








Pennsylvania Jewelers Active in 


Campaign for State Garnishee 
Law 


PHILADELPHIA, PA., Oct. 28—Retail 
jewelers of Pennsylvania are renewing 
their attempts to have a garnishee law 
placed on the statute books of this State, 
almost the only one in the Union without 
such a protection to the merchant who 
sells on credit or time payments. For 
40 years or more attempts have been 
made to have the Legislature enact such 
a law, but these have been blocked at 
every session by various influences. 
Steady opponents of the move have been 
the labor unions, and they have been 
backed by politicians seeking the “labor 
vote.” Many merchants in the smaller 
towns also have opposed such a law in 
the belief it would react unfavorably 
upon their trade, if it was known they 
favored it. As the case stands in Penn- 
sylvania a debtor can go on drawing his 
wages or salary indefinitely without fear 
of being compelled by law to let his 
creditor take a part of it weekly or 
monthly from his pay envelope. Since 
the growth of the time payment business 
to its present huge proportions in this 
State, dealers in that line have tried 
repeatedly to have a garnishee law en- 
acted, that would permit them to attach 
a part of the pay of bad debtors, but 
have failed at every session of the 
Legislature. 

At the session of 1931, the next one to 
be held by the Legislature, a new method 
will be tried and it is stated that the 
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support of a number of influential polli- 
ticians has been enlisted. It is being 
sponsored by the Commercial Credit 
Association, with headquarters in Kit- 
tanning, and composed of representatives 
of leading time payment houses all over 
the state. 

Associations composed of merchants 
doing a deferred payment business in 
jewelry and other lines are organizing 
in every county of the State and already 
are bringing pressure to bear on the 
candidates for the Senate and Assembly 
at the election next month, to enlist their 
pledges for support of the bill when it 
comes up. 

One section of the bill, which is relied 
upon to win much support for the 
measure, provides that only 10 per cent 
of a debtor’s salary can be garnisheed. 
This will, it is expected, reduce the 
hostility of those who have been claim- 
ing that a garnishee would reduce a 
debtor to destitution. The Retail Mer- 
chants’ Credit Association, of Philadel- 
phia, is active in enlisting support of 
the bill. 








Suit Started Against Syracuse Hotel 
Charged with Negligence in 
Handling Trunk of Jewelry 


Utica, N. Y., Oct. 28—A suit for 
$35,000, brought by Hagerstrom & Chap- 
man, Newark, N. J., against the Brain- 
ard Hotel Corporation, of Syracuse, is 
scheduled for a hearing before Federal 
Judge Frederick H. Bryant in Auburn 
this week. Mr. Chapman maintains that 
his firm’s trunk, containing $35,000 worth 
of jewelry, was taken from the New 
York Central depot to Hotel Syracuse 
and negligently left near the hotel on 
Harrison St., where it was stolen. He 
says the hotel should pay the loss. Mc- 
Gowan & Stolz are the plaintiff’s at- 
torneys. 

The hotel makes a general denial, and 
declares that if the trunk was stolen 
Mr. Chapman was contributory in 
negligence. Attorneys Albert C. Coon 
and Benjamin E. Shove represent the 
hotel. 
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Exquisite silver 
bowl, hand 
wrought decora- 


tions, designed by 
Eliel Saarinen for 





Hold Annual Meeting 





New England Manufacturing Jewelers and 
Silversmiths Association Selects 
Officers and Directors 


PROVIDENCE, R. I., Oct. 26—The an- 
nual corporation meeting of the New 
England Manufacturing Jewelers’ and 
Silversmiths’ Association was held 
Thursday evening in the foyer of the 
Providence-Biltmore Hotel with an un- 
usually large attendance. An informal 
get-together for half an hour served to 
put the gathering in good humor for 
the excellent dinner that was served at 
6.30 o’clock, and, being a corporation 
meeting, there were no formal addresses 
or guests. President Archibald Silver- 
man presided. 

Following a custom established several 
years ago, the annual reports of the 
officers and committees were submitted 
in detail at a meeting of the directors 
previously and only an oral summariza- 
tion was made to the association by 
Manager Woodward Booth and will be 
distributed in printed form to the mem- 
bers later. These showed the Associa- 
tion to be in a substantial condition, 
financially and numerically. Manager 
Booth made numerous suggestions re- 
garding the policy and conduct of the 
Association; made reference to the 
jewelry paragraphs in the new tariff 
bill now pending before the United 
States Senate and reported on several 
jewelers’ conventions attended by him 
recently as representative of the As- 
sociation. 

In accordance with the Association’s 
by-laws a president was not elected at 
this meeting, but one will be chosen at 
a meeting of the Board of Directors for 
organization to be held at the Associa- 
tion headquarters in the Providence- 
Biltmore Hotel on Wednesday, Oct. 30. 
The following officers were elected, in- 
cluding eight members of the Board of 
Directors each for three years, and three 
to fill unexpired terms caused by resigna- 
tions, which completes the Board of 24 
members: vice-presidents for one year, 
Frederick A. Ballou, Jr., B. A. Ballou 
& Co., Providence; Harold E. Sweet, 













the R. F. Simmons Co., Attleboro, and 
Charles A. Whiting, the Whiting & Davis 
Co., Plainville; secretary for one year, 


Julian L. Solinger, J. Solinger Co., 
Providence; treasurer for one year, 
Bertram J. Drabble, the La Salle Ring 
Co., Providence, and directors for one 
year, Frank E. Farnham, the Jewelers’ 
Supply Co., Providence and William J. 
Morse, of the Morse Andrews Co., At- 
tleboro; director for two years, Edwin 





ARCHIBALD SILVERMAN 


PRESIDENT 


Speidel, the Automatic Chain Co., Provi- 
dence, and directors for three years, 
Lloyd G. Balfour, the L. G. Balfour 
Co., Attleboro; Edwin H. Cummins, the 
General Chain Co., Providence; Stephen 
H. Garner, Leach & Garner, Attleboro; 
Walter A. Griffith, R. L. Griffith & Sons 
Co., Providence; William G. Lind, the 
T. W. Lind Co., Providence; Edmund C. 
Mayo, president of the Gorham Mfg. 
Co., Providence; Joseph F. Rioux, Bliss 
Bros. & Co., Attleboro, and William H. 
Ryder, the Paye & Baker Mfg. Co., 
North Attleboro. 

A departure from the custom of 
several years was made on this occasion, 





tion at the Metro- 
politan Museum 
of Art, New York 


when a handsome sterling silver water 
pitcher was presented to the retiring 
president, Archibald Silverman, of Sil- 
verman Bros., who has been at the head 
of the Association for two years. Here- 
tofore it has been the practice to make a 
presentation to the retired president at 
the first formal gathering of the As- 
sociation following his retirement. 
The annual formal banquet of the 
Association will probably be held some 
time early next spring, although no 
definite action has yet been taken. 








Choose Officers 





Jewelers’ Protective Association Holds An- 
nual Meeting in Providence 


PROVIDENCE, R. I., Oct. 26—Wallace 
D. Kenyon, president and treasurer of 
the Webster Co., Attleboro, was re- 
elected president of the Jewelers’ Protec- 
tive Association, Inc, at the annual 
meeting held at the rooms of the New 
England Manufacturing Jewelers’ and 
Silversmiths’ Association in the Provi- 
dence-Biltmore Hotel, last Thursday 
afternoon. Reports of officers and com- 
mittees indicated that the past year has 
been remarkably free from thefts from 
membeis of the organization and that 
each year more and more manufactur- 
ing jewelry concerns are coming to ap- 
preciate the protection afforded through 
this Association. It was voted to 
continue affiliation with the Dixon De- 
tective Agency. 

Other officers were elected as follows: 
vice-presidents, Frederick Schwinn, At- 
tleboro; Alfred B. Lemon, of E. L. Logee 
Co., Providence;  secretary-manager, 
Woodward’ Booth, Providence. The 
Executive Committee consists of: Alfred 
B. Lemon, E. L. Logee Co., chairman; 
William E. Sweeney, D. E. Makepeace, 
Attleboro; Wallace D. Kenyon, the 
Webster Co., Attleboro and Walter E. 
Ensign, Williams & Anderson Co., 
Providence. 








Harry Donohue, 60, a_ well-known 
jeweler of Mendota, Ill., died recently at 
his home from a heart ailment. 
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PRESIDENT HOOVER 


WASHINGTON, D. C., Oct. 28.—‘‘The 
fundamental business of the country, 
that is production and distribution of 
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No Need of Alarm 


President Hoover Feels That Fundamental Business, Production 
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and Distribution of Commodities, Is on a Sound and 





commodities, is on a sound and prosper- 
ous ‘basis,’ said President Hoover at 
the last semi-weekly press conference 
discussing the business conditions of the 
country. 

“The best evidence is that,” he con- 
tinued, “although production and con- 
sumption are at high levels, the average 
prices of commodities as a whole have 
not increased and there have been no 
appreciable increases in the stocks of 
manufactured goods. Moreover, there 
has been a tendency of wages to in- 
crease, and the output per worker in 
many industries again shows an _ in- 
crease, all of which indicates a healthy 
condition. 

“The construction and building mate- 








Antwerp Diamond Notes 


BRUSSELS, Oct. 17.—The establishment 
of the diamond cutting industry in South 
Africa continues to be the chief topic of 
conversation in Antwerp, where at the 
annual general meeting of the “Diamant- 
club,” shareholders paid marked atten- 
tion to the following passage in the re- 
port presented by the board of directors: 
“Since our last report a new competitor 
to our national industry has arisen. The 
moral and material aid afforded by the 
government of the Union to firms which 
set themselves up in South Africa has 
endangered the stability of prices at- 
tained by the collaboration of all pro- 
ducers. We are confident, however, that 
the South African government will re- 
alize, before it is too late, that its policy 
of protection will provoke a reaction on 
the markets. In the past Antwerp has 
had to face equally difficult situations, 
and these have been successfully met. 
There are certain indications that the 
same end will be arrived at in the pres- 
ent case.” 

That all is not as well as it might be 
with the new South African industry is 
believed by some people here as a result 
of the report that aid of Dutch capital 
has now been sought and obtained from 
two Belgian banks in order to sustain 
the enterprise. The action of these two 
institutions is severely criticized by the 
Belgian diamond industry, which accuses 
them of “saving from bankruptcy a firm 
installed in South Africa with the object 
of founding an industry capable of ruin- 
ing our national diamond industry.” 

* * * 

The Antwerp Diamond Exchange has 
just been honored with a visit from M. 
Heyman, Belgian Minister of Industry, 
accompanied by Mme. Heyman; his chef 
de cabinet, M. Voghel, and Mme. Voghel, 
and other notabilities. Sam Tolkowsky, 


president of the board of directors of the 
exchange, received the party in the board 
room and warmly thanked the minister 
for the interest he showed in so impor- 
tant a branch of Antwerp’s trade and 
industry. Mr. Tolkowsky then conducted 
the visitors over the exchange, and his 
explanations were listened to with close 
attention. Many of the diamond mer- 
chants displayed collections of their finest 
stones, and the eyes of the ladies were 
fixed for a long time on a magnificently 
cut specimen weighing 12 karats, worth 
about $85,000, and of which, it was 
stated, the value would be doubled when 
it was mounted. A visit was also made 
to the workshops of the firm of Wellner- 
Wachsman, where cleavers, cutters and 
polishers were seen at their work. Cham- 
pagne, pastries and cigars having been 
served, the minister took his leave after 
inviting the diamond merchants to meet 
him at his ministry to discuss the desid- 
erata of the industry. 








Suggestions as to Christmas Mail 


WASHINGTON, D. C., Oct. 30.—First 
Assistant Postmaster General Coleman 
is urging the mail early Christmas cam- 
paign. He is suggesting, among other 
things, that all banks conducting Christ- 
mas savings clubs should be urged to 
send out checks not later than Dec. 5. 

Large advertisers are also being urged 
to withhold heavy mailings of such mat- 
ter as catalogs and calendars from Dec 
10 to Jan. 1. 








Thorpe & Co., Sioux City, Iowa, have 
been granted a charter of incorporation. 
The firm has an authorized capitaliza- 
tion of $100,000, and its officers are 
George Thorpe, president, and C. M. 
Corbett, secretary. 


Prosperous Basis 


rial industries have been to some extent 
affected by the high interest rates in- 
duced by stock speculation and there has 
been some seasonal decrease in one or 
two other industries, but these move- 
ments are of secondary character when 
they are considered in the whole situa- 
tion. 

“A temporary drop in grain prices 
sympathetically with Stock Exchange 
prices usually happens, but as the De- 
partment of Agriculture points out, the 
overriding fact in grain is that this 
year’s world wheat harvest is estimated 
to be 500,000,000 bushels less than that 
of last year, which will result in a very 
low carryover at the end of the harvest 
year.” 





Makes Quick 


Buying Trip to Chicago by 


Oklahoma Jeweler 


Aeroplane 
CHICAGO, Oct. 26—W. C. Hay, of the 
Diamond Shop, Inc., of Blackwell, Okla., 
flew to Chicago from Blackwell, last 
Monday. He left there at 9 o’clock in 
the morning and arrived in Chicago, 





HIRAM LONG (LEFT), OF NORRIS, AL- 

LESTER, BALL BRIDGES CO., GREETING 

W. C. HAY OF OKLAHOMA ON HIS AR- 
RIVAL IN CHICAGO, BY AIRPLANE 


after a rough journey, about 5.15 in the 
afternoon. 

The purpose of Mr. Hay’s trip was to 
select Christmas merchandise for his 
five stores, which are located at Black- 
well, Okla; Ponca City, Okla.; Tunkawa, 
Okla.; Wichita, Kan., and Arkansas 
City, Kan. Mr. Hay, who is one of the 
leading jewelers of Oklahoma, spent last 
Monday here buying, and left that night 
for home. 








G. E. Rathbun has opened a new 
jewelry store in the Brady building on 
Platt St., Maquoketa, Iowa. 
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H. G. Thresher Retires 


Well Known Concern Reorganized After 
Dean of New England Jewelry Trade 
Steps Down 


PROVIDENCE, R. I., Oct. 26.—The Waite 
Thresher Co., one of the oldest jewelry 
manufacturing concerns in New En- 
gland, having been established in 1865, 
has undergone a reorganization, and 
will hereafter do business under the style 
of the Waite Thresher Corporation. 
Henry G. Thresher, president and treas- 
urer and for 58 years active in the con- 
cern, has retired from the jewelry busi- 
ness. In his place William B. Peck, em- 
ployed by the concern for 30 years and 
in charge of the New York office since 
1916, has been chosen president. Dean 
Thresher, son of the past president, and 
who has been connected with the firm for 
the past 15 years, becomes secretary and 
assistant treasurer. 

Henry G. Thresher, retiring president, 
it is understood, will have complete 
charge of the affairs of the Waite 
Thresher Co., which owns the building 
in which the Waite Thresher Corp. is 
located. 

Henry G. Thresher is one of the 
widest known members of the manufac- 
turing jewelry industry in the country, 
to which he has been of particular ser- 
vice as a member of the standing com- 
mittee on tariff of the New England 
Manufacturing Jewelers’ and_ Silver- 
smiths’ Association and to which he has 
devoted considerable time in the past 20 
years. 

Born in Central Falls, R. I., when it 
was a part of the town of Smithfield, 
he obtained his education in Pawtucket, 
then in the State of Massachusetts. 
After attending high school for a year 
he obtained his first employment as a 
shipping clerk in the office of a dyeing 
and bleaching corporation and with the 
money which he made in that position 
he paid for a course in business college 
to qualify as a bookkeeper. After work- 
ing as a clerk in the office of a flour 
mill in Pawtucket he secured a position 
as bookkeeper for the manufacturing 
jewelry concern of Waite Smith & Co. 
in this city. 

After spending some time in the office 
he was given a position on the road as 
traveling salesman and was later placed 
in charge of the office force, and on the 
retirement of the junior member of the 
firm was taken in as a partner, the 
name of the concern being changed to 
the Waite Thresher Co. From that 
time he devoted much of his time to the 
executive management of the business, 
although he continued to keep a personal 
contact with the trade by frequent trips 
around the country. 

Upon the reorganization of the New 
England Jewelers’ Association Mr. 
Thresher was chosen as the first presi- 
dent, the name being changed to the 
New England Manufacturing Jewelers’ 
and Silversmiths’ Association. 

Mr. Thresher is a 32nd degree Mason 
of the Northern Jurisdiction and also a 
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member of the Society of the Colonial 
Wars, Sons of the American Revolution 
and Sons and Daughters of the Pilgrims. 
He has been actively identified with 
several of the leading social and com- 
mercial clubs and organizations through- 
out the State. In his younger days he 
served two years as a member of the 
lower house of the Rhode Island General 
Assembly and for two years was mayor 
of the city of Central Falls. 

William B. Peck, the new president. 
entered the employ of the Waite Thresh- 
er Co. on Jan. 1, 1829. Going up through 





HENRY G. THRESHER 


the factory office, he started selling in 
Boston in 1900. He covered this terri- 
tory for one and one-half years, and 
in 1901 began traveling through the 
West as far as Denver. Fifteen years 
later he took over the management of 
the New York office, and continued to 
call on the western trade going as far 
as Cincinnati and Detroit. The _ re- 
mainder of this territory was taken over 
by the Chicago office, which had been 
established in the meantime. In 1920 
Mr. Peck’ was elected vice-president of 
that concern, and was still acting in that 
capacity when chosen head of the busi- 
ness. Mr. Peck has been active in as- 
sociation work in the trade and as past 
president of the Jewelers Fraternal As- 
sociation, past president of the Maiden 
Lane Outing Club, and is now treasurer 
of the Jewelers Square Club. 

Dean Thresher, newly appointed sec- 
retary and assistant treasurer, has been 
connected with the concern for 15 years, 
and received his early training in the 
factory and office, and has covered the 
Boston territory for the past 10 years. 
Like his associate, Mr. Peck, he has been 
quite active in various trade movements, 
particularly in the New England Jewel- 
ers’ and Silversmiths’ Association. 

Axel B. Paulsen, who has been man- 
ager of the Chicago office for the past 
25 years, will continue in that capacity. 
Mr. Paulsen is one of the best known 
men in the Middle West, and in addi- 


75 


tion to covering this terriory also calls 
on the trade in the West and South. He 
is a past president of the Chicago Jewel- 
ers Association. 

The Pacific Coast territory will still be 
handled by Ira W. Smith, representing 
the Waite Thresher concern. 

It is announced that Mr. Peck will 
still be in charge of the New York terri- 
tory and cover part of the Middle West 
territory. Dean Thresher will act as 
office and factory manager. 








Market Prices for Silver Bars 

The following are the quotations for 
silver bars in London and New York as 
reported for the past week: 


selling Price 








London U.S8.Gov’t New York 
Date Official Assay Bars Official 
i a} 22344 52% 49% 
> Oe 23 52 38 50 
., PS 52 3% 50 
} , ee ee 52% 50% 
26. 23 52% 50 
28.00 Sore 2% 59% 
Amsterdam, Holland, Concern In- 


augurates Novel Scheme to Arouse 
Interest Against Diamond Smuggling 


In the hope of arousing widespread 
interest in the trade against diamond 
smuggling, a prominent diamond broker- 
age house in Amsterdam, Holland, has 
adopted a novel scheme. The illustra- 
tion herewith shows a stamp printed in 
colors which this concern attaches to all 
its correspondence. 

The concern sponsoring this move- 
ment hopes that these stamps will 
awaken the fighting spirit of those who 
have so long been victims of this illicit 
trade. The stamp bears the flags of the 
United States, Holland, France and 
Great Britain. 

The diamond industry in Amsterdam 
has become aroused by the huge smug- 
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KILL SMUCCLINC BEFORE 
SMUCCLING KILLS YOU 





REPRODUCTION OF STAMP BEING USED 
BY AMSTERDAM, HOLLAND, DIAMOND 
CONCERN 


gling of diamonds, and is taking a keen 
interest in anything this country does 
to combat the evil. They are heartily 
in favor of a lower duty on diamonds 
as outlined in the proposed tariff which 
is still before the lawmakers at Wash- 
ington. 
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A New “Racket” 





Chicago Jeweler Taken in Round Up of 
Suspects in a Scheme to Defraud 
Insurance Company 


CHICAGO, Oct. 26—Of the five persons 
arrested here last Tuesday, charged 
with fraud in connection with the hold- 
up of Mrs. Laura B. Price, young wife 
of a millionaire, last February, all are 
out on bond except the two men who 
it is said confessed to “pulling” the hold- 
up and who fought over a division of 
the profits. 

Those indicted by the grand jury after 
investigations and reputed confessions 
are Morris Barnett, man about town, 
Max Krakow, jewelry manufacturer, in 
whose place of business Barnett, it is 
claimed, made his headquarters, Mrs 
Laura B. Price, the hold-up victim, Jack 
Baum and Ben Levin, two minor 
racketeers. 

At the time of the arrests it is said 
that Mrs. Price made a full confession 
to “Pat”? Roche, chief investigator of the 
State Attorney’s office. Her confession 
as given out was about as follows: 

She was introduced to Morris Barnett 
about nine years ago at the South Shore 
Country Club. They met only oc- 
casionally thereafter until last Decem- 
ber and at that time she related her 
difficulty regarding financing some 
gambling debts, and Barnett advanced 
$500, for which he accepted her promis- 
sory note. 

On that basis they met often during 
January. She was wearing all her 
jewels at an evening party when Barnett 
proposed the conspiracy. Mrs. Price 
demurred, she said, but Barnett men- 
tioned her husband’s possible reaction to 
the promissory note and she consented. 

He escorted her to the Chicago office 
of the Corporation of the Royal Ex- 
change, a London insurance company, 
and supplied her trinkets out of Barnett 
& Co.’s stock to bring the total appraisal 
of the gems to an even $18,000. The fur 
she also insurec with the London com- 
pany. 

On Feb. 24, the day previous to that 
scheduled for the robbery, Barnett had 
her come from the Seneca to Krakow’s 
office. Thence she crossed the street to 
the Pittsfield building where Baum and 
Levin were loitering in the lobby. Bar- 
nett ascertained her plans for the next 
day and she went home. 

At 4 p. m. on Feb. 25, Mrs. Price left 
the Sovereign hotel after taking tea 
with Mrs. Mary C. Norwood. She drove 
in her sedan to 61 E. Goethe St., stop- 
ped there to consult her dressmaker, and 
found another machine parked behind 
hers when she came out 15 minutes 
later. 

Baum and Levin appeared as she en- 
tered her car. Baum ordered her hands 
up and, when she threw off the coat 
and began stripping off the rings, cau- 
tioned her against haste, according to 
his own statement. Baum and Levin 
drove away as Mrs. Price ran into the 
modiste’s and telephoned the police. 











THE JEWELERS’ 





Barnett and Krakow, under _ In- 
vestigator Roche’s questioning, blandly 
denied knowledge of the conspiracy, 
although Barnett admitted an acquaint- 
ance with Mrs. Price. Baum, who lives 
at 5040 N. St. Louis Ave., made a full 
confession, according to Mr. Roche, while 
Levin, whose address is 1427 N. Artesian 
Ave., made admissions. Mr. Roche said 
he had found the canceled $18,000 check 
paid Mrs. Price by the insurance com- 


pany. 


Roy 
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Dickerson, Notorious Bandit 
Fails in Third Attempt to 
Escape from Prison 


BIRMINGHAM, ALA., Oct. 26.—Roy 
Dickerson’s third sensational bid for 
freedom from Kilby Prison, near Mont- 
gomery, was frustrated last night by 
Warden R. A. Burns and Deputy 
Warden Frank A. Boswell, Jr., intercept- 
ing letters sent from the outside by 
friends of Dickerson. Dickerson is one 
of the most noted bank robbers, jewelry 
thieves and all around crooks in this 
country. He has been the “master 
mind” in many large robberies in cities 
throughout the United States. 

A man said by the Montgomery police 
to be a wealthy narcotic dealer, was 
arrested Friday charged with aiding and 
abetting prisoners to escape. He was 
released under a $2,000 bond. It was 
through him, it is said, that the letters 
were sent to Dickerson. 

The intercepted letters revealed that 
by means of an elaborate code of signals 
when all was ready, which consisted 
principally of maneuvering an auto- 
mobile over a section of concrete road 
near the prison and visible from the sec- 
ond floor of the prison cotton mill where 
Dickerson was employed, Dickerson 
planned to go over the wall with Tom 
Hamrick, Louis Turner, Frank Kelly and 
Roy E. Gilmore. If all was not well 
within the prison, one of the quintet was 
to give a signal from the second floor 
tower. 

One of the guards of the prison was 


dismissed from service for conveying 
notes to Dickerson, the warden an- 
nounced. Two other guards are also 


involved, charged with conveying notes 
from Dickerson to his wife, who was in 
Birmingham. The warden refused to 
give the name of the guards involved. 








Jewelry Store Robber Caught and 
Loot Recovered After Spec- 
tacular Chase 


MONTREAL, CAN., Oct. 25—Joseph 
Pelletier, jeweler, 659 Ontario St., E., 
was held up by three armed men who 
entered his store at 10.30 o’clock yester- 
day morning. The jeweler was alone in 
his store when the robbers entered, and 
brandishing revolvers held Mr. Pelle- 
tier at bay while they gathered from 


the show case and window watches, 
rings, lorgnettes, bracelets and _ dia- 
monds. Putting the loot into a club 


bag the men left the store and, after 
getting into an automobile, drove along 
St. Christophe St. 
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Mr. Pelletier ran from his shop and 
gave the alarm, which was _ speedily 
answered by Constable Leduc, who ob- 
tained a car from the _ neighboring 
garage and started in pursuit. The car 
taken by the fugitives was sighted 
parked near a tavern, which one of the 
robbers was seen to enter. The con- 
stable jumped from his car and, after 
entering the tavern, placed one man 
under arrest. The bag containing the 
stolen jewelry was found in his posses- 
sion. 

At the police station the contents of 
the bag were examined by the jeweler 
who identified the jewelry as_ his 
property, placing the value at $1,100. 








Gets Life Imprisonment 


Edward Gwynne Who Swindled 
New York Jewelers Sent to 
Sing Sing 


Many 


A life term in Sing Sing prison was 
the sentence given to Edward Gwynne, 
convicted of forgery, by Judge Cornelius 
F. Collins in the Court of General Ses- 
sions, New York, on Wednesday, Oct. 
23. The sentence was mandatory under 
the Baumes laws, as the prosecution 
submitted evidence showing Gwynne had 
been previously sentenced on similar 
charges in 1907, 1909, 1911 and 1922. 

Gwynne, who is 39 years old and lived 
at 345 75th St., Brooklyn, made a 
lengthy plea for a short sentence, saying 
that due to a heart trouble he had prob- 
ably only 10 years to live, and asserting 
that none of his 68 worthless check vio- 
lations had involved violence. Judge 
Collins expressed regret at being forced 
to give a life sentence, but promised the 
prisoner that if the Baumes laws were 
amended he would be amenable to having 
Gwynne’s term reduced. Judge Collins 
stated that if it was in his power 
Gwynne’s sentence would be 10 years. 

The sentencing of Gwynne, who was 
convicted last June, is the final chapter 
in a long series of check swindles in 
which New York jewelers and other 
merchants suffered last spring. Using 
the name of prominent Chicagoans, 
Gwynne, with the assistance of his wife 
who testified against him and was given 
a suspended sentence on a petit larceny 
charge, successfully mulcted New York 
merchants of merchandise until a thor- 
ough investigation and search located 
him and his cache in Brooklyn. The 
specific charge against him was the 
passing of a $700 check bearing the 
forged signature of William P. Swift, 
Chicago meat packer, in payment for a 
diamond ring secured at Pickslay & Co., 
jewelers in the Sherry-Netherlands 
Hotel, Fifth Ave., and 59th St. 

Detectives and private investigators 
who were prominent in securing the 
arrest of Gwynne, after his swindles 
had gone unhalted for several months, 
considered him one of the cleverest of 
forgers. A reputed university graduate 
with fine manners and dress and accom- 
panied by a young wife also of evident 
culture and charm, Gwynne deceived 
many dealers. 
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Now Made in 


18K. WHITE GOLD 
Platinum—18K.—14K.—14K. R.P.—Sterling 


= Also 
SAFETY CATCH = 


Price $1.00 Open For Brooches, etc. Closed 
18K. White. 18K., 14K., Large and Small Size. 
Descriptive Circular on Application 
Pearl Drilling, Stringing and Adj. a Specialty 
Special Order Work and Repairing 


C. IRVING WASHBURN NEW YORK 
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Beaded, Silk and Leather Bags 
Jewelers Publishing Corp., 239 W. 39th St., New York pepniies and Refinished 


AN UNUSUAL SHOP for the repairing, 
framing and remodeling of high grade bags 
of every description. French bags a specialty. 
Sterling Frames in stock or made to order. 


A. L. WORKMAN, 1 West 34th St. 
Est. 20 Years New York City 
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Pennyweighters Released 





Philadelphia Jewelers Accept Restitution 
from Three Girl Thieves and Prose- 
cution Is Dropped—Male Thief 
Is Held 


PHILADELPHIA, PaA., Oct. 26 — How 
justice works often to the disadvantage 
of the jeweler who has been a victim of 
thieves was exemplified here this week 
when three girls, caught last Spring 
while engaged in pennyweighting activi- 
ties in retail stores here, were allowed 
to go free by the authorities, after they 
had made restitution for practically all 
the stolen goods. They were arrested 
after having “sneaked” a number of 
rings from five or six retail stores in 
this city and powerful political influ- 
ences were at once invoked in their be- 
half. 

The girls were first released on bail 
and since then their cases were post- 
poned repeatedly, while influences of all 
kinds were brought to bear on the com- 
plainants. The latter finally agreed to 
drop prosecution if restitution was made. 
This was done, and the girls were given 
their freedom. 

The Pinkertons and officials of the 
state retailers’ association in vain 
pointed out to the jewelers involved that 
a bad example was being set in dropping 
prosecution. They pointed out the girls 
are now free to try their scheme again. 


A different result is expected in the 
ease of an alleged male pennyweighter, 
who is in jail here unable to raise $15,000 
bail on a second charge of theft. He 
first was arrested on complaint of Fred 
J. Cooper, in whose store he obtained, 
it is charged, three watches by the 
pennyweighting device of distracting a 
clerk’s attention. He was arrested a 
few weeks later and held in bail of $500. 
Immediately all sorts of influences were 
brought to bear on Mr. Cooper to drop 
prosecution, but he refused. 

The same man, it is charged, at- 
tempted to repeat his stunt on Fred 
Sutor, one of his alleged previous vic- 
tims. Mr. Sutor recognized him when he 
entered the store, but said nothing, and 
had the man held in conversation by a 
clerk, while he summoned the police. 








Window Smasher Gets Jewelry Worth 
Nearly $1000 from Canton, 
Ohio, Store 


CANTON, OHIO, Oct. 25.—Jewelry 
valued at close to $1,000 was obtained 
by a robber who sent a brick crashing 
through a display window at the store 
of the E. T. Cusack Jewelry Co., 128 
Cleveland Ave. NW. The thief escaped 
in an automobile driven by a girl com- 
panion. Several pieces of jewelry valued 
at $5,000 were untouched. 

About 10.30 o’clock in the evening the 
robber approached two newsboys who 
were near the store entrance and ad- 
vised them to sell their papers at the 
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next corner. The boys complied and 
went on their way. 

A minute later, as several automobiles 
were passing within a half block the 
man shattered the window and began 
stuffing his pockets with rings and other 
jewelry. A passerby who heard the 
crash and saw the thief ran toward the 
man who fled to the waiting machine. 
The license number of the car was ob- 
tained and according to police was issued 
in Columbus. 

Mr. Cusack told the police that he 
visits his store each night between 10.30 
and 11 o’clock to remove all valuable 
jewelry from the windows. He is of the 
opinion that the man who robbed the 
store was familiar with his movements. 








Robbers Get Loot 





Chicago Jewelry Store Held Up by Thieves 
Who Escape with Diamonds and 
Jewelry Worth $8,000 


CHICAGO, Oct. 25—On Tuesday the 
Berwyn store of Frank A. Leber was 
held up by two gunmen who escaped 
with diamonds and jewelry valued at 
about $8,000. 

Several days prior to the robbery a 
young lady entered the Leber store and 
gave John Cesal, manager, a scarf pin 
to be repaired. On Tuesday two men 
entered the store. One presented the 
claim check for the scarf pin and while 
Mr. Cesal turned to get the job the 
second man drew his revolver and 
ordered him to put up his hands. The 
two ransacked the safe and made their 
getaway in a sedan having a Pennsyl- 
vania license plate. A third man was 
at the wheel of the automobile. 

Mr. Cesal immediately notified the 
police and called Mr. Leber. 








Cleveland Police Arrest Two Ex- 
Convicts on Charges of Robbing 
Jewelry Store 


CLEVELAND, OHIO, Oct. 26—The jew- 
elry store of J. J. Flowers, 8401 Wood- 
land Ave., was the scene of a hold up 
this week, and jewelry and diamonds 
valued at $1,000 were taken. The rob. 
bers were captured later and a smal! 
portion of the loot recovered. 

The two men, one well dressed and the 
other of shabby appearance, tied up and 
gagged J. J. Flowers, proprietor, and his 
clerk, Charles E. Lonsway, and then 
placed them in a back room. While one 
of the crooks stood guard the other took 
several diamonds from the safe, a num- 
ber of rings from the trays and also 
went through the pockets of their 
victims. 

The pair escaped in an automobile, and 
the jeweler and his assistant worked 
themselves free of their bonds and called 
police. Detectives learned the number 
of the car and traced it and captured the 
men, both of whom have criminal 
records. 
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Look Out for Him 





Pinkerton Detectives Searching for Check 
Forger Who Is Charged with Swindling 
Richmond Jewelers 


RICHMOND, VA., Oct. 29.—Pinkerton 
detectives are in quest of an elderly gray- 
haired man with a glib tongue, who, 
it is said, is wanted here on the charge 
of defrauding two jewelry firms. It is 
alleged that he obtained a $27.50 watch 
from the Sixth St. store of Watkins & 
Yarbrough, presenting a worthless check 
in payment. The other alleged victim 
was Schwarzschild Bros. This firm 
parted with a $50 timepiece, accepting 
a similar check in payment. Both 
checks were drawn on a local bank. 


Inquiry at the bank disclosed that the 
man had had an account there in 1927 
but soon checked it out. It also de- 
veloped that when he established the 
account at the bank he obtained a letter 
of recommendation which, according to 
information furnished the Pinkerton 
agency here, he has since been using 
quite frequently in various parts of the 
country in obtaining articles of jewelry 
and other merchandise. The timepieces 
which he obtained here were found later 
at a pawnshop where he had pawned 
them for $5 each. 

In connection with the letter of re- 
commendation from the bank, it is re- 
called that he had changed the date of 
it, making it appear that he had ob- 
tained it in 1929 instead of 1927. Both 
jewelry firms recall distinctly that it 
bore the 1929 date. 








Alleged Sneak Thieves Caught 
in Richmond, Va. 


RICHMOND, VA., Oct. 29.—A man and 
woman were being held in Danville this 
week for a hearing on the charge of 
stealing a $500 diamond ring from the 
store of Hodenett & Spear, jewelers, of 
that city. 

It was charged that the woman 
“palmed” the ring while she and the 
man were inspecting it and then passed 
it to the man who stuffed it up his sleeve. 

The two were about to make a get- 
away in an automobile when they were 
overtaken and held. The ring was re- 
covered. 








A Thrift Plan to Keep Trade 
in Town 


WASHINGTON, D. C., Oct. 29.—The 
merchants of a western city are reported 
to be cooperating successfully in a thrift 
plan designed to keep trade in town. 
When a customer makes a cash pur- 
chase, 2 per cent of the amount is re- 
turned to the children in the form of a 
certificate known as “Percentage Scrip.” 

The scrip can be deposited in the child’s 
name at the local bank, where it draws 
four per cent compound interest and 
may not be withdrawn until the child’s 
15th birthday. 















HIS attractive clock 
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See ZENITH BALL DESK CLOCK 
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P |} ZENITH WATCH COMPANY ine 64 WEST 48°" STREET Wew York 


Reproduction of Advertisement appearing in November Ist, 1929, 


issue of The SPUR. 


TRE SPUR MAGAZINE 


This handsome illustration on the November Ist 
back cover of SPUR presents the Zenith Ball Desk 
Clock in natural colors to a wealthy and discriminat- 
ing consumer audience whose thoughts in the near 


future will be gift-wards. 


Here is a national tie-up of tremendously important 
character, and Zenith dealers should surely profit 


accordingly. 


These exquisite 8-day clocks are obtainable in 
Italian Marble and Brazilian Onyx in an assortment 
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FENITH WATCH Co... INC. 


Sole Agents in the United States 
64 WEST 48TH STREET NEW YORK 
Pocket and Wrist Watches and Clocks 
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Death of Robert C. Bottomley 


WooNSOCKET, R. I., Oct. 26—Robert 
C. Bottomley, who had conducted a retail 
jewelry and watch repairing business in 
this city for the past 30 years, died 
Tuesday morning in the Woonsocket 
Hospital after a long illness. He had 
been in failing health for about two 
years, but had attended to his business 
until a few months ago. 

Mr. Bottomley was born in Readfield, 
Me., on June 28, 1880. His father was 
a native of Bradford, Eng., where he 
learned the watchmakers’ trade and fol- 
lowed it after coming to this country. 
Removing to Woonsocket when Robert, 
Jr., was a small child, Mr. Bottomley 
opened a watchmaker’s store and the 
son attended the public schools. Upon 
finishing his schooling, the son entered 
the employ of his father. When the 
young man became of age he was given 
an interest in the business. 

Deceased is survived by his mother, 
two sons, a daughter, a sister and one 
grandson. 





Albert F. Perine 


Albert F. Perine, who for 40 years 
was in the jewelry and optical business 
in Brooklyn, N. Y., died Oct. 22 at the 
Methodist Episcopal Hospital after a 
lingering illness. Mr. Perine, who was 
66 years old, resided at 325 Carroll St. 

Deceased was for many years located 
in business on Fulton St., and later 
moved to 168 Flatbush Ave. Because of 
ill health he became inactive several 
months ago. 

Services were held at the Greenwood 
Baptist Church, Brooklyn, on Oct. 24, 
and interment was made in Evergreen 
Cemetery. Mr. Perine’s wife died five 
weeks ago, and surviving him are two 
sons and a daughter. 


William C. Fisher, Jr. 


PROVIDENCE, R. I., Oct. 26—Funeral 
services for the late William C. Fisher 
Jr., 51 Pavilion Ave., this city, for 
several years associated with the silver- 
smithing industry, who died at Toledo, 
Ohio, Oct. 17, were held from the under- 
taking rooms of Frank E. Remington, 
Inc., here, Tuesday afternoon. Rev. 
Frederick Lee Hainer, of the South 
Baptist Church, officiated. 

Mr. Fisher, who was in his 63rd year. 
was stricken with influenza on Oct. 15 
while in Toledo on a business trip, which 
developed into pneumonia, and failed to 
rally to medical treatment. He is sur- 
vived by his widow, three sons, three 
sisters and a brother. 

Mr. Fisher was born in Gifford, Scot- 
land, Aug. 23, 1867, but came to this 
country with his parents as a small 
child. Upon leaving school he learned 
the trade of die sinker and jeweler’s 
toolmaker, and for several years was 
employed by the Gorham Mfg. Co. 

In March, 1915, with William H. 
Manchester, the latter’s son, William 


and John M. Burns they formed the 
Manchester 


Silver Co., establishing a 
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plant at 49 Pavilion Ave. The business 
was incorporated in May, 1915, and at 
the organization Mr. Fisher was elected 
vice-president and a director. In Sep- 
tember, 1917, he was elected president, 
withdrawing from the concern in 
October, 1920. 


Isaac Rich 


Boston, MAss., Oct. 25.—Isaac Rich, 
one. of the most widely known jewelers 
in New England, passed away suddenly 
at his suite in the Hotel Kenmore last 
Sunday. He was senior member of the 
firm of Rich Bros. 

Funeral services were held at Crosby’s 
Funeral Home, last Wednesday, Rabbi 
Herman H. Rubenovitz officiating. The 
Elks’ ritual followed, in charge of Vin- 
cent F. Crowley, chaplain of the Boston 
Lodge of Elks, and a friend of Mr. Rich 
for more than 30 years. There fol- 
lowed a complete service by a large 
delegation of officers and members of 
Temple Lodge, A. F. and A. M. of which 
the deceased was a life member. Inter- 
ment took place at Miskhan Tefila 
Cemetery, West Roxbury. 








A Sterling Silver Aircraft Trophy of 
Unusual Merit 


The magnificent trophy shown here- 
with has a value of $2,000. 

It is made of Sterling silver and has an 
onyx base. The plane is an exact repro- 
duction of the aircraft the company 
builds. The ball which represents part 


of the earth has the Great Lakes etched 
upon it, as the company derives its name 
from this body of water and is located 
near the shores of Lake Erie. 

It was designed by the Gorham Co., 
and sold by the trophy department of the 
1114 


Webb C. Ball Co., Euclid Ave., 


Unique air- 
craft trophy 
made of Ster- 
ling Silver for 
the Great 
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Clevelard, Ohio, of which Raymond A. 
Porter is manager, to the Great Lakes 
Aircraft Corp. of Cleveland for presen- 
tation purposes. 








Device to Open Cigarette Package 
Now on the Market 

There has recently been put on the 
market a device called the “Topper” 
which can easily be inserted in a pack- 
age of cigarettes. It has a top which 
automatically opens by the pressure of 
the fingers. The device prevents the 
package of cigarettes from being crushed 
and allows the cigarettes to be removed 
from the package with ease. 

The device has been put on the mar- 
ket by Demeley, Inc., a subsidiary of 
William A. Demuth & Co., 230 Fifth 
Ave., New York, and there has been 
considerable sale for this product, which 
has been made only in the cheaper 
metals. It is understood that it is now 
being made in gold, silver and platinum. 
The inventor of this device is J. P. Mc- 
Enery, president of the Bright Metals 
Corporation, the producers of “Tarnex.” 








Portland, Oregon, Jeweler Found in 
Critical Condition Shot Through 
the Chest 


PORTLAND, ORE., Oct. 29.—William 
Goldblatt, owner of the Diamond Shop, 
323 Washington St., was found last 
Sunday in a room in the Elks Club, in 
a critical condition, shot through the 
chest. The family of the wounded man 
insists the shooting was accidental. 

Recently Mr. Goldblatt was denied a 
permit to hold a jewelry auction. He 
filed an injunction against the city to 
restrain it from interfering with the 
sale. A decision on this injunction is 
expected this week. 


Lakes Air- 
craft Corp. of 
Cleveland, 
Ohio. 
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SPECIALISTS JEWELRY - DIAMONDS 
IN BUYING AND SELLING AND ESTATES 


From the Poorest Stones to the Finest Gems Loose or Mounted. 


Old or New 








Send me the merchandise your customer wishes to sell—I will promptly 
quote you my highest cash offer—Money remitted if acceptable or mer- 
chandise returned—Bank references exchanged. 


M. B. ALTMAN 


10 West 47th St., New York (Established 1899) 
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SANDS ol jewelers are 


already featuring Coty creations. 
‘The three Sets illustrated are 
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included in. all 


ye welers orders. Make them 
an important part ol your 


Christmas list. THEY WIL! 


BE NATIONALLY ADVER 
rISED TO MILLIONS 
THROUGH THE GIF1 

SEASON. . . 
TWO OR FOUR-OZ ALL PLATIN 
ESSENCE IN CO TONE COFFE 
ORED LEATHER Be ere ae 
CASES hat ne lined 
SERIAL NO. aii eae 


EARLY DELIVERY, MAIL 


COTY, 714 FIFTH AVENUE 


A/ 


V 


V ( 


CoO) | Y 


OLIDAY SETS 


JEWELERS’ MOST POPULAR NUMBERS 


YOUR CHRISTMAS 
NEV 
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AIMANT COFFRET 
ed t Shark-skin design 
AL NO. 270 
$7.50 Retail 
ONTENTS 
ystal bottle of Essence 
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O you know, Mr. Jeweler, you who are running a 

gift department, that you have a wonderful ad- 

vantage when you properly arrange the accessories 
which you are carrying to supplement your jewelry busi- 
Do you know that you have an “edge”? on many 
merchants whose products are displayed in the conven- 
tional store? If not, you 
should wake up to the fact 
and capitalize on your op- 
portunities. 

You will appreciate this 
fact the moment you realize 
a truth that has been borne 
home by some to the wises: 
students of merchandising, 
and that is that the starting 
point and often final decision 


ness’? 


of a sale, particularly in the 





purchasing of art or 
mental goods, is not made in 
the store of the merchant but is made in the home of the 
purchaser. The environment and surrounding conditions 
of the home determine whether or not such an article is 
needed or even wanted and you, Mr. Jeweler, with your 
gift department are one of the few dealers who can present 
your wares to the customer under conditions similar to 
which the object will be displayed within the home. 

This thought was well brought out in the September 
number of that bright little magazine, Direct Reflections, 
in an article headed “Shows Rooms vs. Living Rooms,” 
which starts off with the following premise: 

“Where is the average product purchased? The 
physical details of a purchase usually are completed 
in a dealer’s store or a manufacturer’s showroom, of 
course. But actually buying is a mental process usu- 
ally extending over a considerable period of time and 
generally motivated by many different factors. 

“It is important, of course, to have your merchan- 
dise where people can examine it, to have it displayed 
in the most attractive surroundings possible and to 
have the salespeople who meet the customer at that 
point thoroughly familiar with the product and its 
uses. These are vital steps to a sale. But much of 
their effectiveness is lost if other, frequently ne- 
glected, selling forces are not brought to their aid. 

“Buying seldom begins in a showroom. And the 
final decision to purchase is reached there far less 
than many business men realize. 

“The real starting point of most 
place where your product and the 
products of your competitors are 
weighed, discussed and analyzed—is 
the living room of your prospect. 

“Here every member of the family 
casts a vote or expresses an opinion 


orna- 


sales—and the 


that may swing the final decision 
toward or away from your product 
Here the experiences and ideas of 


neighbors and friends are invited and 
considered. Here is the battleground 
where the fight—friendly or otherwise 
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Sale Degins 


is waged to determine which of countless family 
needs and wants shall get a share of the limited 
family income.” 
JT~ HE jeweler who can show his china, glassware, pot- 
tery and other ornaments in an artistic arrangement 
and on tables or cabinets in the same way they will appear 
in the purchaser’s home, has already answered the question 
that comes to every customer’s mind who has been at- 
tracted by the article itself, “how will it look in my home?” 
He or she can see at once how it will look; that is, if the 
jeweler knows his business. 


"pada adds to the beauty of every orna- 
mental article. It can accentuate the grace of outline 
and charm of form or the attractiveness of color by har- 
mony or contrast with surrounding objects. No matter 
how beautiful a piece of pottery, or china, glass or bronze 
may be in itself, it is much more attractive when it is 
part of a picture in which it sets in harmoniously. 


WESTERN jeweler stated to a representative of 
THE JEWELERS’ CIRCULAR recently: “The artwares 
in my gift department require less selling effort than those 
in any other part of the es- 
tablishment, for here I can 
display merchandise to the 
best advantage, making it 
perform its full function as 
an ornament. In many cases 
these pieces sell themselves 
with little effort on the part 
of the salespeople. Many a 
customer who would be in 
doubt as to whether they 
wanted an article that is 
taken out of a show case, 
comes to an immediate de- 
cision when they see it displayed on a table just as it 


would appear in their own home.” 

YO, as we said before, the jeweler who properly ar- 
* ranges his art and gift department, has the “jump” on 
the merchant who simply “displays” the same merchandise. 
When he duplicates the conditions of the home in which 
this merchandise will eventually appear, he puts his 
customer in the very surroundings necessary to come 

« to a decision. 

This is not a theory but is a fact that 
is being proved every day in the practices 
of the most successful retailers. There 
are many opportunities for taking advan- 
tage of homelike displays in the arrange- 
ment of gifts in a jeweler’s stock if space 
in the store can be spared. Such an ar- 
rangement may depict a living room hav- 
ing a fire place or an attractive dining 
room with a table properly set for a formal 
or informal dinner. THE ORACLE. 
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REPEAT ITEM 
BIG PROFITS! 











PARFUM DELTAH—the greatest achievement within many years 
towards enriching the Jeweler’s business! PARFUM DELTAH is an 
ingenious creation adapted particularly for jewelry merchandise. It 
ranks foremost among the finest French perfumes now known to the 


world, because it is a superior product in— / | ’ i | | 


—quality of essences 


—beauty of containers 


—artistry of packages Gl Vv | . 


PARFUM DELTAH is a necessary item for the Jeweler because it 


—introduces your first big standard repeat item 
—offers you handsome profits L 
—relieves you of servicing and guarantee 
—excludes any possibility of cut rate competition with drug 


and department stores 


—augments your gift department profitably at a most 
opportune time—the Christmas season. 


ORDER JEWELERS INTRODUCTORY DEAL 


Introductory Deal Consumer VALUE—$151.00 


Number I 2 

From Your Item in Dozens Item na 
Ecstacy \4 oz. 1 & 1/12 Von Bijou ‘4 oz. 1/4 

Wholesaler Ecstacy 2 oz. 1/4 Von Bijou 1 oz. 1/4 
Ecstacy 1 oz. 2/3 Von Bijou 2 oz. 1/12 

N O W ! Ecstacy 2 oz. 1/4 Vidnight Hour 2 oz. 1/12 


Sell Easily Valuable advertising material is supplied without charge with each Intro- 


ductory Deal This includes handsome window displays, window cards, a 


Pp fi Wi | test set, gift bottles, invitations and envelopes for your own mailing, and 
ro it 1se y many other attractive sales promotion features 





PERFUME DEPARTMENT 


HELLER - DELTAH CO., Inc. 


Division of L. HELLER & SON, Inc. 
8 WEST THIRTIETH ST. NEW YORK 










































October 31, 1929 THE 


JEWELERS’ 





CIRCULAR 91 


Selling ‘Perfume in the Jewelry Store 


HE average retail jeweler is looking for 
ERS’ CIRCULAR from all over the 
pears that he has decided that 
perfume is good merchandise to 
handle. It offers him an excel- 
lent margin of profit and in no 
way lessens the high prestige he 
must retain in his community, 
for perfume is a “class” item 
and is sold to the better class of 
people. The same class that 
wears good jewelry buys good 
perfume and would rather buy 
it in a “class” store such as the 
jewelry store, than in a drug 
store that specializes in price 
selling rather than in quality as 
does the jeweler. This is not 
just theory but has been proven 
by many jewelers throughout the 
country, not only with very high 
priced and exclusive perfumes 
(which incidentally the jeweler 
has a better market for than 
any other retailer), but with me- 
dium priced nationally adver- 
tised good grade perfumes. 
Perfume makes a very attrac- 
tive display in window or coun- 
ter case and often will lead to 


the sale of a fine piece of jewelry. Many people are 


timid about walking into a good jewelry store for they 
seem to have the idea that 


everything sold there is ex- 


side- 
lines and from indications received by THE JEWEL- 
country, it ap- 





An attractive powder case and lip stick 
holder suitable for the gift department 





Perfumes and jewelry in the window display of the Reed Porter Co., Bronx, New York City 


pensive. But no one would be timid about going into a 
jewelry store to buy perfume that he has seen displayed 
in the window or otherwise knows is sold there. 

If the jeweler has a gift de- 
partment he will find that he 
gets continual calls for perfume 
and accessories and that his de- 
partment is not complete with- 
out it. Attractively packaged 
perfumes are being used more 
and more for bridge and other 
prizes. If the jeweler is supply- 
ing his customers with other 
gift items why should they have 
to go elsewhere for perfume? 

Not only should the retail 
jeweler realize the possibilities 
of selling perfume along with 
jewelry but the perfume manu- 
facturers themselves see the re- 
tail jewelers as the future outlet 
for their fine perfumes and are 
adding new numbers to their 
lines that are even more adapt- 
able to the jewelry store than 
their regular numbers. 

One of the leading jewelers of 
Seattle, Wash. it has _ been 
learned, sells each month more 
than 400 bottles of a fine grade 
of perfume that comes in silver 
cased flacons. The merchandise, he remarks, is easily 
handled and nets him a good profit. At the same time 
it attracts people to his jewelry merchandise. 
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Glass and Chinaware Merchandising 


New Plan Offered to Jewelers Will Enable Them to Show Larger Assortments with a 
Smaller Investment 


INE crystalware, more popularly 

known as rock crystal, with its 

beautiful and delicate engravings 
embodying the most artistic effects, has 
long important item in the 
jewelry store. And naturally so—for 
this scintillating glass lends itself ad- 
mirably to display and enhances the 
beauty of other surrounding wares, 
particularly silver. 

Pure crystal glass has a charm of 
its own, which is greatly enhanced by 
the exquisite decorations being exe- 
cuted today. As a table adornment and 
at the same time a useful piece, nothing 
is quite so strikingly rich as finely en- 
graved or cut rock crystal stemware. 
It is stately and is the proper thing 
for the banquet or formal dinner and 
keeping with the pomp of state occasions. 

Sterling silver decorations are now being added to rock 
crystal engravings, giving a richer tone to the crystal 
simplicity. This combination has struck the fancy of the 
present day generation, which is looking for rich table 
accoutrements. Sterling silver and rock crystal decora- 
tions are now being combined in novelties, such as 
cigarette container and boxes, cocktail shakers, sugar and 
jugs or water pitchers, 


sets. 


been an 


its dignity is in 


sweetmeat boxes, 
decanters, relish dishes and condiment 
It is of interest in this connection to note that a 
plan for merchandising high grade glassware and china 
has just been offered to jewelers. The attractive part 
of this method is that the jeweler is offered an oppor- 
tunity to handle and sell a variety of patterns without 
the necessity of carrying a big stock. The investmen‘ 
of much money is also eliminated, thereby helping the 
jeweler to make handsome profits while showing the latest 
goods and all the newest patterns as they are produced. 
Here is the proposal of the sponsors of this plan: In 
stemware of the rock crystal and other popular varieties, 
they plan to offer in the usual way for sale, one dozen 
of a pattern of each of the popular shapes and engravings 
to form one complete outfit. This might consist of 12 
of each of the goblets, saucer-champagnes, footed com- 
potes, wine glasses and cocktails, or whatever selection 
the jeweler decides might be best suited for his particu'ar 


Sets, 


cream 


new 





Crystal and Sterling Silve) 


trade or community. In addition to 
this they will sell six or a dozen goblets 
or champagnes, assorted, of different 
patterns as samples from which the 
customer can order. 

In this way the jeweler will have a 


selection to show his customer which 
under ordinary circumstances would 
cost him 12 times the investment ac- 


tually made. In other words the usual 
method of acquiring such a broad selec- 
tion of this ware would cause him to 
order one dozen of each pattern, instead 
of one dozen of one pattern and one 
only of each design under the arrange- 
ments of this latest plan. If the cost 
was $10 for each dozen and the jeweler 
stock of 12 patterns of 
five different shapes, the investment would total $600. 
Under this new plan he could order one dozen of five 
different items, namely, goblets, champagnes, cocktails, 
wine glasses and sherbets at approximately $10 a dozen 
or a total investment of probably $50. Ten more goblets, 
all different patterns could be ordered at an outlay of 
$10, making a total investment for the jeweler wanting 
wide selection of $60. This expenditure would do 
the work of a $600 investment. 

Further, the jeweler can exchange any of the samples 
ordered for other or newer patterns desired by the jeweler. 
Even if the jeweler desires to turn in his entire assort- 
ment in exchange for other items he is at liberty to do 
o. This arrangement is made in order that the jeweler 


purchased a 


this 


may get his money back. 

The principle governing the crystalware can also be 
applied to the selection and ordering of service plates. 
If a jeweler will buy one dozen for stock and one each of 
12 different patterns in samples he will be able to present 
a wider to purchasers. He will also give the 
impression of showing some forethought and initiative 
in providing his customers with a variety from which to 
select and at the same time make a $60 investment do the 
work of a $600 outlay. 

Another feature of such a plan is that the 
sponsoring it can give the exclusive right of a pattern 
in the community in which the jeweler is situated. Almost 
delivery is promised on goods ordered from 


selection 


agency 


immediate 





A Varied Assortment of Domestic Crystal Stemware 
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Combinations of 
Crystal and Ster- 
ling Silve / 








stock, making it possible for the 
jeweler to offer this inducement 
to his customer. They will also 
cooperate with the jeweler work- 
ing under their plan. 

The possibility of making a 
most alluring window display is 
contained in these two lines. It 
could be made to arrest the at- 
tention of the public and to 
desire to buy. 

Service plates and stemware might be said to be kindred 
lines to silver and tableware, flat and hollow. An attrac- 
tive display could be made by having spread on a small 
table within the sitio: ‘even in the window, a damask 
linen cloth on which could be placed flowers contained in 





stimulate interest and a 


one of the latest vase offerings, a rock crystal water 
pitcher and then the knives and forks arranged in a 
formal and correct manner. Here a service plate and 


the proper crystal stemware would give just the proper 
finishing touch needed to bring customers into the jewel- 


er’s store. 











It is always well for the 
jeweler to know something of 
the historical background of the 
beautiful things he sells, and 
rock crystal, it might be men- 
tioned, presents an opportunity 
to give the customer some inter- 
esting facts. Abounding in ro- 
mance and possessed of a history 
dating back beyond the Christian era, rock crystal has 
come down to us through the ages. Long before the era 
of Christianity quartz crystal was discovered, taken out 
of the mountains and with beautiful ornamenta- 
tions. The first glass was made by grinding up this crys- 
tal and melting the dust. forming it into which 
were ornamented by hand carvings and then highly pol- 
ished. Rock crystal glass is still cut and engraved in the 
manner first employed by skilled workmen hundreds of 


carved 


vessels 


years ago. 

This interesting bit of the early history of crystalware 
should serve as a talking point to customers who come 
into the jew2lry store. 








A Few Elegant Shapes in Imported Crystal Stemware 














94 THE JEWELERS’ CIRCULAR October 31, 1929 





\ \ 
| 
i 
+ | — 
] 
; 
} N) i: 
A an Bay, * 
W en rk ‘ j Gg 
NS, o ( : x ~ 
; RS bed ea 
~~ > i 
~ ws Xe, wL \ 
i S my i — } 
a ee { r } cs > é 
\ YW ri ‘ Ne ‘ oT i. - 
ik = 7 “ \ % Vi > AN 
\ \ \ ine — Sie 
” _ 7 vig hy \ “\ “Gf > 
{ “ v | sf 
t . ‘ dk A ! 
/ \ < Thi fll Sig 
tedih J % P yy? ni \" 2 f 
\ {ey Mi ~~ \— 
\ 4 j \ vis ——-. | a 
7 al | 
= = a \ 
~ { 4 on x 
~ . ~—S ———) <a 
‘ = ae 





(Grand Prize—Paris) 


OYAL gatherings those days brought forth the finest of napery, 
silver, china, and glassware. None but the best would do for 


Du Barry and her gay companions. 





Retaining all the luxury and beauty of that period, the Du Barry 
Goblet, so named for its source of inspiration, belongs in fashionable 
homes where only the choicest is acceptable. 


The Du Barry Goblet, #4091, is made of Hawkes Rock Crystal, and 


costs $600 a doz. net. Other goblets from $14.50 up per doz. net, 
provide a wide selection for every type of clientele. BY 
arty 


LINING, IN. Y. 


Makers of Rock Crystal Glassware for Over Half a Century 





T.G. 
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BRIEF news dispatch from 
published 

country a short time ago con- 
tained the information that the larg- 
colored” 
jade known to be in existence is to be 
carved into the new Seal of 
This piece 


a Shanghai 


piece of perfect 


est 


public of China. 
ing five inches in thick- 


ness, seven inches long 


and a little more than five 
inches wide, was found re- 
cently in what is known 
as the Sinkiang Province. 
General Chin Shujen, 
chairman of the Sinkiang 
Provincial 


Council has 


uS: 





the 


“flesh 


measur- 


THE 


in this 


the Re- 


purchased this magnificent speci- 
men of jade which he presented to 
the Nanking Government. 

This is of interest as indicating 
the age old regard for jade among 
Chinese. 
goes, the earliest use in China of 
jades, 
jadeites of many varieties known, 
may be dated around 2284 B. C. 
Reckoned 
back, that would place their use 
about 4200 vears ago. 


So far as history 


that is, nephrites and 


from the present year 


But it was 


not until some years after, 1122 
B. that their use came into 
vogue. By then our history gives 


the following varieties in color of 
jades as known and used among 
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An Ancient Jade Figure 


Cultural Significance 
of Chinese Jades 


By Thomas F. Ho 
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of a user would subject him not only 
to the penalty of the government but 
to the public condemnations of the 
whole empire. Men without title or 
rank were not entitled to the use of 
jades of any kind whatsoever. 

Jade was formerly used for many 
purposes aside from that of personal] 
adornment and an attempt 
to make an inventory of 
all these objects would be 
impossible. It has been 
frequently used for comr 
mercial purposes, for 
instance in astronomical 
instruments, meteorolo- 


as 


gist’s tubes and even for 


hatchets and whip handles. 

Unquestionably many of 
these, though not all, have 
become but, gen- 
erally speaking, new objects 
have sprung up in their 
places and many old objects 
have been used to serve 
new purposes. The most 
specific and radical develop- 
ment in this connection is 
that jade-using and wear- 
ing have lone ceased to be 
the exclusive privilezes of 
the titled, cultured or not, 
and that all sorts and con- 
ditions of men and women 
in China are now free, if 
they can but afford it, to 


obsolete 














1. The color of limpid water; possess-and to ornament 

2. Indigo-blue; themselves. with _  jade- 

3. Moss-green; objects. This is why China 

4. Color of kingfisher’s has always been able to 
a oe ; feather ; absorb, in addition to the A jade flower vase shown at 
. 5. Yellow; large yearly output in her the Metropolitan Museum of 


jade urn 


6. Cinnabar-red; 
7. Blood-red; 
8. Lacquer-black ; 
9. Milk-white. 

By then, too, the emperor began 
to appoint official lapidaries and to 
have workmen trained in carving 
jade. There was also a special “Su- 
perintendent of Jades’” appointed 
whose duty it was “to name the 
various objects of jade and fix their 
proper colors; to define the uses of 
the various jade-objects, as well as 
the different occasions on which 
such uses are to be made en régle; 
and to fashion suitable decorations, 
in forms of cords, tassels and cush- 
ions, for each and every object.” 

With persons of title and rank 
of all grades and their womenfolk. 
the use of jade objects was strictly 
regulated by government rules and 
ceremonial authorizations and the 
slightest transgression on the part 





Jade bowl on exhibition at the Metropolitan 
Museum of Art 


Art 

own territories such as Khotan and 
Yarkand, Chinese Turkestan, and 
western Yunnan, a large quantity 
produced in the neighborhood cf 
Lake Baikal and in Burmah. 

However, it should be pointed out 
here that the principal idea back 
of the Chinese love for jades has 
not been of self-decoration 
or beautification, but of behavicris- 
tic and temperamental elevation. In 
this respect the variety (1) or (9) 
listed above has always occupied 
the highest position in the Chin- 
ese mind. A gentleman will ‘‘model 
his spiritual condition on the jade.” 
A woman will prefer “her man to 
be as mellow as the jade.” While a 
man will be smitten with the “‘jade- 
like charms (physical or spiritual, 
or both)” of a maiden, he will show 
deep deference to a man for his 
“jade-like facial color and expres- 

(Continued on page 114) 
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Where Design 
Really Counts!! 


A refreshing shade of rose pink 
with a decalcomania flower border in natural colors and coin gold 


Such inviting glassware is this! 


edged feet and handles. 


Its appeal is irresistible especially around holiday time when 
purse strings are strained, and the problem is to geta pleasing gilt 


for as little as possible 


Sample Barrel 
containing one-quarter doze n 
each Of 6 items 


No. 78 Nut Bow/ doz. $24.00 $6.00 

No. 74 Octagon Candy Box $24.00 6.00 

No. 300 3-prece May-Set $18.00 4.50 

No. 28 2-handled Salad $21.00 S:29 

No. 110 Handled Lunch Tray $24.00 6 00 
No. 319 3-pr ce Sugar, Cream 

& Tray " $31.00 7.75 

$35.50 

I Barre] 1.25 

Total $36.75 


' ; 
Order promptly so that your reorders, of w hich we are certa:n., 


will reach you in time to Loliday selling 


COX & COMPANY 
120 FIFTH AVENUE 
NEW YORK, NEW YORK 


EARL W. NEWTON 
310 W. RANDOLPH STREET 
CHICAGO, ILL. 


Imperial glass company 
BELLAIRE, OHIO 


The top border of the slustration shows the decoration n deta] 
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id ine om . Tw-y a, yovrny 
STERLING and CRYSTAL 
complement each other —~ 


RISTOCRATIC! 
adjective when it comes to describing this 
A wide sterling silver en- 


Hardly an extravagant 


patrician glassware. 
crusted band borders the finest of rock crystal 
and the result is strikingly beautiful. 


Twenty articles made in this pattern are priced 
from $2.50 to $10.00. Included are: cocktail sets, 
decanters in various shapes, salad and fruit sets, 


pastry trays, sweetmeat dishes and console sets. 


This merchandise offers a splendid opportunity 
it has an in- 
and the 


for additional Christmas gift sales 
stant appeal because of its loveliness 


prices are so attractively reasonable. 


j a, | f » hot 
| SC) rar Tia e 0) Cll 


] 
Sal) fe assortinent, 


EDMONDSON WARRIN, INC. 


43-45 WEST !3TH ST., NEW YORK 








THE 


Presentation Service for Stoke-on-1 rent 


By Jack Brooks 
A 


October 31, 1929 


N an industry whose wealth of romance and history 
[em hardly be excelled anywhere it is meet that its 
exponents of the modern cult should be able to rise 
to the occasion and add to its traditions by producing 
ware that is at once the envy and despair of all seeking 


to own it. When, recently, the British Pottery Manufac- 


turers’ Federation formally handed to Stoke-on-Trent 
in Staffordshire its Presentation Service for the civic 
banqueting table which has taken 18 months to make, 


and is valued at $7,500, the beauty of the ware brought 
forth murmurs of admiration and 
delighted astonishment from the as- 
sembled municipal heads. 

Half a dozen of the leading cera- 
mic houses of The Potteries have 
cooperated in the production of the 
civic service presented to the city, 
the idea being that table services of 
super quality and craftsmanship 
should prove the best publicity me- 
dium possible for the ceramists. 

At the luncheon given by the Fed- 
eration and the North Staffordshire 
Chamber of Commerce the _ lord 
mayors and lady mayoresses of. all 


yy fe fe mm 
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Co., and the New Chelsea Porcelain Co., are among the 
famous firms who have made various sections of the 
Stoke-on-Trent presentation services. The colors em- 
bodied in the services include dark blue, coral, orange, 
deep rose, apple green, cream and burnished gold. 

Henry J. Johnson, president of the Federation, pre- 
sented the table services to the city. Each visiting muni- 
cipal head received a copy of Stoke’s Cauldon table service, 
and each of the mayoresses was presented with a coffee 
set in the most delicate china possible to produce. 


“A 


Trent are reproduced here. The ser- 
vice plates have a Renaissance de- 
sign in rich tones, heavily raised on 
a warm ivory. The soup cups, with 
handles, are ivory outside and white 
inside, the acid-gold border contain- 
ing a gold-print “Flaxman wreath.” 
The sweet plates have a fruit and 
flower festoon motif. The octagonal 
shaped dessert plates, the tea cups, 
coffee cups, saucers and tea pot are 
all distinguished by a striking, but 


FEW of the pieces of the ser- 
vices presented to Stoke-on- 


aH ae ae & 


Some of tie pveces o7 civic service for Stoke-on-Trent 


the principal cities of the country were guests. In this 
way the beauty of the Stoke-on-Trent presentation ser- 
vices was brought to the direct notice of other civic 
heads who doubtless will consider the feasibility of pur- 
chasing for their own cities, municipal services of as 
magnificent an order as that made for Stoke-on-Trent. 

Henceforth the British pottery slogan is to be: Say it 
with British pottery! The Staffordshire potters are dis- 
carding their modesty. They are out to “tell the world.” 
“Break more china” is going to be a more popular cam- 
paign lyric than “Eat More Fruit.” 

Josiah Wedgwood & Sons, Doulton & Co., Copeland & 
Mintons, Ltd., Cauldon Potteries, Coalport China 


re 


Sons, 


simple design that brings out the beauty of the china it- 
self. 

The tea service is a modern example of early Sevres, 
the coloring being of a remarkable luminosity. All these 
services, of course, have the city coat-of-arms in gold, 
or the true heraldic colors, upon them. One 
strikingly simple piece is the fish service. Galleons and 
sea gulls are shown in a single tone of light blue which 
allows the quality of the fine white bone china 
stress in a remarkable manner. The presentation of this 
service and the ceremonies attendant it brought to 
Stoke-on-Trent and the British ceramic industry a great 
deal of favorable publicity. 
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No. 720 
$60.00 Doz. 


yt 


He ‘PUPPET IAN 


* 


$20.00 Doz. 
$00.00) Doz. 


No. 526 
$30.00 Doz. 


asl 


J4ds, 


No. 712 
$48.00 Doz. 


$50.00 Doz. $78.00 Doz 


is plan speeds 
sales, cuts costs 


Sell this exquisite china on a plan that calls for little outlay, y 
° ° - . No. 512 
makes a good showing and turns your capital often. You SE Bag a ae aces Ges 


ig 


= 
ae 
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carry no stock. 






High-grade imported service plates, exquisitely hand deco- 
rated in various attractive gold designs, this ware is enjoy- 
ing lively sale. The body is ivory and some have a band of 
















red, blue or green. 


You order but one dozen, any design you choose, and one 
plate each of the others as samples. This gives you stock 





for window and counter display. 


You take orders, which we fill promptly. As we show new 
patterns, they will be exchanged for those you wish to discon- 
tinue. Any other samples may be returned any time for 
others of equal value. 

These service plates are especially appropriate for holiday 
trade. Order this sample assortment now, display it and start 
a profitable line of trade 


Supreme Art Company 
47 McClellan Street, Newark, N. J. 








Complete line of samples on display at 


COX & COMPANY - 120 Fifth Avenue - NEW YORK 
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$8.50 


Queensbury 
3333 
$20.00 
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Bifens 
} 3333 


\ $25.00 


3333 

$16.50 
Watts 
3365 
$15.00 





3365 
$20.00 


Windsor 
33605 
$20.00 













Cox and Company 
120 Fifth Ave. 
New York 





Windsor 7 bh cw 3365 





Small Investment 
—Large Returns 


This practical proposition appeals immediately to the alert retail 
jeweler. No money “tied up.” Every cent turning quickly, with 


clean profit. 


The BEAUTIFUL ROCK CRYSTAL, known for fine workmanship and 
higher quality than others at the same price, is offered on these gratifying 
terms: 

Order one dozen each of goblets, champagnes, wines, cocktail and sherbets 
of any one pattern, and one only of each of the other goblets. We constantly 
design new patterns, for which you may return others of equal value; and 
any sample may be exchanged any time or credited towards a dozen of any 
one number. 


This affords ample stock for window and counter display. Take orders. We 
carry your stock and will ship promptly. 

This is finely executed, highly popular, big value glassware and should cre- 
ate much new business at little cost to you. Send a sample order. 


EARL W. NEWTON COMPANY, Bowling Green, Ohio 


Complete line of samples to be seen at 


Earl W. Newton and Associates 
308 West Randolph St. 
Chicago, IIl. 
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SOCIALLY ACCEPTED 


TRADE MARK 














was first hammered out on ancient forges for use in 
chain male armour. In due time metal mesh found other 
uses, and it is said Louis X carried a crude mesh pouch 
lined with kid which contained his lucky stone. 

The mesh bag of today bears little resemblance to its 
crude forebears . . . the links are exquisitely fine . . . the 
metal has a gleaming polish .. . the frames are artistically 
designed. Today mesh bags have become a necessity in 
fashion .. . there are styles for every ensemble . . . for 


i ¥ Rw 


every budget. 

The collection of mesh bags we offer for this season jiversé 
has been created by M-M-R, designers, and manufac-  peisarts”  Stiren 
tured by Whiting and Davis Company. The Superb 
construction of Whiting and Davis bags never varies 
regardless of the metal used. They are developed in sun- 
burn brown effects, silver and gold combinations and 


Dresden imitations in soldered mesh. 
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Manufacturers 
of 
Pewter, 
Silver Plated Ware, 
Metal Electroliers, 
Decorated Glass Shades, 





Cut and Engraved 
Crystal Glass, 
Fancy Colored 
Blown Glass 


; 
la 
>» 






q — 
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IRISH-TEA SET 
Capacity of Pot—4 Half Pints 


(P33 Che Pairpoint Corporation 


PEWTER} P333—Suga fie Bevterd, Mass. 
P 333-—Cream 
New York City 


srprwr( B333—Tea 13-47 West 
QUADRUPLEJ 8 335—Iea — 
: PLATE } Gsirs et Coristine B » Montreal, Can. 
B 333 ‘ reaim Post » San Francisco 



















make SCHUMANN CHINA OUTSTANDINGSN 


Lovely floral clusters in natural delicate tones are dominating themes in this 
Schumann has emphasized the Dresden motif for almost 


attractive china ware. 
and always will be. 


50 years because women have always been partial to it 
It is so definitely feminine in its appeal. 


Look for the Schumann stamp on every dish and get the choicest of Dresden Q 














e designs. 


. SCHUMANN CHINA CORPORATION 


e 
61 West 23rd St., N. Y. 
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Arousing Public [nterest in Cloisonné 


Collection of Chinese Art Objects, on Exhibition at the Metropolitan Museum of Art 
May Stimulate Demand for This Ware 


UBLIC interest in Chinese cloisonné enamel, which 

has proved so adaptable for the gift department, will 

undoubtedly be stimulated by the recent acquisition 
by the Metropolitan Museum of Art, New York of a note- 
worthy collection. There are an even 100 pieces in this 
collection, the gift of Edward G. Kennedy. 

-auline Simmons describing this exhibition in the Sep- 
tember issue of the Bulletin published by the Museum, 
states that the present group represents carefully chosen 
examples dating from the Wan Li period (1573-1619) to 
Ch’ien Lung (1736-1796). Continuing the Bulletin points 
out that Mr. Kennedy’s collection, while not as large as 
one or two others in this country, is second to none in 
quality. The donor has succeeded in keeping it entirely 
free from painted and champlevé enamels, both of which 
are said to be considered inferior to cloisonné enamel. 

“For those not familiar with the method of cloisonné 
enameling, it may be interesting to note” states the 
Bulletin, “that we have placed on exhibition, temporarily, 
in Gallery E8, a set of small unfinished vases in the various 
stages of the enameling also samples of dry 
enamel colors, and a set of the grinding and cleaning 
paraphernalia used. These working materials were 
brought from Japan (the enameling process in Japan is 
identical with the Chinese method) a number of years ago 
by the late Bashford Dean, and have been used frequently 
for demonstration purposes by the Extension Division, to 
whose collections they belong. 

“A comprehensive discussion of the Kennedy Collection 
as a whole, or even of a fair number of typical pieces, is 
impossible in limited space,” continues the 
Bulletin. “Illustrations of a few pieces are shown, some 
described in detail, others merely noted in passing. A full 
appreciation of the gift can be realized only when the 


process ; 


obviously 










1 beaker shaped vase of 
the Ming dynasty and 
two flower pots, Ch’ien 
Lung period, shown in 
the Kennedy collection 


collection is seen in toto. (The collection will continue to 
be exhibited in Gallery E8, where it was displayed while 
loaned by Mr. Kennedy). 

“Perhaps the most charming piece in the whole collec- 
tion, and a worthy example of Ming craftsmanship, is the 
deep bowl shown on page 105. Rarely do we find such 
subdued richness of color in cloisonné and while later 
pieces show a _ perfected technique in the enameling 
process, they show also that the early purity of color 
and boldness of design were to a great degree subse- 
quently lost. This bowl, which, like all cloisonné with 
which we are familiar, has a copper base, is more con- 
ventional and symbolical in design than is usual in cloi- 
sonné pieces. The principal motive is the ¢t’ ai chieh 
sometimes known as the “Source of Existence,’ which 
is made up of the yang and yin or male and female prin- 
ciples. This motive and the conventional crane motive— 
emblem of longevity—the Eight Symbols of Buddhism, 
the conventional lotus design, and the swastika are worked 
out in the five colors which represent the Five Elements: 
Fire, red; Wood, green; Water, black; Earth, yellow; 
Metal, white. The richness of these colors, together with 
the significance of design, sets this piece apart from ordi- 
nary cloisonné, and the mark of Wan Li (1573-1619) estab- 
lishes it as one of the earliest authenticated pieces of the 
collection. 

“The large beaker-shaped vase on this page decorated 
with floriated ornament, scrolls, and palmettes copied from 
archaic bronzes, and with vertical dentilated brass ridges, 
is a favorite Ming pattern. The blue ground of this vase 
is unusual—it is more nearly robin’s egg blue than the 
turquoise shade ordinarily used in cloisonné. wy 

“An example of the K’ang Hsi period (1662-1722) is a 

(Continued on 105) 
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BAVARIA 
TIRSCHENREUTH 


Stocked in New York for 
Immediate Delivery 


Inquiries Solicited 


Unexcelled In Quality 
The Last Word in Style 
Of Exceptional Value 














This Applies to Our Ex- 
of 


Plates, Dessert or Salad 





tensive Line Place 





Plates—Short Lines and 





Open Stock Dinner Ware. 
















PAUL A. STRAUB & CO. 


105-107 FIFTH AVENUE 


AT 18th STREET NEW YORK 
































Charm and Simplicity 





“New Eneland 
Pewter 





Today there 


Is 


exquisite soft 
ware itself, 


latest creation. 





Top Diameter 8” 


Neu 
PHILIP EF. 
Room 516. Fifth {ve. 
200 Fifth Ave. 

New York, NY 








is a rebirth of 
pewter. 

The simple and graceful lines of 
the ancient craft, carrying out the 
brilliance the 
can only found 
in pewter made from the highest 
quality metal obtainable. 


Be sure and have on display our 


rlass combina- 


ebony and erystal g 
tions. 





No. 3101 Bowl 


York Salesroom 


EBB 


By the “Carr Craft” Designers 






of 





be 
No. 3200/3156 Sugar and Cream Set 
with Tray 
Length of Tray 734” 
Width of Tray 4%” 
Height 234” 


Pewter with 


. 3172 Cake Compote 
Diameter 8” 
Height 514’ 








6é ‘ ‘ ‘ se 
Sun—Set—Glo 
Write for Samples of Our 
Newest Creation 
Semi-Porcelain Cake Trays, Bon 
Bon Dishes and Fruit Bouls with 
Gold and Silver Plated Mountings 





3109 Bowl 


Top Diameter 9°,” 


No. 


Height 21,” Height 43,” 














Coast Salesrooms 


VILLer, INc. 


Pacific 


SUNDERLAND & 


M. W. CARR & COMPANY, INC. 


SMdeg ve 53 22 s 307 Title ar: ~e g 
I d; ’ Manufacturers Since 1869 153 Kearny St.. BO" Vitle Guarantee Bldg., 
San 200 West Sth Street, 
Francisco, Los Angeles, 


West Somerville, Massachusetts i wet ee 
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exhibition in the Metro- 
politan Museum of Art, 
Ne w Yo? h 


Arousing Public Interest in Clotsonné 


(Continued from page 103) 


Thibetan figure in the collection representing the 
Buddhist reformer, Ts’on-k’a-pa, who lived in the later 
part of the 14th century. The figure is seated on a lotus 
throne, his hands in dharmacakra (teaching) mudra. The 
face, arms, hands and feet are gilded, the robe is of yellow 
enamel, with scarf and accessory folds of red, blue, and 
green. The yellow pointed cap was a distinguishing mark 
of the Gelug-pa sect which was founded by Ts’on-k’a-pa, 
and was worn in opposition to the ‘red bonnets’ (Kar- 


Fifth Annual Chicago Mid-Winter Gift Show 
to Be Held February 3 to 8 
Show Planned for August 


HE fifth annual Chicago Mid-Winter Gift Show, to be 

held at the Stevens Hotel Feb. 3 to 8, 1930, will use 
five floors for the first time. In previous February ex- 
hibits only three floors have been occupied, but the demand 
for main corridor space influenced the Board of Directors 
to arrange for two additional floors. Then, too, the ex- 
hibitor possibly may occupy the same space as at the 
August Show, held under the auspices of the same asso- 
ciation, and this will enable the Room Committee to more 
nearly keep exhibiting firms in the same location and allow 
them to establish their room numbers with their trade, 
which has been impossible previously. 

The direct mail advertising campaign, which will be 
larger than ever before, will cover several mailings to a 
list of over 20,000 leading stores and shops. With the 
trade paper announcements, the mid-winter show will be 
given greater publicity than ever before. 

Plans are now under way to arrange for reduced rates 
and other features. For further information write to the 
Executive Secretary, Gifts, Art Wares and Novelties As- 
sociation, 58 E. Washington St., Chicago, III. 


Summer 


At a recent meeting of the directors of the Gifts, Art- 
wares and Novelties Association it was definitely an- 
nounced that the 1930 Chicago Gift Show would be held 
as in vears past during the first week of August at the 


Stevens Hotel, Chicago. The dates announced for the 


gyu-pa), a rival sect which was condemned by Ts’on-k’a- 
pa for its too liberal policies. 

“A Ch’ien Lung (1736-1796) flower pot shown on page 
103) has the familiar turquoise background with flori- 
ated design in various colors, the occasional splashes of 
lapis being particularly clear and beautiful. This pot is 
ornamented with three chased gilt bands, and rests on a 
base of cloisonné decorated with perforated ornaments 
of gilded brass and simulated jewels of lapis.” 


annual summer show are Aug. 4 to 9. This early an- 
nouncement of the dates of the summer market event is 
made for the benefit of the buyers and manufacturers who 
wish to plan their activities in advance and for those 
who contemplate exhibiting at this annual show. 

Appointment of nominating committees for the election 
of officers of the association was included in the work of 
the meeting. 


Lamp Manufacturers and Importers Prepare 
for Chicago Show, January 6 te 17 


EADING manufacturers and importers of lamps in 
this country are assembling and designing new pat- 
terns to be displayed at the Chicago Lamp Show, to be 
held in the Palmer House, from Jan. 6 to 17. It is esti- 
mated that about 300 firms will exhibit their products at 
this show. 

It is pointed out by the sponsors that the lines to be 
shown at this show will indicate rather strongly what is 
destined to be the coming styles and designs in lamps. 
Lamps emanating from other countries, many of which 
are classed as objects of art, will be shown in great num- 
bers. The interest displayed in the Lamp Show held in 
Chicago last July proved a stimulus to the lamp trade and 
it is confidently expected that the January exhibit will 
surpass all expectations. 

This show is to be managed by George F. Little, 225 
Fifth Ave., New York, who is receiving reservations and 
wil! send any information desired by buyers or prospec- 
tive exhibitors. 
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225 Fifth Avenue 
New York 


Handbook to recognized dealers 


pone ‘a 


PRESENTS 


A BUBBLIE BALL 
LAM P 





No.L- 235 height 
8 inches with four 
inch ball Pst. Pend. 




















A REVERE REPRODUCTION 


TEA STRAINER 


Careful copy of a Toddy Strainer (11 


in.) by Paul Revere the Boston patriot. 
” 1 
Such strainers were made in many varieties 


by the 


CURRIER & ROBY 


EXPERT SILVERSMITHS 
217 E. 38th St. NEW YORK 


late eighteenth century smiths. 











a. 


Very Timely Gift 


Decanter 
and 
6 Tumblers 
e 


Beautiful Rambler Rose 
Cutting Made in 
Old Rose or Green 
















set 


price $1.00 per 


Ebenezer Cut Glass Co. 
Ebenezer, New York 











Refraction and Motility 
of the Kye 


With special chapters on Color Blindness, Field of Vi- 
sion, The Relation of Functional Eye Diseases to Gen- 
eral Medicine. By Ellice M. Alger, Adjunct Professor 
of Diseases of the Eye in the New York Post-Graduate 
Medical School and Hospital, etc. 122 Illustrations. 
Extra Cloth. 376 pages. Price, $2.50 net. 


The Optical Journal and Review 
239 W. 39th St., New York 








1929 
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Gifts 
That Retfleet 
Good Taste 











modernistt potte ushi-tray 


with four tiny feet. It has ample 









An attractive desk set in hand proportions and has a decidedly 
tooled leather. This makes an 
attractive gift for a man 


modern design. It ts finished in a 
Lg 


ver 
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This Rock Crystal 


‘““Florentine’’ Wine Set 


is a most seasonable item. The “Steuben” design 


engraved upon it is alluring and will appeal to 
vour customers, who know the vogue and appre 
ciate superior craftsmanship 


Set ot Decanter and {) olasses, $18.75. S glasses, SL3.AK) 


SUSQUEHANNA CUT GLASS CO. 
Columbia, Pa. 
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7616-9 
Goblet 


Simplicity 


A. 
Lm uad 


/Momantomn,, 
GLASSWARE 


Polished Crystal 


Tableware of Refinement 













UR “Simplicity” 

pattern combines 
attractive cutting, 
grace of outline and 
reasonable price, 
making a popular 
and ready seller for 
your Glassware De- 
partment. 


A trial order will 
convince you that 
“Old Morgantown” 
Glassware SEILS. 


Morgantown Glass 


Works 


Former!y Economy Glass Co. 


Morgantown .... W. Va. 














GRACEFUL STEMWARE 


Floral garlands decorate this lovely stemware. It is copper 
wheel engraved and has a delicate shaped bowl of pure crys- 
tal tapering into a stem and foot of the most refreshing 
shade of green or rose. 


Goblets, tall and low footed sherbets, wines and cocktails; fruit 
salad and finger bowls: footed tumblers, 12 0Z., 10 02., 234 0z 
Very attractively priced at $5.00 per dozen 


CENTRAL GLASS WORKS 
WHEELING, WEST VIRGINIA sf 
Home Office covering Ohio, W Va. and 
Pennsylvania Robert L. Hutchinson 
NEW YORK CITY 
A. P. Doctor, 1107 Broadway 
PHILADELPHIA 


Wm. C. Byrnes — 9th and Chestnut \ * . f/ 
« * 7 
CHICAGO -MIDWEST e % : 
James Hutchinson 4 
NEW ENGLAND B 
5 Hancock Street, Bostor < F 
L. A. Bennett 5 * 


Ghe Md 

















Quality goods win quality cus- 
tomers. In its particular tield 


Van Houten’s 
Crystal 


; the ware famous for 40 
years among lovers of art. 


Illustrated —No. 10  Water- 
No. 7211! 


ford yn patent ) 2119) 

Sanitary erystal beverage 

mixer; erling silver top, no 

eo! wile utl 1 

velers desiring appreciative and 
profitable patrons should see the 
test Van Houtei | 


Erskine B. Van Houten 
290 Broadway, New York 
MANUFAC 











Ghe Buyers’ Directory 


Jewelers Publishing Corp., New York 








Price, $1.00 
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New Gifts 
That Refleet Charm 
and Beauty 
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TRY THIS BIG SELLER 


making good 


and join the many stores that are 
daily profits. 
Now is your opportunity—from now through the 
holiday selling you will multiply big regular sales. 


and the LIFT-A-LITE moves 


The margin is large 










fast. The LIFT-A-LITE is 

a beautiful combination ash Lift the 

receiver and lighter. Made C 1 
aaa ca acres lap anc 

ot Bakelite in lustrous colors : 

and mottled designs. Always It Lights 


attracts at 
tention. 


Size 
5 x 6 ins. 





Try that 
sample or- 
der below. 


LIFT-A- 
LITE COM- 
BINATION 
LIGHTER 
AND ASH 
RECEIVER 


\-Lites in assorted colors for 
$9.00 with magnificent multi-colored counter display. 


Sample ( rae r ) Litt- 


Make a display and you will quickly reorder for vol- 
me holiday selling. Discount on larger quantities. 
Try it now. 

Single Sample $2.00 

ul é ted firms thers please send cash with 
. LTE TER YY Bu 7 110 East 23rd St. 
C. MASTERLITE MFG. CO. cow deek, a € 
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A new cocktail glass with three very popular 
dogs, hand painted and fired in. They are 
and “‘Wire-haired 


the “Scottie,” ‘“‘Pekinese”’ 


terrier.” 


Vanufactured, Imported and Stocked by 


F, PAVEL & CO. 


Own Glass Works 15 W. 37th St. Telephone 
Bor-Hai i N Y k Ci Wisconsin 
Czechoslovakia ew Ree aty 8791 
REPRESENTATIVE 
NEW YORK MARY RYAN CHICAGO 
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Old Waterford Glass 


The kind your ancestors used, faithfully 





reprod uced . 


Just the thing to go with Colonial fur- 
nishings and antiques. - 





Handsome Profits ye 
may be made on ’ 


this assortment at \ 


$15.00. srcciisn Eve 





VICTOR BRISBOIS N. Y. Office 
520 Johnson Ave. 
Brooklyn, N. Y. 


j 200 Fifth Ave. 








EXTENSION 
CIGARETTE BOXES 


Black calf hand gold tooled with genuine 
Soo Chow Jade Medallion on lid; also 
made in a pleasing variety of colored 
leathers. 


Send for Illustrated Catalog 


FLORENTINE CRAFT CO. 


54 West 21st Street New York 
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Picture frames of Bakelite molded to 
semble wood finishes, or in colors 


Useful and 
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An Open Letter to the Trade 
WM. DEMUTH & Co. 


believe in fair play 


In keeping with this Demuth policy, we recognize a moral ob- 
ligation to inform the distributing trades, in all fairness and frank- 
ness, with respect to the automatic closure for cigarette packages 
which we are marketing under the registered trade name 


“TOPPER” through our subsidiary company, Demley, Inc.: 




























(1)—The phenomenal popularity of the TOPPER has made it 
impossible to fill orders with the usual Demuth promptness. 
With our present 500°° increased manufacturing facilities, we 
hope to be able from now on to fill orders promptly. 


(2)—To broaden the TOPPER sales and profit possibilities for 
our wholesale and retail customer friends, we announce the readi- 
ness of a complete line of higher priced TOPPER numbers 
representing a retail price range of from $1 to $5 and including 
many striking and distinctive designs, in gold and silver, and in 
a variety of colored enamels. 


(3)—To stimulate sales and increase your profits still further, 
consumer advertising is to appear in class magazines. 


(4)—To protect our dealers against loss of sales and profits by 
reason of cheap imitations and unlawful patent infringements, 
we make it clear that all and every infringement of our patent 
rights will be prosecuted vigorously, and relentlessly and at once. 
William Demuth & Company own and control broad _ patent 
rights covering automatic closures for cigarette packages and 
have applications for other patents pending. In fairness to the 
trade we are publishing this emphatic warning against 1mi- 
tations and patent infringing devices of whatever type. No effort 
will be spared to protect TOPPER dealers against unscrupu- 
lous and unfair competition of this kind. 





Wm. Demuth & Co. 




















-~ 







October 31, 1929 THE JEWELERS’ CIRCULAR 1] 


ae ot 5 5 . = ‘ 
Gilt Suggestions 
- 
for the 
Sterling silver medicine spoons m two sizes made to fold int | yghue 
ne another and handily carried in the purse et all Bu = 
a iy t 





] } es Cito nen OTe 
1 : Evonch creation, has a forged This handsome handbag ts fitted with 
ALIS fay a rer ( eC t¢ u I / 
] 1 ‘ato cohich alass has beer ardcase and coin purse. Jt 1s hand 
roudgnt wo ase LIT THICH 11as, Md \ ra : 
arte j tooled by native workmen, and comes 
1G) shad s made ( ind wi 


j } hiie aA 
f ri ig 1) cae ri N 














THE 


114 


~oery Month a 


JEWELERS’ 





October 31, 1929 


CIRCULAR 


Wedding Month 


Statistics compiled by National Jewelers Publicity Association show that fall months 
now lead in some sections 











June is the 


HE mistaken belief that the month of 

start and finish of the wedding period each year 

is disproved by an analysis made by the National 
Jewelers Publicity Association of the records of the 
Bureaus of Vital Statistics in important centers through- 
out the country and the universal popularity of June as 
the wedding month, to the exclusion of other seasons, is 
passing. Throughout the United States the total num- 
ber of weddings is now distributed among all of the 12 
months with surprising uniformity. In some sections 
June has actually been replaced by other months. Sta- 
tistics on this subject will be found to be full of sur- 
prises. 

In New York City today only about 10 per cent of all the 
weddings of the year occur in June. Taking the entire 
country, the June weddings form but 13 per cent of the 
total number of ceremonies for the year. In some 
regions June has been superseded by September, October 
and November in the point of popularity. June still 
heads the list in the northern and western states, but 
in some sections of the South the fall months have defi- 
nitely superseded June. 

In most parts of the United States June still heads 
the list of months, but it is being rapidly encroached 
upon. Next to June in popularity among prospective 
brides comes the month of August. In most of the 
states August pushes June hard for first place. 

Taking the records of the entire country, it is found 
that August has 80 per cent as many weddings as June. 








The various months stand in the following order as re- 
gards their popularity as wedding months: June, 
August, September, October, May, November, July, De- 
cember, April, January, February, and at the end of the 
list March. Even in the least popular month, March, 
there are at present 50 per cent as many weddings as in 
June. 

(The chart on the opposite page gives a list of the 
number of wedding licenses issued in various big cities 
all over the country during each month of last year.) 


Cultural Significance of Chinese Jades 


(Continued from page 95) 


‘ 


sion,” as demonstrative of his “spiritual accomplishments.” 

The oldest and monumental Chinese Lexicon (compiled 
between 100 and 121 A. D.) defined the Chinese word for 
“Jade” thus: 

““*Jade’, a stone of great beauty, has five Virtues: (1) 
its smoothness and mellowness exemplify the essence of 
loving-kindness; (2) its purity and translucence, of right- 
its clear ringing sounds, of wisdom; (4) its 
inflexible but destructible qualities, of bravery; and (5) 
its hardness and angularity, quite unhurtful, of integrity.’ 

With the flourishing of the Exoteric Taoism, the jade 

of variety 1 or 9) has been credited or invested with an- 
other virtue unknown to the Confucian school; namely 
that of contributing, in combination with several other 
ingredients, to the immortality of us mortals. 

The story of Chinese jades is a long one, and their rela- 
tionship with Chinese civilization and culture has been 
closely interwoven. Such being the case, my optimism 
will be pardonable if I venture to predict that jades, as 
Nature has made them, will never lose their position in 
life. 


eousness: (3) 


, 


Chinese social 


Extend the Gift Season by Early and Late 
Displays 


Continued from page 51) 


lighters at $3.50 and upward to a diamond wrist watch 
at $225. Inasmuch as the gifts were of a varied nature, 
the sub-title, ““Rare Gems of Richest Beauty,” was rather 
inappropriate. The layout of the two page spread left 
little to be desired. 

The fourth and last page of the folder contained, as the 
concluding paragraph in the opening letter promised, “in- 
formation useful the whole year through.” Midway up 
the last page an oblong box, in two sections, listed the 
birthstones month by month, and the wedding anniver- 
saries year by year. 

There was no deceit about the direct mail piece; it did 
not pretend to be anything more than a printed folder, 
but was sufficiently high class all the way through to 
invite consultation by discriminating gift seekers. 
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Artwares and Accessories Section 


Name 


Address 
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Inform me where I may obtain the articles shown on 
Pages Issue of 


Pages Issue of 


Every issue of the Artwares and 
Accessories Section of The Jewel- 
ers. Circular brings to its readers 
many of the market's best and 
latest novelties—a short cut to a 


wide source of supply. 


Each article is chosen on its attrac- 
tion and selling value to the retail 
jeweler to help him keep his stock 
bright and new in merchandise 
that should turn fast. 


Would you like some of these 
goods? Write for the name of 
the manufacturers or wholesalers. 
We shall send the information 


with pleasure, and promptly. 


Use the coupon below, as it saves 


time. 


239 W. 39th St. 
New York 
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have been 
jeweler, 


Beacon 


Charters of incorporation 
granted to Len D. Berman, 
capitalization $10,000, and the 
Watch Co., $30,000. 

Jack Silberfeld, importer of diamonds, 
18 W. 48th St., has opened a Paris of- 
fice at 14 Rue Lafayette, where Victor 
Silberfeld is in charge. 

The Timeology Hikers will meet 
Saturday at 2 p. m. at the Sheepshead 
Bay station of the B. M. T. Frank R. 
Laverty will entertain for the occasion. 

Felix Deman, of the Deman Chain 
Mfg. Co., and D. & B. Import Co., this 
city, sailed for Europe Oct. 23 on the 


Aquitania. Mr. Deman has gone abroad 


in the interest of the two firms. 

The Freeman Jewelry Shop, Inc., 
2853 Third Ave., Bronx, assigned for 
the benefit of creditors recently, Max 
Becker, of the law firm of Sternberg & 
Rosen, 233 Broadway, being named 
assignee. 


George W. Korper, importer of pearls 
and precious stones, 527 Fifth Ave., re- 
turned from Europe last Tuesday on the 


Olympic. Mr. Korper was abroad for 
about a month and. visited Paris and 
London. 

Harold S. King, manufacturers’ re- 
presentative, 303 Fifth Ave., has an- 
nounced to the trade the arrival from 


France of “prystal,” which has been given 
a prominent display by Parisian 
signers. ‘Prystal,’” which closely re 
sembles genuine crystal, is claimed to 
be much lighter in weight. 

The National Board of 
Trade is sending to its members a copy 
of its year for 1929. This con- 
tains, among other items of interest, a 
complete report of the annual meeting of 
the organization, held last January, the 
membership list as of June 15, this year. 
by-laws, list of the officers and the 
names of those serving on the various 
committees. 

Arthur J. Bandler, dealer in black dia 
monds, 23 W. 54th St., is one of the 
financial backers of Richard E. Enright. 
Mayorality candidate of the Square Dea! 
party, it was revealed by the candidat 
last week. Mr. Enright stated also that 
candidacy for Comptroller on the 


de- 


Jewelers’ 


book 


the 
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Square Deal ticket was offered Mr. 
Bandler, but was declined. Mr. Band- 
ler’s contribution was announced at 
$5,000. 





Referring to an item published in 
these columns last week calling atten- 
tion to a loss suffered by Abel Bros. & 
Co., 16 Maiden Lane, it has been pointed 
out that the man for whom this concern 
is searching is of Austrian birth and 
not Australian. As previously men- 
tioned, Abel Bros. are anxious to learn 
of any information as to the present 
whereabouts of this man, and are re- 
questing anyone having such informa- 
tion to notify them immediately by 
telegraph. 

On application of Sidney Wedeen, of 
Sternberg & Rosen, attorneys for the 
Irving Trust Co., trustee, in the bank- 
ruptcy matter of Adler Bros., manufac- 
turing jewelers, 121 Canal St., Referee 
Harold P. Coffin on Oct. 16 signed an 
order requiring Solomon, Abraham and 
Sam Adler to show why they 
should not turn over assets of Adler 
Bros., Inc., to the amount of $29,157.97 
and allegedly concealed. The hearing 
n the turnover order will be held 
Referee Coffin on Oct. 30. 


cause 


be- 
fore 

An involuntary petition in bankruptcy 
filed on Oct. 22 against Anthony 
and Rocco Pacciariello, in- 
dividually and as co-partners, trading 
as the Art Brooch Mfg. Co., 99 Canali 
St. The petition was filed by Joseph H. 
Frier, of the law firm of Goldman & 
Frier, acting as attorney-in-fact for B. 
A. Ballou & Co., O. H. Corrigan & Co., 
Excell Mfg. Co., and the Union Plate & 
Wire Co., with claims of $255. $146, $91 
and $164 respectively. The Irving Trust 
Co. was appointed receiver and Harold 


Was 
Tambone 


P. Coffin referee on court orders filed 
the same day. 

Examinations are being held daily 
before Referee John Lyttle, 299 Broad- 


officers and employes of 
Goldberg & Heins, jewelry jobbers, 99 
Canal St., who were petitioned into 
bankruptcy on Oct. 1. The involuntary 
bankruptcy followed an alleged robbery 
in which $40,000 in jewelry was _ re- 
ported stolen, with an automobile, while 
Mr. Goldberg and a_ salesman were 
dining in a restaurant on Sent. 20 last. 
Gustav J. Rosen and Sidney Wedeen, ot 
Sternberg & attorneys for the 
Irving Trust conducting the 
examinations. 


way, of the 


Rosen, 


Co., are 





During the past week the Jewelers’ 
Security Alliance sent to all of its mem- 
bers the first of a series of bulletins to 
be issued by this organization, under the 


title “The Alliance Blue Beacon,” and 
contains within its covers much infor- 
mation of help to the members. The 


October bulletin calls attention to several 
swindles now being perpetrated against 
the jewelry trade, and also mentions the 
fact that a notorious crook had just been 
sentenced in Portland, Ore., for a 
jewelry theft. There are several 
articles on topics which are certain to 
be of interest to the members. 


also 


of the Jewelers’ Club was 
held in the organization’s penthouse 
headquarters at 20 W. 47th St. on Tues- 
day, Oct. 22. Plans were discussed fo1 
taking care of the increased membership 
which now approximates _ 60. The 
kitchen of the club is being enlarged and 


A meeting 


it is expected that larger club rooms 
will be secured in the near future. An- 
nouncement was also made that the 
quarters would be open on Saturday 
afternoons for the recreational con 
venience of the members. It is also 


planned to have special luncheons dur- 
ing the fall and winter months with 
prominent men in the industry giving 
addresses. 

The New York Benevolent 
Association is now preparing for its 
annual banquet and entertainment to be 
held on Sunday evening, Feb. 23, in the 
grand ball room of the Level Club, 73rd 
St. and Broadway. These arrangements 


Jewelers’ 


are now in the hands of the entertain- 
ment committee, and. accordine to re- 
ports submitted by this committee, the 


advence request for tickets indicates that 
the affair will be a out.” The 
charge for tickets will be $8 per counle 
and $4 for each individual person. Th: 
next meeting of the organization will be 
held on Election night. Nov. 5, at the 
asscciation’s new meeting place. in the 


“sell 


Washington room, Proctor’s Theatre 
building, 58th St.. between Third and 


Lexington Aves. Members wil! hear the 
returns and enjoy an _ entertainment 
after which refreshments will be 
Since Jack Goldstein has been 
president of this organization he 
conducted vigorous campaigns for new 
members with the result that over 400 
iewelers are now enrolled. Mr. Gold- 


served. 
elected 
has 


(Continued on poge 119) 
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__ Over One Hundred Years the Jewelers’ Bank 
CHATHAM 


pHENI x A Bank’s Best Friend 
Is a Satisfied Customer 


Hundreds of Jewelry Merchants opened their first bank 


account here and are among our best friends today. 
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stein is working hard to bring the total 
up to 500 before his term expires. 

A regular monthly meeting of the 
Jewelers Square Club will be held on 
Monday evening, Nov. 4, at the Hotel 
Piccadilly, 45th St., west of Broadway. 

Harold J. Lance, advertising manager 
of the Gorham Co., will become asso- 
ciated with National Publicity Service, 
general advertising, 285 Madison Ave., 
this city, on Nov. 1. 

The executive board of New York 
City Retail Jewelers Association will 
tender an informal dinner next Friday 
night in the Hotel Manger to A. Landau, 
chairman of the board, Phineas Peters, 
secretary and H. Astor, treasurer. 

Announcement has been made of the 
dissolution of the partnership of Block 
& Fay, manufacturing jewelers, 102 
Fulton St., as of Oct. 23, by the mutual 
consent of both parties. Mr. Block is 
continuing the business in his own name 
at the same address. 

An involuntary petition in bankruptcy 
was filed last Monday against Max 
Trachtman, wholesale jeweler, 68 Nas- 
sau St. The petitioning creditors are S. 
Nathan & Co., Inc., with a claim of $500 
and Max Kramer and Oscar J. Brod, 
with claims of $100 each. 

Detective William Sinnott, who was 
responsible for the arrest of Cornelius 
J. Donovon, a former convict, on Oct. 14, 
on a charge of using Governor Roose- 
velt’s name in an attempt to swindle 
Black, Starr & Frost of two diamond 
rings valued at $1,550, received the per- 
sonal commendation of Police Commis- 
sioner Grover Whalen in a line-up of 200 
detectives Monday at Police Head- 
quarters. Mr. Whalen read a letter 
from Governor Roosevelt in which the 
latter said: “The promptness and 
ability shown by Detective William Sin- 
nott of the 19th Precinct detective squad 
in running down the man who made use 
of my name in an attempt to swindle a 
jewelry firm recently would seem to de- 
serve a line from me calling his work 
to your attention.” 

The transfer tax appraisal of the 
estate of Leopold Stern, founder of 
Stern Bros., diamond dealers, 2 W. 46th 
St., filed Monday shows Mr. Stern left 
an estate with a gross value of $3,740,- 
584 and a net of $3,358,352 when he died 
last December. Of the total, $1,512,400 
was represented by stock in Leopold 
Stern & Sons, Inc., a holding corpora- 
tion he formed. Two sons, Nathan J. 
Stern, 956 Fifth Ave., and J. Ernest 
Stern, 1130 Park Ave., share the bulk 
of the estate, their father’s personal 
effects, $75,000 worth of stock of William 
Wise & Son, Inc., and the residuary 
estate, which is valued at $2,979,546. 
The Montefiore Hospital, of which Mr. 
Stern was an honorary vice-president, 
receives a bequest of $30,000, and 14 
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other Jewish philanthropic organizations 
are given $2,000 each. 








Rochester 





Enlarged and redecorated, the new 
Gamler jewelry store at 224 Main St., 
E., was opened to the public last week. 
The store now has two entrances, one 
on Main St. and the other on Clinton 
Ave., N. 

I. Glaser, who has been conducting 
a radio and novelty store at 41 Main St., 
E., in the center of the downtown retail 
district, will reopen again as a retail 
jewelry store, it was announced last 
week. The Glaser firm also operates 
the retail jewelry store at 220 Main 
St., E. 








Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 
Week Ended Oct. 26, 1929 
The U. S. Assay Office reports: 
Gold 


coin 
Gold bars paid depositors...... 


bars exchanged for gold 
ieee stn a ee ae. i oe $1,060,244.47 
54,578.86 
MEST Perro Seer $1,114,823.33 
Of this gold bars exchanged for gold 
coins are reported as follows: 
Exchange 
$627,256.38 
82,104.16 
101,891.82 
107,633.69 
105,919.11 
35,439.31 


im OOD 


SRR hse sane hapa. wind aces ater we $1,060,244.47 
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Washington, D. C. 


The Golden & Shures Co. has recently 
moved into the store vacated by Henry 
C. Karr at 1419 H St. N. W. 

Henry C. Karr, who has the only es- 
tablishment in this city devoted entirely 
to fine watches and clocks, moved recent- 
ly to 1350 Connecticut Ave. 

W. R. McCall has recently moved 
from the second floor at 14th and H Sts. 
N. W., into a larger and more modern 
ground floor store at 1334 H St. 

John R. Woodill, formerly with How- 
ard & Co., of New York city, and Walter 
E. Miller, well known to the trade here 
have opened a handsome new store at 
1307 Connecticut Ave., opposite the 
British Embassy, under the firm name 
of Woodill & Miller. Mr. Miller was 
with Shaw & Brown in 1911, later with. 
Whitmore Lynn, & Alden and recently 
with J. Shaw & Co. 

Herbert C. Parsons, brother of Donald 
Parsons, who is connected with Gold- 
smith & Co., this city, recently died in 
Jackson, Tenn. Twenty-five years ago 
he was associated with the late A. K. 
Jobe of Chicago, later going into the 
jewelry business in Water Valley, Miss. 
After his health failed he moved to 
Phoenix, Ariz. The deceased is sur- 
vived by his widow, Mrs. Lulu C. Par- 
sons. 

Fourteen teams are competing this 
year in the Jewelers Duckpin League 
of the District of Columbia and a fine 
schedule has been arranged. At present 
Galt & Bro. are showing the way to 
the opposition with a record of 16 vic- 
tories and two defeats while C. Schwartz 
& Son are second. Duehring of Gold- 
smith & Co. holds the individual high 
average and high spares. William H. 
Wright of Galt & Bro. is the president 
of the league. 








Atlanta, Ga. 


Arthur Barth, with R. C. Schneider 
& Son, Peachtree St. jewelers, has re- 
turned from a three months’ trip to 
Europe. 

Among the manufacturers’ represen- 
tatives in Atlanta during the week were 
Mr. Watts, with the material depart- 
ment of the Waltham Watch Co., Wal- 
tham, Mass.; Mr. Fox, the Fox Mfg. 
Co., Chicago; Mr. Teeples, the Hadley 
Co., New York, and Vincent Huber, with 
the Fuller Findings Co., Chicago. 

The Atlanta branch store of the Duval 
Jewelry Co., located at 130 Peachtree 
St., in the new Rhodes-Haverty building, 
was opened on Wednesday, Oct. 23. The 
store, which is modern in every respect, 
is the first to be opened by the company 
outside of Florida. Charles L. Wells, 
who was for many years manager of the 
main store of the company, in Jackson- 
ville, Fla., will be in charge of the At- 
lanta branch store. 
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Providence 


Max Gordon has purchased the bal- 
ance of the tools, fixtures, etc., 
from William H. Luther & Son, Middle- 
boro, Mass. 


stock, 


A mortgage for $25,000 against prop- 
erty of Walter S. Lederer has been dis- 
charged by the Providence Institute for 
Savings. 

The Metal Finding Manufacturers’ 
Association has added the Standard 
Chain Co., Inc., North Attleboro, to its 
membership list. 

The directors of Gorham, Inc., 
have declared a dividend of 75 cents per 
share on its outstanding shares of $3 
cumulative preferred stock, payable Nov. 
15 to stockholders of record of Nov. 1. 

Considerable damage was done recent- 
ly by smoke and water during a small 
fire in the plant of the Providence 
Pencil Co., on the fourth floor of the 
Calendar building, 19 Calendar St., of 
which Charles Gann is proprietor. 

Frank S. Trumbull, president and 
treasurer of the Manchester Silver Co., 
this city, and a brother of Gov. John H. 
Trumbull of Connecticut, was married 
last week to Miss Dorothy Boyson of 
Bridgeport, in that city. They will 
make their home in this city. 

The J. A. Foster Co. has opened its 
new retail store, at 67 Dorrance St., the 
entire interior having been renovated, 
rearranged and new fixtures installed. 
As an inducement on opening day 1000 
lamps were given away to the first 1000 
adults who entered the store. 

The United Wire & Supply Co., Au- 
burn, Cranston, has reduced its au- 
thorized capital stock to $600,000 accord- 
ing to an amendment to its charter filed 
the past week at the office of the Secre- 
tary of State. The capital was $35,000 
and 7500 shares of no par value common, 
the total of which under the State tax 
law was equivalent to $1,100,000. 

Fifteen sterling silver plaques pre- 
sented to persons who were prominent 
in connection with the construction of 
the new Mount Hope suspension bridge 
which was opened the past week were 
furnished by Foster’s of this city. They 
were mounted on mahogany shields and 
attracted much attention while on dis- 
play in the windows of the firm’s store 
on Dorrance St. 

W. Harold Hoffman, Mason B. Mer- 
chant and Noel M. Field are the in- 
corporators of the Style-Craft Jewelry 
Co., which was granted a charter the 
past week under the laws of Rhode Is- 
land at the office of the Secretary of 
State. The concern will deal in jewelry 
and novelties and will locate in Provi- 
dence. The authorized capitalization 
consists of 600 shares of common stock 
without par value. 

Funeral services were held last Tues- 
day at 2 o’clock for Mrs. Lillian John- 


son, wife of Albin Johnson, who died 
suddenly on the morning of Sunday, 
Oct. 20, at the Jane Brown Memorial 
Hospital following an operation for 
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appendicitis. Mrs. Johnson has been in 
charge of the office work of the Reliance 
Mfg. Co., manufacturing jewelers, 144 
Pine St., for the past 12 The 
entire plant closed at noon on Tuesday 
and the factory force attended the ser- 
vices in a body. 


years. 


Among the jewelry buyers reported 
in this city and vicinity during the past 
week were the following: Joseph 
Mayer, A. Steinhardt & Bro., New York 


city; Mr. Lesser, Samstag & Hilder 
Bros., New York city; Arthur Caro, Ben 
Felsenthal Co., New York city; Miss 
Birkenbuhl and A. L. Reisch, Marshall 


Field & Co., Chicago; Mr. Glass, Leo 
Glass & Co., New York city; Mr. Mof- 
fett, J. L. Hudson & Co., Detroit, Mich.; 
Mr. Jacobs, the Artel Co., New York 
city, and Mr. Crowley, the W. A. Green 
Co., Dallas, Tex. 

The report of Horace M. Peck, secre- 
tary of the Manufacturing Jewelers’ 
Board of Trade, as receiver for the 
manufacturing jewelry firm of Law & 
Taylor, Inc., formerly at 91 Sabin St., 
this city, was filed in Superior Court 
here a few days ago and approved by 
Judge Willard B. Tanner. Allowances 
of $350 to Mr. Peck as receiver and $150 
to Edward C. Stiness as counsel for the 
receiver were also approved. The re- 
port showed total receipts of $5,525.25 
and disbursements of $275.79 leaving a 
balance of $5,249.46. The claims against 
the concern total $27,494.82 and the re- 
ceiver was authorized to make a pro 
rata distribution of the funds in his 
hands. 








Philadelphia 


Joseph Fink has filed registration as 
Fink’s Curiosity Shop, trading in jewel- 
ry and curios at 330 South St. 

Window smashers, who raided the 
Barr jewelry store, 1018 Chestnut St., 
early one morning recently escaped with 
several watches valued at about $300. 
They used a brick to smash one of the 
display windows. 

The Morton Co., one of the best known 
retail jewelry concerns in the city, is 
now in its new home at 25 S. 11th St., 
where it is occupying its own three- 
story building. Since its inception the 
firm had been at 129 S. 11th St., but 
some time ago outgrew those quarters 
and was forced to seek more room for 
expanding business. 

While there has been considerable im- 
provement in general jewelry sales here 
of late, comparatively few large pieces 
have been disposed of since the summer 
period, although the number is some- 
what larger than some retailers expect- 
ed. Whether the stock market slump 
will have a bad effect on the jewelry 
business here is uncertain, but experi- 
enced jewelers do not believe it will. 
The demand for silverware is fair, while 
watches are in good demand. Rings are 
also doing well. 

Interesting results are expected soon 
from the conference of the executives 
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and committee members of the Pennsyl- 
vania Retail Jewelers’ Association, called 
by President Fred J. Cooper of this city. 
The meeting was called primarily to 
plan a suitable observance of the silver 
anniversary of the organization, which 
occurs next year. In honor of the com- 
ing occasion, it is planned to arrange 
several special features at the annual 
convention next May, and details of these 
will be arranged at a series of confer- 
ences to be held before and after the 
holiday rush. Selection of a convention 
city will also be announced. 

Undaunted by the fact that a first 
floor window was protected by a heavy 
steel grating, three thieves, classed by 
the police as “monkey burglars,” at- 
tempted a novel way of getting into the 
pawnshop and jewelry store of Benjamin 
Beerwald, 35 S. 52nd St., West Phila- 
delphia. The burglars climbed up on 
the grating and then hung on an elec- 
tric wire cable while one of them 
smashed a second floor window. They 
were about to climb in through the 
broken window when Charles Gross, who 
lives opposite the Beerwald store, heard 
them and shouted an alarm. The thieves 
slid down from their perch and fled in 
the darkness as a policeman ran up in 
answer to the call of Gross. 

Harrington & Bro., jewelers, Harring- 
ton, Del., were the victims last week 
of a plausible swindler who posed as a 
Pennsylvania railroad employee and ob- 
tained a ring, watch and chain on the 
plea he had just been transferred to the 
Harrington section and needed the watch 
in his capacity as a trainman. He was 
attired as a brakeman and talked “rail- 
road language” so convincingly that he 
induced Mrs. Harrington, wife of one 
of the proprietors, who was alone in the 
store, to let him have the articles until 
the next pay day. Inquiry revealed he 
had worked the same game and obtained 
a number of articles from other mer- 
chants in the town and then vanished. 
Police of Delaware and Maryland have 
been asked to watch for him. 








Boston 


The Roy Co. opened its new store on 
Winter St., with a brilliant display of 
diamond, platinum, gold, silver and other 
jewelry last week. The formal opening 
was attended by a great number of vis- 
itors and customers, and the store was 
filled with floral contributions from mem- 
bers in the trade. 

The growing importance of costume 
jewelry in the ensembles of women is 
emphasized by the designers who are 
creating and interpreting current fash- 
ions in jewelry. This was evidenced by 
the display which the Whiting & Davis 
Co., of Plainville, had at the exhibition 
held by the Associated Industries at the 
Copley Plaza, Oct. 21 to 24. Another 
attractive display was that of the Taun- 
ton New Bedford Co. This display 
presented copper and brass goods. 
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Chicago Notes 


“Bill” Buhl, of Buhl, Peer & Keefe, 
New York, called on the trade in Chicago 
last week after completing a business 
trip through the Middle West. 

Fred Hall, of W. R. Cobb & Co., Paw- 
tucket, R. I., was a visitor in Chicago 
during the past week calling on the trade 
with his new fall merchandise. 

W. W. Schwab, general manager for 
J. R. Wood & Sons, New York, spent the 
past week in Chicago visiting at their 
local offices and calling on many of his 
friends. 

“Billy” Lamb, of the Geo. H. Fuller & 
Sons Co., has completed an extended busi- 
ness trip through the West and Canada. 
Mr. Lamb makes this trip about three 
times a year. 

C. R. Pearsall, of the Leyson-Pearsall 
Co., Salt Lake City, Utah, left Chicago 
last week for his home. He spent a day 
in Chicago, visiting with friends, en route 
from the eastern markets. 

“Tom” Katke, of the diamond depart- 
ment of the Bunde & Upmeyer Co., Mil- 
waukee, was in Chicago recently on busi- 
ness. While here Mr. Katke visited with 
many of his old friends. 

A. Trachtenberg, of Trachtenberg & 
Pritzker, Mentor building, is making a 
business trip through the West to Cali- 
fornia and will be away for several 
weeks. 

Mack M. Burnstine, St. Louis, Mo., 
was here recently and made arrange- 
ments to broadcast a program every 
Sunday and Wednesday night over Sta- 
tion WGN, and not KYW as previously 
reported. 

Hank Williams, of Williams & Co., 
South Haven, Mich., stopped in Chicago 
last Friday to spend the day looking 
over new merchandise en route to Cham- 
paign, Ill., where he went to attend the 
Illinois-Michigan football game. 

“Tom” Barrowman, Youngstown, Ohio, 
stopped off in Chicago last week to see 
friends. Mr. Barrowman spent several 
days at Joliet, visiting with his parents, 
and from there went to Waukegan to 
spend a few days. 

Helmar B. Lunstad, retail jeweler, 
Whitehall, Wis., accompanied by his 
brother, called on his favorite wholesale 
jewelers in Chicago last week. Mr. Lun- 
stad returned from New York, where he 
spent about 10 days on business. 

John A. Malcolm, vice-president and 





New York representative for the H. E. 
Heacock Co., Manila, Philippine Islands, 
was in Chicago last week on business. 
This is the first time Mr. Malcolm was 
in Chicago for a number of years. 
George Martin has purchased the retail 


jewelry store of William Henninger, 
Lombard, Ill. Mr. Martin is well known 
in jewelry circles in Illinois. Mr. Hen- 
ninger has left for California, where he 
will make his permanent home. 

In the matter of the Clark Jewelry 
Co., bankrupt, the second and final divi- 
dend of nine and three quarters per cent 
was mailed to creditors last week. The 
first dividend sent out some time ago 
was for five per cent. 

Fred N. Whitney, Chicago manager of 
the Hadley Co., left last week to visit 
the trade through the East en route to 
Providence, where he will remain for 
about 10 days visiting the home offices 
and attending sales conferences. 

Irving J. Schwartz, representing the 
Marquette Ring Co., and G. Delia, is 
calling on the trade in Chicago this week. 
Mr. Schwartz is making a trip through 
the Middle West calling on the wholesale 
trade. 

Don Cowling, director of sales for 
Lucius DeLong, 55 E. Washington St., 
spent a few days of the past week at the 
home offices. Mr. Cowling has completed 
a business trip through the West and is 
leaving within a few days for the com- 
pany’s New York office. 

R. E. Faith, Lena, IIl., recently sold 
out his retail jewelry store to C. M. Ross, 
and expects to leave for California within 
a short time. Mr. Ross formerly was em- 
ployed as watchmaker and salesman for 
one of the leading retail stores in Free- 
port, Ill. 

Florent Dauw, one of the diamond cut- 
ters of the Stein & Ellbogen Co., re- 
turned last week from Bloomington, IIl., 
where he spent a week at the Ulbrick 
Jewelry Co. A complete diamond cutting 
equipment was in the concern’s show win- 
dow and Mr. Dauw demonstrated the cut- 
ting and polishing of the diamond. Re- 
productions of the world’s famous dia- 
monds were also shown. 

A. Lester Koch, Appleton, Wis., ar- 
rived in Chicago via motor last week, ac- 
companied by his bride on a honeymoon 
trip through Wisconsin and _ Illinois. 
Mrs. Koch is the former Miss Hazel T. 
Mattka, daughter of Mr. and Mrs. 
Charles Mattka, Appleton, Wis. The 


couple were married on Thursday, Oct. 
17. Upon their return to Appleton the 
couple will make their home at 421 
Memorial Drive. 

E. Renick, credit jeweler, won the 
golf championship of the Republic build- 
ing Merchants’ Golf Club, at their last 
outing recently, at Big Oaks. Mr. 
Renick, received first prize in low net, 
Class A, and second prize in low score, 
Class B. This organization meets every 
week at a local golf club during the 
season and there is always a big turn- 
out among the jewelers of that building. 

Edward Bengston, Freeport, Ill., spent 
the past week in Chicago looking over 
new fall merchandise and making pur- 
chases for the store he is opening in the 
new hotel building of that city. Special 
work is being done in the equipping of 
his store, as part of the store is being 
arranged for Mrs. Bengston’s studio, she 
being an interior decorator. Mr. Beng- 
ston expects to open for business about 
Nov. 15. For over 20 years Mr. Beng- 
ston conducted one of the leading jewelry 
stores in Freeport. He sold out early in 
the spring. 

Frank J. Spellman, southwestern rep- 
resentative for the Towle Mfg. Co., is 
rapidly recovering from an appendicitis 
operation at one of the hospitals in Hous- 
ton, Tex. Mr. Spellman was stricken 
about three weeks ago while on a busi- 
ness trip. It is expected that he will 
leave the hospital the end of this week 
and will return to Chicago accompanied 
by his wife. Charles A. Bartling, of the 
Chicago office, left recently for the 
Southwest to call on Mr. Spellman’s 
trade. Mr. Bartling will remain on the 
territory until Mr. Spellman’s complete 
recovery. 

Al-Lou Jewelers, Inc., have made an 
assignment to H. J. Goldberger, of Tel- 
ler-Lent-Silvertrust & Levi, Chicago, for 
the benefit of creditors. Liabilities were 
about $4,200. Three creditors, not mer- 
chandise creditors, signed waivers and re- 
leased the chattel mortgage, leaving mer- 
chandise indebtedness at $2,661. Assets 
of the company were sold for $650. A 
dividend of 18 per cent will be mailed to 
creditors. Albert H. Singer was pres- 
ident of the company, and Louis D. Ep- 
stein was secretary and treasurer. This 
concern operated jewelry concessions in 
department stores. They commenced 
business in October, 1928, with offices in 
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the Capitol building. This office was 
closed last May and the company op- 
erated from their department in Lana- 
than’s Department Store, 1003 Leland 
Ave. 

Percy D. Lucas, representing Schumer 
Bros., Cincinnati, Ohio, arrived in Chi- 
cago, last Monday and will remain here 
for about a week calling on the trade. 
Mr. Lucas recently completed a business 
trip through his Middle West territory. 

Olsen & Ebann, have recently nego- 
tiated three leases, two of which are in 
the Chicago area. The total rental over 
the term of these leases is $699,300. 
One of the leases covers the premises 
at 614 Davis St., Evanston, Ill. It is 
anticipated that this store will be ready 
for operation by Dec. 1. 
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Canada Notes 


The J. E. Wilmot, Ltd., Ottawa, has 
been incorporated with a capital of 
$100,000 and 100 shares of no par value, 
to carry on the business of goldsmith, 
silversmith and manufacturing jewelers. 
The incorporators are Alexander C. Hill, 
Hammett P. Hill, Gordon F. Maclaren. 

The G. R. Mfg. Co., Ltd., Toronto, has 
been granted a charter of incorporation 
with authority to manufacture and deal 
in flatware and articles made of gold, 
silver and other metals. The capital is 
placed at $40,000. The provisional! 
directors are Walter C. Thomson, Angus 
MeMillan, and William L. Wallace. 

Paul E. Scott, charged with robbing 
several jewelry stores in Montreal by 
window smashing, was tried at the 
Court of Sessions in that city recently 
where he confessed his guilt. He was 
sentenced to four years’ imprisonment. 
Paul Herbert found guilty as an accom- 
plice received a sentence of two years. 

Negotiations which have been in prog- 
ress between the Silversmiths Union 
of Toronto numbering about 200, and 
their employers to establish standard 
wages and hours having failed to effect 
a settlement, the Union on Oct. 22, by a 
large majority voted to go out on strike 
unless their demands were met by Oct. 
The men are asking for a scale of 
75 eents an hour for mechanics, on a 
basis of a 48-hour week, with time and 
one-half for overtime. At present many 
of the men are getting these terms and 
but some of the 
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some of them more, 
shops are paying less with varying 
hours. It is for the purpose of bringing 


these shops up to the standard that the 
strike is threatened. The men also de- 
mand the appointment of committees of 
mechanics in all shops to determine the 
status of workers and the rate of pay 
for helpers and improvers. Should the 
strike take place the total number of 
men affected will be about 400. 
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Milwaukee 


H. J. Lurquin, formerly a jeweler and 
watchmaker at Oconto, Wis., is now con- 
ducting a jewelry establishment at 
Green Bay. Otto Seidel of Milwaukee 
bought out his showcase, fixtures, etc., 
at Oconto. 

Henry B. Scherzinger, veteran jeweler 
and watchmaker, has purchased an in- 
terest in the John P. Hess Co. at Fond 
du Lac and in the future will be actively 
connected with the business. Mr. Scher- 
zinger learned the jewelry business in 
the store of his father, German Scher- 
zinger, who died last summer. 

Ralph Voekel, jeweler, 2705 Vliet St., 
was recently robbed of a $110 diamond 
ring by a young couple who came into his 
store and asked to be shown engagement 
rings. Mr. Voekel said he laid out a 
tray and the boy and girl, after careful 
examination, said they would return soon 
and make their choice. After they left, 
Mr. Voekel reported, he discovered a 
ring missing. 

Fred Theleman, manufacturing jewel- 
er, Milwaukee, has a warrant out for 
the arrest of a man formerly in his 
employ, who, it is charged, stole three 
platinum unset rings and also about $400 
that Theleman said he had advanced 
him. The man, according to Mr. Thele- 
man, was an expert platinum worker, 
stood six feet tall and weighed from 165 
He had dark curly hair, 





to 175 pounds. 
small slanting blue eyes and wore 
glasses when he worked. Manufactur- 


ing jewelers in other cities are urged to 
be on the lookout for him and if located 
to notify the local police. 








Kansas City 


The Edwards-Ludwig-Fuller Jewelry 
Co. has renewed the lease on its location 
at 1113 Walnut St. for another 10 years 
and is making extensive alterations in 
its offices, stock and sales rooms. 

Jewelry, Inc., of which George L. 
Goldman and Fred Goldman of the 
Goldman Jewelry Co., this city, are pres- 
ident and chairman respectively, have 
opened a new store in Portland, Ore. 
They have also completed negotiations 
for the opening of a new store in 
Spokane, Wash. Both of these estab- 
lishments will be under the direct super- 
vision of the Pacific Coast division, 
headed by Weisfield & Goldberg. A 
third store to be opened by Jewelry, Inc., 
will be in Tulsa, Okla., where the formal 
opening will be held early in November. 
This will be located at 417 S. Main St. 
Ira Gastman, who has been in the sales 
department of the Kansas City store of 
the Goldman Jewelry Co. for several 
years, will be manager of the Tulsa 
branch. Jewelry, Inc., was recently or- 
ganized in New York as a $5,000,000 
coast-to-coast jewelry store chain by 
merging the Goldman Jewelry Co., Kan- 
sas City, and the Weisfield & Goldberg 
chain of jewelry stores on the Pacific 
Coact, 
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Edward P. Boyle, chief of detectives, 
on Oct. 19 telegraphed Pueblo, Colo., to 
hold a woman arrested there in con- 
nection with the theft of diamonds. He 
also sent a request to Denver police to 
hold the woman’s husband. Chief Boyle 
said the couple was sought here in con- 
nection with the theft of diamond wed- 
ding rings valued at $700 from four 
downtown jewelry stores about two 
weeks ago. They are held on similar 
charges in Colorado, it is said. Accord- 
ing to Chief Boyle, the couple operated 
here what is known as the “penny- 
weight racket.” The woman, he said, 
entered jewelry stores and inspected 
diamond wedding rings on the pretense 
that she was to become a bride. While 
inspecting the rings she would steal the 
ring being examined and put in its place 
a ring of the same size but of little 
value. 








Detroit 


W. E. Pooler is now settled in his 
new retail store on Grand River Ave. 
near Schoolcraft Ave. He has new 
equipment and merchandise. 

D. E. Pontius, Algonac, Mich., has 
recently occupied a new store adjacent 
to his old place. It has been remodeled 
and refurnished. 

The Teagan Jewelry Co., 2105 Wood- 
ward Ave., Detroit, has recently incorpo- 
rated. The capital stock is $10,000. 
The stockholders are: Nat Yeguns, 
Louis T. Applehaus and Mary Teagan. 

Rouge Jewelers, Inc., with headquar- 
ters at Dix and Mulkey Aves., Dearborn, 
Mich., is the name of a new Michigan 
corporation. The capital stock is $10,- 
000 and the owners are: David Fineberg, 
Julius O. Soloman and Freda Soloman. 

The E. H. Pudrith Co., wholesale 
jeweler, has acquired additional space 
adjoining its present establishment in 
the Metropolitan building, and is about 
to engage in an extensive expansion cam- 
paign. There also will be a general re- 
arrangement of stock and offices, it is 
stated. With the newly acquired space, 
the Pudrith organization will have one 
of the largest wholesale jewelry estab- 
lishments in the Middle West. 


Cleveland 


Schedules in bankruptcy of the Cleve- 
land Jewelers Supply Co., C. A. C. build- 
ing, Cleveland, were filed in the United 
States District Court. Liabilities are 
listed at $12,388, and assets at $6,785. 

Henry L. Warnicke, retail jeweler, 
3376 Fulton Road, suffered an approxi- 
mate loss of $800 when his glass door 
was smashed last week. The thief cut 
his hand badly and left a trail of blood 
from the door to the interior of the store. 
Police have asked hospitals and phy- 
sicians to report anybody seeking treat- 
ment for a cut. The loot considered of 
100 rings, one wrist watch, silverware 
and a revolver. 
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San Francisco 





Fred Lee, senior partner of Fred Lee 
& Son, is visiting the eastern factories 
represented on the Coast by his firm. 

Two handsome display rooms have 
been opened on the 10th floor at 704 
Market St., by T. B. Bennetts, assisted 
by Miss Marcella J. Fox. 

E. L. Reiding, Watsonville, is pre- 
paring to move to a new store next door 
to his present location which he has 
shared with Dr. Sohn, optician. 

Albert Kahn of L. & M. Kahn & Co., 
New York, is calling on the San Fran- 
cisco trade. O. C. Samuelson of the 
Towle Mfg. Co. is another eastern vis- 
itor, to the trade. 

E. J. Gorman who travels for Edson 
Adams Co. has just returned from a 
trip through Arizona. St. Elmo Coombes 
is on his last trip of the year through 
the North West and is finding business 
good. 

The sudden death of Hyman Fred- 
erick, long established member of the 
jewelry trade, occurred on the morning 
of Oct. 21. He had his offices with 
George Zwillinter, dealer in diamonds, 
717 Market St. 

Albert Hansen of Seattle is here, vis- 
iting the trade and buying for his new 
Seattle store. After retiring, a year or 
so ago, Mr. Hansen is preparing to open 
a new store, under the firm name of the 
Silversmiths’ Co., Inc. 

James L. Callan’s new upstairs store 
in the Howard building, is outfitted in 
the latest style with modernistic display 
tables and art cabinets. Mr. Callan was 
with Kielty & Beard until he started his 
own retail establishment. 

Roy J. Dable of Railsback & Dable 
has returned from a trip through the 
entire Pacific Coast region and every- 
where found promising conditions. 
Leonard H. Railsback is visiting the 
firm’s customers in the South. 

Back from a journey as far as El 
Paso for the W. B. Glidden Co., repre- 
sentative of the R. Wallace & Sons Mfg. 
Co., Howard Kennedy reports that he 
found business good. Charles E. Fisher 
of the W. B. Glidden Co. is in the North 
West. 

Out of town jewelers calling on the 
trade within the past few days include: 
Mrs. A. J. Wilkinson, Tracy; A. G. 
Prouty, Napa; F. W. Frisch, Healds- 
burg; L. A. Peck, Merced; J. G. Heer- 
mance, Modesto; E. R. Sawyer, Santa 
Rosa; Herbert H. Borches, Napa. 

James A. Sorensen, formerly in the 
jewelry business is now selling in- 
surance, with headquarters at 315 Mont- 
gomery St. The Whitcomb Jewelry Co. 
which Mr. Sorensen had been managing, 
following the sale of his own jewelry 
establishment, will be managed from the 
main store of the Morgen Jewelry Co. 
in the Flood building, which owns the 
Whitcomb concern. 

Leland Myers, president of T. & L. 
Myers Co., presided at a dinner which 
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he tendered to all employes of the firm 
on Monday, Oct. 21. The dinner was 
in honor of Ray Nylan who was leaving 
on the following Wednesday for Hono- 
lulu where he will represent the firm. 
Mr. Nylan has been a resident of the 
Hawaiian Islands for many years and 
has a wide acquaintance with the jewel- 
ers of the territory. The firm is open- 
ing its own office in Honolulu. 








Los Angeles 





J. P. Spitzel has opened an office in 
the Title Guarantee building, where he 
will deal in diamonds and other precious 
genis. 

T. G. Kovas, manufacturing platinum 
jewelry, has opened offices in Suite 801, 
Title Guarantee building, having re- 
moved from Suite 904, of the same build- 
ing. 

H. I. Stokes, in business for several 
years in Oregon, has become associated 
as a salesman with the G. G. Vogee Co., 
Title Guarantee building, handling a 
territory in southern California. 


Z. Zemby has removed his offices from 
Suite 801 to Suite 814, Title Guarantee 
building, where he has installed ma- 
chinery for manufacturing rock crystal 
articles in colors. Mr. Zemby is the 
head of the Zemby Watch Crystal Co. 

W. E. Phillips, president of the South- 
ern California Jewelers’ Golf Associa- 
tion and conducting a wholesale business 
in the Title Guarantee building, is 
making his regular fall trip through the 
North West. He will be gone until 
Nov. 7. 

Sam Rothstein, Pacific Coast repre- 
sentative for Whitelaw Bros., diamond 
importers, of New York city, has closed 
his offices here until Nov. 15, as he has 
gone to New York for conference with 
his employers and to look over the 
market. 

T. A. Westmyer, W. Seventh St., one 
of the oldest and best known watch- 
makers in southern California, gave his 
daughter, Leona Westmyer, in marriage 
to Joseph C. Knapp, a prominent sales- 
man of Los Angeles, last Thursday 
night. Many jewelers and their families 
were in attendance. 

A. N. Slavick, president of the Slavick 
Jewelry Co., W. 7th St., was the host 
Tuesday evening, Oct. 22, to the officers 
and employes of the company at a dinner 
given by him. Following the dinner, an 
entertaining musicale was enjoyed. Mr. 
Slavick had just returned from a lengthy 
trip to the eastern jewelry markets. 

Juanita A. Penniman, employed as an 
educator in etiquette by the International 
Silver Co., through E. V. Saunders, 
Pacific Coast representative of the com- 
pany, spent last week in Los Angeles 
at the store of the Eastern Outfitting 
Co., on Main St. . She also visited other 
stores which handle table service silver. 
Miss Penniman is touring the Pacific 
Coast states, lecturing before women’s 
clubs and leading silver houses, on the 
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latest fashions in preparing the table 
for all occasions. 

E. S. Henry, salesman for Koke, 
Slaudt & Co., Metropolitan building, has 
just returned from a trip over the ter- 
ritory embraced in the “Denver swing.” 
Mr. Henry reports business as better in 
the lines he handles than he had antici- 
pated and that the volume of business 
showed a marked increase over that for 
the same period last year. 

William Davidson, 206 W. 5th St., 
who has been in business for 31 years, 
has decided to retire and is selling out 
his stock at auction. Mr. Davidson is in 
poor health and feels that constant ap- 
plication to business is still further in- 
juring it. He may continue his branch 
office in San Francisco for a while, but 
eventually will put aside all business 
cares. 

H. A. Russell, manufacturer of hand 
made, gem-set rings, of various designs, 
has returned from a trip to the large 
cities, going as far East and South as 
New Orleans. To a JEWELERS’ CIRCU- 
LAR reporter Mr. Russell stated that 
business conditions were excellent. Mr. 
Russell leaves next week for a trip to 
the North West and will go as far as 
Seattle. 

Harry Winston, diamond importer, 
New York city, has opened a branch 
office in Los Angeles, placing Harry 
Garby, well known to the jewelry trade 
in southern California, in charge. Mr. 
Garby has taken over the offices of Paul 


Forman, diamond dealer, 601 Title 
Guarantee building, and Mr. Forman 
has moved to Suite 714 in the same 
building. 


Lewis Roth, Pacific Coast representa- 
tive for the Savoy Watch Co., New York 
city, returned last week from a two 
months’ trip through the territory em- 
braced in the area between the Rocky 
Mountains and the Pacific Coast. He 
reports his business for this year as far 
in excess of that of 1928. I. S. Mor- 
rison, president of the Savoy Watch Co., 
left last week for his home after spend- 
ing several weeks on a good-will tour of 
the United States. 








Portland, Ore. 





Two silver cups are to be awarded to 
Portland retail merchants for the best 
Christmas window displays during the 
holiday shopping season. One cup, to 
be awarded to a downtown merchant, 
is given by Julius Zell, of Zell Bros. 
The other cup, given by a local fur com- 
pany, will be awarded to some merchant 
in the city at large. 

Gerber Bros., Liggett building, 
Seattle, announce the leasing of two 
stores in the Wilcox building, Portland, 
to Weisfield & Goldberg, jewelers. This 
is one of the first units in a program 
of expansion that calls for 50 new stores 
on the Pacific Coast for the Seattle 
jewelry firm, and makes a total of three 
stores leased in the last month by Weis- 
field & Goldberg. 


















CIRCULAR October 31, 1929 





THE JEWELERS’ 






We actually recover 
every grain of value 





from sweeps, polishings, filled cases, plated 

scrap, obsolete yellow gold mountings, etc., ; 

“We do not and pay highest market price always, be- 7 — ’ 

employ cause we use the refined metal. for aoa | 
OK. 


traveling 
THOMAS J. 


DEE. sCO. 


55 E.WASHINGTON ST. CHICAGO 
































HOOVER & STRONG, INC. ar 
Soo] Metallurgists ~ 2-al | Sweep Specialists 


OFFICE AND WorkKS, 119 West TUPPER STREET. 
BUFFALO, N.Y., U.S.A. 





















































From OKLAHOMA comes a letter 
which presents a reason why you 
ought to trade with H. & S.: 


whether your lot of 


FLOOR SWEEPS 


“Enclosed find check for $33.23 to POLISHINGS 
cover my balance with you. Kindly : 

send me 10 dwt 10k yellow gold solder CRUCIBLES 

and one ounce 14k green gold, ten days SOLUTIONS 
dating. We were very much pleased WATER WASTE 


with the returns from our filings and 
”) ° 
thank you for the check. is small or large we guar- 
antee to send you a 


very fair return 




















We Buy and Refine: Old Gold, Gold-filled, Silver, Plat- 
inum, Palladium, Bridge and Amalgam Scraps, Bul- 
lions, Filings, Grindings, Polishings, Bench and Floor 





The S. S.WHITE DENTAL MEG. CO. 
Industrial Division 
152 West 42d St. New York, N.Y. 
Established in 1844 Member of J. B. of T. 


Sweeps, Sink Settlings and other wastes containing 
the precious metals. When you have anything in the 
above line to sell TRY US. Remember “it’s the 
Amount of the Check that Counts.” 
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Rte << HAVE YOU USED OUR SOLDERS AND ALLOYS? 
EFINERS é MANUFACTURE 
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ARTHUR T. HAGSTOZ 


: : — T. B. HAGSTOZ & SON 
-Phoenix White Finish GOLD, SILVER and PLATINUM 


gives your white gold jewelry the beau- Refiners and Assayers 

















tiful platinum color; easily, quickly and 709 Sansom Street, Philadelphia 

” very cheaply. It stays white and looks 
A right. 
a“ , , ; : ; ; 
4 Easily stripped (see directions) if arti- The ° ° 
Z cle is to be repaired or soldered. =P rotection Ring Guard 
A, 1 quart, $5.00. Try it. For thin rings get our num- 
f ber 0. It is a new addition 

init tins SAM W. HOKE, MGR. 04) to our regular sizes. 

Free Circular Jewelers’ Technical Advice Co. The Lion Safety Pin Clutch Co. 





yn York Ci ale 
AW. F. Se eny Seek, er Sak: Sdty 20 W. 22nd St., New York Pat. May 36, 1920 
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HIS table clock with astrolabe dial 

is also a touch-piece and was prob- 
ably made in the time of the Lady 
Elizabeth, Queen of England, during 
whose reign Drake, Raleigh and others 
of the same glorious band of adventurers 
sailed the great unknown seas with, it 





Table clock with astralobe dial 


Showing case and bell (lower) with move- 
ment dial inverted lying on top of the case; 
— chain, contrate wheel, potence, pillars. 
is said, the astrolabe as their chief in- 
strument. The clock may have been 
made, or at any rate the astrolabe dial, 
by the celebrated Humphrey Cole, in- 
strument maker of London, who made 
the (Sir Francis) Drake Dial in 1569 
and whose great two-foot astrolabe— 
said to be the finest extant Elizabethan 
scientific instrument—formed the _ sub- 
ject of a full-page colored engraving in 
the August, 1926, edition of the Illus- 
trated London News with a descriptive 
article by Dr. R. T. Gunther, M.A., 
F.R.G.S., F.L.S., Fellow of Magdalen 
College, Oxford. 
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of Khzabethan Days 


By Joseph M. Brown 


The dial of the present example bears 
a striking similarity to the great 
astrolabe which is wonderful considering 
the fact that the table clock is some- 
what less than one-quarter of the size 
of Humphrey Cole’s instrument. Some 
of the titles are omitted such as Horizon 
and Equator but the lines are there and 
also, in addition, in the clock dial under 
VII and VIII of the astronomical (24- 
hour ring) part the words “Prima 
domus” are engraved; the latitude ap- 
pears the same i.e.: 52 degrees. 

As it is a clock (one day) it has the 
outer circle with the 12 Roman chap- 
ters for the hours—also divided into 
half-hours—under each of the hours is 
a brass stud or pin, the stud at XII 
being twice the height of the other 11 
and this forms a starting-point to find 
the time in the dark in conjunction with 
the single ornamental steel hand. Thus 
this piece was a touch-clock in addition 
and would be indispensable for blind 
people. Stepped down about 3/16 below 
the part having the 12-hour circle is the 
inner or astrolabe part of the dial with 
its edge divided into 24 hours, also in 
Roman numerals, with a tiny star under 
each except VI and XII corresponding 
with III and VI on outer circle. 

HIS table clock is in the collection 

of A. C. Jackson and has been put 
in order, photographed and carefully 
examined by the writer. The steel bal- 
ance (probably not original) is 1% 
inches in diameter, the rim 1/16 of an 
inch in width and rounded off at the 
outer edge; has three fairly light 
straight beveled arms. The pallets are 
set at 95 degrees—the lower pallet banks 
on the potence and there is a pin in 


the rim of the balance which banks on 
the balance cock. 

The balance spring (cannot have been 
originally fitted) has one turn or coil. 
The steel regulator—in the same cate- 
gory as the balance and its spring—is 
fitted below a brass bridge under the 





View of the clock showing peculiar fea- 
tures of the movement 


balance which is riveted at each end to 
the top plate; the bridge, being of the 
same width and curve as the balance, is 
not visible. 

The crown or escape wheel of brass 
has 13 teeth, is % of an inch in diameter 
with three arms and has a pinion of five 
leaves. The contrate wheel has three 
arms, is made of brass with 25 teeth 
and a pinion of five leaves. Third wheel; 
made of iron—40 teeth with a pinion of 
six leaves. The second wheel, also of 
iron—40 teeth with pinion of six leaves. 

The fusee has also a 40-toothed iron 
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The Bench That 
Gives You Most! 


TWO FRONTS, 
REVERSIBLE 






The top is the same front and rear, so that 
the bench is really two benches in one. The 
transformation is complete whenever you want a 
new one for the old working front of your bench. 


LEIMAN BROS. 


HARD MAPLE TOPS 
WASHABLE 







SECTIONAL IRON LEGS 





9 DETACHABLE 
ARTISANS WORK BENCH ae a 
PATENTED IMPROVEMENTS 
Every worthwhile shop, large or small in the VALUABLE 








land uses them. The material is especially 
selected with its close-grain, hard maple for the 
top—and then heavily shellacked to allow for 
washing and cleaning. Altogether a most desir- 
able bench for the factory, workroom, store or 
home. Get the catalog telling all about them. 


| cae LEIMAN BROS., Inc. 23-B WALKER ST., NEW YORK 






Full width drawers 
Non-rustable tool pans 
Filing Pin 
Arm Rest 















Makers of Good Machinery for 40 Years 











Soldering and ae 


Nicely Handled With 


Torit Apparatus! 


TORCHES 
and Complete Outfits 


for Oxygen and Gas 
or Air and Gas 


OXYGEN and AIR REGULATORS 


Ask for Literature 
ST. PAUL WELDING & MFG. CO. 


166 WEST THIRD STREET ST. PAUL, MINN., U.S. A. 












NYES OIL 


for 50 yeare the Standard Lubricant 
for Watches and Clocks 


Buy of Your Jobber 


















No More Pitfalls. Ophthalmometry made simple and precise by 


OPHTHALMOMETRY 


By E. LEROY RYER 





Shows Why and How 





Price, $3.50 Net a Copy 
JEWELERS enamine CORPORATION 


239 W. 39th STREET NEW YORK 
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wheel with brass cone cut for seven 
turns of catgut but now fitted with a 
chain; has iron ring on bottom of fusee 
having internal ratchet teeth — the 
ratchet spring and click is riveted on the 
iron great wheel and there is an iron 
snail on top of the brass cone for the 
stop. 


HE mainspring barrel is of brass, 

rolled to shape and hard-soldered at 
the joint which latter is straight i.e.: 
butt-jointed. The barrel cover has four 
oblong holes which fit on four tenons 
left in edge of barrel, the latter being 
one-and-a-half inches in diameter and 
% of an inch in width. There are 14 
turns of all-bright mainspring in the 
barrel. (It seems that many of the 
ancient mainsprings were left bright). 
The chain is not hooked in the barrel 
but is attached to a rivet put through a 
hole made in the edge of the overhang- 
ing barrel cover. 

The striking train is as follows:—The 
fusee with 40-toothed iron great wheel 
is the same as the time fusee except 
that it is fitted with catgut about 3/32 
of an inch thick. Both fusee great 
wheels are crossed out and have three 
arms each. The fusee cones, of brass, 
are small in diameter—% at the top 
and % of an inch at the bottom—so 
that the springs are not unduly strained 
when fully wound and also the utmost 
in long-running is assured. The second 
wheel, of iron, has 40 teeth with a pinion 
of five leaves; third wheel, of iron, 36 
teeth with six-leaved pinion and having 
six pins equally spaced around the wheel 
near the teeth and parallel with the 
arbor to raise the hammer and also has 
formed on the end of its arbor a pinion 
of three leaves; fourth wheel, iron, 30 
teeth, pinion six leaves—this wheel has 
a brass hoop secured on it with a gap 
of about % of its circumference and the 
wheel also gears with the fan pinion 
of five leaves. The fan is made from a 
block of brass somewhat thicker than 
the arbor, a hole is drilled through it 
for the arbor and the blades filed to a 
quarter of the thickness of the center. 
A large hole is made in the middle of 
the fan and the point of a steel spring— 
the latter riveted to one blade—goes 
through the hole and presses on the 
arbor thereby furnishing the friction 
necessary at this place. 

The mainspring barrel of this train 
is made in the same way as the time 
barrel except that it is a trifle narrower 
—%, of an inch wide—to allow the 
hammer to swing below it, and also has 
a hole in which one end of the catgut 
is knotted. 


HE iron hour wheel—36 teeth—gears 
with a 12-level iron pinion secured on 
the squared part of the time fusee pivot 
where the latter protrudes through the 
pillar plate and a pin put through the 
pivot secures the pinion in place. The 


hour wheel is 1 13/16 inches in diameter 
and the iron 12-pointed striking disc, 
fixed on the same arbor with the former 
is 2 inches in diameter. 


Between these 
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is a spring washer to furnish the re- 
quisite friction and allow the single hand 
to be moved forward if required—it can- 
not be turned backward. The steel or 
iron strike disc is immovably fastened to 
the arbor, on the squared end of the 
latter being also the one hand—these 
being secured together striking always 
occurs when the hand points precisely to 
the hour on the dial. 


Each of the 12 projections on the 
strike disc, in turn, presses a small brass 
arm (the brass arm has a light brass 
spring impelling it to keep out of the path 
of the third wheel pin) having a pin 
riveted on it which latter goes through a 
semi-circular opening in the pillar plate 
and as it is pressed forward—being 





The astralobe dial, single hand, etc. 


pivoted on a screw—by the disc gets well 
in the way of the pin in the rim of the 
fourth wheel and it also presses against 
an arm on the arbor of the detent of the 
count wheel which comes through a slot 
in the top plate and besides falling in 
the notch of the count wheel also has 
a hook which rides on the gapped brass 
hoop: when the arm has dropped off the 
projection of the strike disc the clock 
continues to strike until the next notch 
in the count wheel coincides with the 
gap when the hook falls into the latter 
and locks the train. Over this iron 
arbor with two arms is a brass cock with 
an oblong tenon which goes through a 
similarly shaped hole in the pillar plate 
and is secured by a pin. The iron count 
wheel turning on a brass stud in the top 
plate has riveted on its underside a brass 
wheel of 39 teeth which gears with a 
three-leaved. pinion formed on the end 
of the arbor of the second wheel on 
which latter are the six strike pins which 
in turn lift the hammer. The stud of 
the count wheel originally had a pin put 
through it but has been broken off at 
the hole and now a screw is used to limit 
the endshake of the count wheel—each 
notch of the latter (there are 11) has 
the hour engraved in Roman characters 


below it. One large notch serves for 
XII and I. 
HE three round (barrel-shaped) 


pillars are riveted into what is usual- 
ly called the top plate and are put 
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through the plate under the dial and 
pinned. 

The flat hammer, raised by pins on 
the second wheel, is of fair weight and 
falls against a brass resilient spring 
riveted in the pillar plate. 

The fusee stops and joints are of 
brass and each spring of steel is 
riveted on the stop near its point and 
running backward presses on the top 
plate near the stop joint, the fusee snail 
butting against it when the chain or 
gut, as the case may be, is fully wound 
on the fusee. 

The ratchet wheels of the time and 
strike mainsprings are secured on their 
respective squared arbors by pins. The 
clicks for these are peculiar, made of 
iron and forged with a turned-up tail 
with a stud about the middle of its 
length which goes through a hole in the 
top plate and is riveted but does not fit 
tightly in its hole. Between the stud 
and the tail a steel spring presses the 
inside of the click to keep it engaged 
with the ratchet wheel. These springs 
are riveted into the top plate and steps 
for ornament are formed on their thick 
ends. 


HE clock case is of very heavy brass, 

pierced and engraved—somewhat 
similar to a drum, the top and bottom 
having flanges of equal diameter. The 
fine cast white metal bell is square in 
cross-section and is nearly the size of 
the interior of the case, it is secured to 
the latter by a single central bolt and 
has two keyholes drilled through it for 
winding the clock. The bell has a 
powerful but quite pleasant tone. 

Three oblong feet riveted to the brass 
edge of the dial have their ends formed 
with a notch and going through similar- 
ly shaped holes in the pillar plate have 
the notches engaged by a sort of gate 
for each which have one end riveted in 
the pillar plate leaving the other end 
free to swing around into the foot, with 
the end projecting a little so as to be 
easily unlocked, and thus a secure con- 
nection is made. Other parts of these 
feet have projections which fit into slots 
in the case and when the upper part 
is turned around, about a quarter, forms 
a bayonet joint. A_ six-pointed star 
riveted on the outside (a modelled star) 
of the case in conjunction with a similar 
star engraved on the brass edge shows 
the proper place to start to lock the 
bayonet catch. The ends of the brass 
gates have ornamental steps formed on 
them. By the way, the pivot at the 
pinion end of the fly, in the strike train, 
is in a pivot hole drilled eccentrically 
in a plug with flattened end so that the 
depthing may be adjusted and the speed 
of striking regulated. 

Riveted in the pillar plate below the 
dial are four studs about % inch from 
the edge and about equidistant, each 
having a large round hole drilled 
through it nearly 1/16 inch above the 
plate. The holes do not radiate from 
the center but follow a circle as if a 
wire in circular shape had been placed 
in them. 

(To be continued) 
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United States Patents 


Issue of October 22, 1929 

1,732,934. UNIVERSAL TIMEPIECE. NICOLA 
GIl _ New York. Filed June 23, 1923. 

Ser. 647,354. 3 claims 
In a timepiece of the class described, a 
case, a rotating hour dial, a fixed minutes 
dial, a longitude graduation on said case, 
concentric to said hour dial, limited to in- 





dications of standard meridians, an annular 
shield adjustable in relation to said longitude 
graduation, covering said hour dial and 
provided with an opening disclosing one of 
the figures on said dial, and a mark on said 
shield adapted to register with said standard 
meridian indications. 


DEVICE FOR EX- 
TOILET ARTI- 


DISPLAY 
JEWELRY, 


32,214. 
HIBITING 
Cc 


LES, PERFUMERY, AND THE LIKE. 
YVAN AMEZ-DROZ, Paris, France, as- 
signor to Parfumerie Houbigant, Paris, 
France. Filed Aug. 30, 1927. Ser. 
216,419, and in France July 19, 1927. 2 
claims. 


A display device comprising a case, a dis- 
play tray hinged to the inner front side of 
said case, a cover hinged to the rear side of 
said case, a right-angled hook fixed to said 
cover and adapted to engage the under side 
of the free end of said display tray when 
said cover is closed and to swing upwardly 

















that the 


such 
on said hook is in 


thereunder to a position pres- 
sure exerted by said tray 
a direction substantially 
to the pivot of said cover 
cover is opened and means for preventing 
further opening of said cover when the free 
end of said hook has produced the required 
amount of inclination in said tray. 


radial with respect 
and hook when said 


1,732,250. EAR ORNAMENT. CHRISTINE 
WEHsB, Los Angeles, Cal. Filed Nov. 
14, 1928. Ser. 9,317. 3 claims, 


In an ear ornament of the class described, 
the combination of an ornament and an ex- 
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loop carrying said orna- 
adapted to be slipped 
a length of inex- 


attachment 
loop being 
and comprising 


tensible 
ment, said 
over the ear, 





tensible material fitting in front of the ear 


and a length of extensible material fitting 
in back of the ear. 

DESIGNS 
79,675. WATCHCASE. ALBERT V. STEGE- 


MAN, JR., Fort Thomas, Ky., assignor to 





The Wadsworth Watch Case Co., Dayton, 
Ky. Filed Aug. 28, 1928. Ser. 32,568. 
Term of patent 14 years. 

79,671. RING. ABRAHAM SAGER, Chicago. 





Oct. 22, 1928 Ser. 28,590. 


Filed 
of patent 14 years 
Trade Marks Registered 


62,750 CLOCKS, PARTS OF 
CLOCKWORKS, WATCHES, 


CLOCKS, 
PARTS OF 


te 


WATCHES, AND WATCHWORKS 
MEYER & STUDELI, S. A. Soleure, Switzer- 
land. 
Filed March 28, 1929. Ser. 281,510. Pub- 
lished Aug. 31, 1929. 
262,655. ALARM CLOCKS. UNITED DrRuG 


Co., Boston, Mass. 
Filed June 22, 1929. 
lished Aug. 13, 1929. 


Ser. 285,998. Pub- 
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Retail Jewelers Advertising 
(Continued from page 55) 


to the days of Paul Revere, will enhance 
its effectiveness. The Selle Jewelry Co., 
St. Louis, Mo., used an advertisement 
featuring silver as a wedding gift, in a 
space of seven inches double column. 
“When you select at Selle’s,” says the 
advertiser, “you will like the interested, 
personal attention and the reasonable 
prices.” 

Note the refernce to the broadcasting 
feature in the announcement. 

E. J. Scheer, Rochester, N. Y., recent- 
ly advertised silver in a space of 12 
inches triple column. Several patterns 
are advertised. The price range ex- 
tends from $10 upwards. Broadening 
the price range broadens the clientele, 
as every advertiser knows. 

Reid & Todd’s announcements from 
Bridgeport, Conn., occupy spaces of five 
inches double column and four and a 
half inches double column, respectively. 
The perennial utility and artistic value 
of silver are stressed in one of the an- 
nouncements. 


—_ 4 


Evansville 








Charles Artes, of the Charles F. Artes 
Co., Main St. jewelers and diamond deal- 
ers, has returned from Indianapolis and 
other towns in central Indiana, where 
he was called on business. Mr. Artes 
says the trade outlook is quite prom- 
ising. 

Retail jewelers in Evansville report 
that trade has been holding up remark- 
ably well during the past month and that 
they are looking for a steady improve- 
ment in business early in November 
Most dealers are of the opinion that 
November and December will bring in 
a much larger volume of trade than the 
corresponding period of last year. The 
outlook for a lively Christmas holiday 
trade is encouraging. Local banks will 
soon release over a million dollars in 
Christmas savings, and the bulk of this 
money will find its way into local trade 
circles. General business conditions in 
Evansville are better now than they were 
a month ago. 








The Kuhlman Jewelry Co., Faribault, 
Minn., has moved into the new Para- 
mount Theater building. The concern 
was formerly located in the Grand 
Theater building, which was destroyed 
by fire last winter. 
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Special Notices. 


Payable invariably in advance. 

Rates under all headings except “Situ- 
ations wanted” 5c. a word; minimum 
charge, $1.25. 

SITUATIONS WANTED 50c. for first 
25 words. Additional words, 5c a word. 

Heavy type, 10c. a word; minimum 
charge $2.50. 

Name, address, initials and abbrevia- 
tions count as words, and are charged for 
as part of the advertisement. 

Display cards, $7.50 per inch. 

If answers are to be forwarded, 15c. 
extra to cover postage must be enclosed. 

Advertising matter addressed to Classi- 
fied advertisers will not be delivered. 

Advertisers who are not subscribers 
should send 20c. if they desire a copy of 
the paper containing their advertisement. 

Special notice forms close Tuesday 4 P. M. 

Unless the advertiser instructs us to pub- 
lish his name and address, all answers will 
be directed care The Jewelers’ Circular. 

In answering ads, do not enclose original 
letters of recommendation, send duplicates. 

To avoid unnecessary correspondence 
kindly mention location in advertisement. 


Jewelers Publishing Corporation 
Main Office, 239 W. 39th St., N. Y. 


& 














Situations Wanted. 


Under this heading, 50c. for first 25 
words, 5c. for each additional word; 
minimum charge, 50c. 








STENOGRAPHERS, bookkeepers,_ typists, 
clerks furnished, no charge. Fulton Agency, 
93 Nassau St., Cort. 5051, New York. 





RETAIL SALESMAN seeks a good connec- 
tion. Address “F., 4017,” care Jewelers’ 
Circular. 





MAIDEN LANE JEWELERS sought by an 
able retail salesman. Address “R., 3881,” 
care Jewelers’ Circular. 


WATCHMAKER WISHES 
work evenings. Address “Q., 
Jewelers’ Circular, 





POSITION to 
4059,’’ care 





YOUNG MAN, experienced retail salesman, 
seeks a responsible position with a well 
established and progressive concern. Ad- 
dress “B., 4015,” care Jewelers’ Circular. 





DESIGNER, experienced high class platinum 
jewelry, up to date ideas, desires position 
with reliable firm. “Designer,” 46 2nd St., 
Weehawken, N. J. 





DESIGNER, French, platinum jewelry and 
watch case experience, desires position, or 
will consider private designing. Address 
“B., 4030,” care Jewelers’ Circular. 


DIAMOND SETTER, young man, one year’s 
experience, wishes position with oppor- 
tunity to finish trade; best references. 
Raymond Kirsch, 65 E. 97th St., New York. 

YOUNG LADY, six years’ experience detail 
work in watch house; capable of taking 
charge of department; best references. 
Address “O., 3984,’ care Jewelers’ Circular. 











YOUNG MAN with four years’ experience in 
engraving would like position under man 
in trade shop. Address “B., 4077,’ care 
Jewelers’ Circular. 





BOOKKEEPER, six years’ experience in 
jewelry line, capable of taking full charge 
of office. Address “G., 4041,’ care Jewel- 

ers’ Circular. 


EXPERT ENGRAVER, watchmaker and 
jeweler above the average wants position 
in Florida after Jan. 1. S. I. Echelbarger, 
Brownsville, Pa. 


ENGRAVER wishes to make change; 15 
years’ experience; reference and samples 
furnished; willing to go anywhere. Ad- 
dress ‘O., 4058,” care Jewelers’ Circular. 








YOUNG LADY, experienced in jewelry busi- 





ness, wishes position with retail or whole- 
sale jewelers; references. Address “A., 
4062,’’ care Jewelers’ Circular. 





DESIGNER with many years’ experience on 
fine platinum jewelry, desires permanent 
position in New York. Address ‘‘O., 4054,’’ 
care Jewelers’ Circular. 








POLISHER, LADY, on fine platinum jewelry, 
with many years’ experience, wishes posi- 
tion for four or five days per week 
Address “H., 4053,’’ care Jewelers’ Circular. 





WATCHMAKER, 22 years’ experience on 
American and Swiss watches, seeks steady 
position, New York or Brooklyn. Address 
“P., 4104,” care Jewelers’ Circular. 


YOUNG MAN, 22, 





five years’ experience in 


retail jewelry store, desires position with 
a reliable concern; best references. Ad- 
dress “R., 4117,’’ care Jewelers’ Circular. 








PLATINUM JEWELER, 15 years all around 
experience, wants position; willing to go 
anywhere. Address “A., 4129,” care 
Jewelers’ Circular. 


BOOKKEEPER - STENOGRAPHER, 





thor- 


oughly experienced in all detail work; 
capable of taking complete charge. Ad 


dress “G., 4135,’ care Jewelers’ Circular. 








YOUNG MAN, 19, familiar with jewelry 
business, wishes connection with a reliable 
concern promising a future. Address “A., 
4131,’ care Jewelers’ Circular. 


BOOKKEEPER and expert stenographer, 
seven years full charge office for diamond 
jewelry concern; thoroughly competent 
Address “‘M., 4142,’’ care Jewelers’ Circula: 








SALESMAN, COLLECTOR and investigator, 
desires position with reliable concern: 
willing worker; references. Joseph Spiegel, 
1325 East 19th St., Brooklyn, N. Y. 





YOUNG MAN, 22, desires position with re- 
tail or manufacturing jewelry concern ; five 





years’ experience; now employed; best 
references. Address “B., 3804,” care 
Jewelers’ Circular. 

RETAIL SALESMAN, young man, experi- 


enced waiting on trade of the higher class, 
wishes connection with a reputable estab- 
lishment. Address “D., 4016,” care Jewel- 
ers’ Circular. 





YOUNG MAN, 22, engraver, jewelry repair- 
man, diamond setter and assistant sales- 
man; high school and Bradley graduate ; 
references furnished. Address “C., 4010,” 
care Jewelers’ Circular. 


BOOKKEEPER AND 
young lady, six years’ 
manufacturing jewelers; competent, full 
charge; excellent references. Address “M., 
3982,” care Jewelers’ Circular. 


STENOGRAPHER, 
experience with 





DESIGNER; first class original and practi- 
cal designer on all kinds of jewelry desires 
position or will do work at home. Address 

“4 F eee. P. O. Box 41, Irvington, 





SALESMAN, WATCHMAKER. manager of 
store, buyer, and window-trimmer, 20 


years experience; age 38, married; at 
present employed. Address “X., 4072,” 


care Jewelers’ Circular. 

REPAIR CLERK, YOUNG LADY, five years’ 
manufacturing and retail experience, at 
present employed, desires to make change; 
$25. eomrene “A., 4034,” care Jewelers’ 
Circular. 

















MANAGER OR WATCHMAKER open for 
change of position; 11 years’ experience; 
married; competent; prefer Central States. 
naordee “H., 4044," care Jewelers’ Cir- 
cular. 





RETAIL SALESMAN, 26, six years’ experi- 


ence waiting on trade of higher class, is 
desirous of connecting with a reputable 
establishment. Address ‘‘M., 4052,” care 


Jewelers’ Circular. 





ENGRAVER, carver and diamond setter, 
also do some light jewelry repairing, de- 
SireS a permanent position; married, age 
33; Salary $55. Address “‘R., 4060,’’ care 
Jewelers’ Circular. 

SALESMAN who can manage retail store, 
many years’ experience in diamonds, pearls 
and watches, open for permanent position. 
Address “Circular, 177,” 1104 Heyworth 
Bldg., Chicago. 

SALESMAN, 15 years following South and 
Pacific Coast, diamonds and jewelry, seeks 
connection, preferably with Los Angeles 
headquarters; best credentials. Address 
“E., 4083,” care Jewelers’ Circular. 


FIRST CLASS WATCHMAKER, mechanic, 
open for first class position; take charge 
watch repair department and wait on 
trade. Address “Bronx, 4105,” care Jewel- 
ers’ Circular. 

















SALESMAN desires one’ of the following 
lines: stone ring, silverware, costume 
jewelry, for New York City, and state, 
Connecticut, Pennsylvania; employed. Ad- 
dress “V., 4107,” care Jewelers’ Circular. 


SALESMAN, Christian, 14 years’ retail ex- 
perience, married, desires connection with 
a reliable concern handling trade of better 
class. Address “M., 4101,” care Jewelers’ 
Circular. 








YOUNG MAN, 21, familiar with shipping, 
stock, etc., now employed, seeks change 
with opportunity for advancement; refer- 


ences. Address “T., 
Circular. 


4119,” care Jewelers’ 








YOUNG MAN, 24, seven years in jewelry 
line, three years’ practical watch and clock 





repairing, A-1 reference, desires position 
in New York. Address “T., 4106,” care 
Jewelers’ Circular. 

MANAGER, live wire, thoroughly familiar 
with every detail of the instalment busi- 
ness, desires connection with reliable 
organization. Address “B., 12,” care 


Jewelers’ Circular. 





SALESMAN, with 16 years’ experience sell- 
ing silverware in New York City and 
vicinity, wants line; am well acquainted 
with department stores and jobbers. J. M. 
Andrews, 366 Fifth Ave., New York. 











SALESMAN, experienced selling diamonds, 
jewelry, watches and silverware, desires 
position with retail concern in New York 
City. Address “T., 4064,’ care Jewelers’ 
Circular. 


SALESMAN, 22, Christian, married, desires 
position with high class retailer, with 
future possibilities; six years experience; 
furnish best references. Address “W., 
4108,” care Jewelers’ Circular. 


MAN, 





YOUNG 


sires 


eight years’ experience, de- 
position, established watch concern; 
stock, supervision of watchmakers, office 
routine and counter trade; references. 
Address “O., 4103,’ care Jewelers’ Circular. 





WATCHMAKER WANTS BENCH JOB in 
large first-class store in southwest; 22 
years’ experience in large stores; open 
about November 10; 42 years old; salary 
$55; best of references. Address ‘“Watch- 

maker,” 6912 Euclid Ave., Cleveland, Ohio. 





YOUNG MAN, 21, two years’ college, ex- 
perienced jeweler, working knowledge pol- 
ishing, modeling, rolling, stamping; ca- 
pable assistant; factory and office; refer- 
ences. Address “S., 4061,’’ care Jewelers’ 
Circular. 


SALESMAN, extensive following diamonds, 
jewelry, large, small towns Middle West, 
South and Pacific Coast, jobbers and re- 
tailers, desires permanent connection ; high- 





est references.” Address “G., 4082,” care 
Jewelers’ Circular. 
BOOKKEEPER, stenographer, secretary, 


young lady, 11% years’ experience, precious 
stones, manufacturing, import and export; 


trial balance; financial statements; full 
charge. Address “B., 4079,” care Jewelers’ 
Circular. 





WATCHMAKER and plain engraver, young 
man, desires permanent position with re- 
liable store; four years at bench; Bradley 
graduate; west coast or Southern States 
preferred. Address Stanley Greenhalgh, 

166 Fredonia Ave., Peoria, III. 





TRAVELING SALESMAN, 15 years’ experi- 
ence, desires inside position with reputable 
concern; buyer or assistant; thorough 
knowledge of diamonds, jewelry; highest 
references. Address “E., 4084,” care Jewel- 
ers’ Circular. 
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SITUATIONS WANTED—Continued 








HIGH PRESSURE retail salesman desires 
connection with progressive organization ; 
pleasant but shrewd, aggressive but 
friendly ; well educated; convincing talker. 
Address “‘E., 4113,’ care Jewelers’ Circular. 


EXPERIENCED SALES EXECUTIVE, 
thorough knowledge of the instalment busi- 
ness, capable of installing this system in 
any store; guaranteed improved business. 
Address “D., 4114,” care Jewelers’ Circular. 








YOUNG MAN, married, salesman and watch- 
maker with managerial experience, desires 
position with reliable concern offering 
future. Address “S., 4150,’’ care Jewelers’ 
Cireular. 





WATCHMAKER (German) fine mechanic 
on Swiss and American watches, desires 
position in town near New York; 13 years’ 
experience. Address “F., 4137,” care 
Jewelers’ Circular. 





WATCHMAKER, 13 years’ experience, can 
do fine work on Swiss and American 
watches, desires position; jewelry and 


clock repairing if wanted. Address “G., 
4136,” care Jewelers’ Circular. 





SALESMAN selling best retail and depart- 
ment store trade last five years through 
mid-west, is open to consider your proposi- 
tion; reference. Address “J., 4139,’ care 
Jewelers’ Circular. 





YOUNG LADY, full fledged bookkeeper, sten- 
ographer, many years’ experience, capable 
executive for any branch of jewelry busi- 

desired. Address “N., 





ness; full charge 
4143,” care Jewelers’ Circular. 
MANAGER, live wire, thoroughly experi- 


enced in merchandising, credits, collections, 
advertising, window trimming, seeks con- 
nection with responsible outfit. Address 
“D., 4133,” care Jewelers’ Circular. 





ROAD SALESMAN, selling department 
stores, mid-west to Kansas City, wants to 
connect with a jewelry house selling mar- 
casite jewelry or items; reference. Address 
“HE, 4138,” care Jewelers’ Circular. 





YOUNG MAN, 24, desires change; six years’ 
experience, salesman and clerk, wholesale 
and retail, with leading watch, silverware 
and jewelry houses; A-1 references. Ad- 
dress “W., 4153,” care Jewelers’ Circular. 





WATCHMAKER WISHES POSITION with 
store in Florida; finished workman on 
American and Swiss watches; capable esti- 
mator on all repairs; season or permanent 
position: references. Address “A., 3891, 
care Jewelers’ Circular. 





WATCHMAKER, American, honest, capable ; 
all sizes; experienced estimator on all 
work; assist on clocks if desired; good 
working conditions, wages, and reasonable 
hours expected. E. A. Vignes, 31 West 
Chester St., Kingston, N. Y. 





BOOKKEEPER, TYPIST, ten years’ experi- 
enée with importer and manufacturer of 
jewelry; complete charge; excellent ref- 
erence. Address “V., 4120,”’ care Jewelers’ 
Circular, or telephone Washington Heights 
4581, New York. 





BOOKKEEPER, STENOGRAPHER, young 
lady, full charge; six years’ wholesale dia- 
mond jewelry experience ; note expert, trial 
balance, controls, financial statements; 
capable, reliable; references. Address “N., 
4162,” care Jewelers’ Circular. 





YOUNG WOMAN experienced in trade seeks 
position of trust and responsibility ; man- 
agement, waiting on trade, bookkeeping, 
correspondence, stenography; highest ref- 
erences. Address “S., 4118,” care Jewelers’ 
Circular. 





WATCHMAKER, young married man, 27; 
eight years’ experience; good salesman ; 
also college graduate; have always worked 
in the South; desires permanent connection 


with southern store, now or first of year. 
Address “Watchmaker,” 303 Brady St., 
Davenport, Iowa. 





SALESMAN, 23, 





five years’ experience in 
the precious and semi-precious stone and 
also novelty line, experienced filling or- 
ders, desires position with reputable con- 


cern where hard work and ability will 
merit advancement. Address “L., 4051, 
care Jewelers’ Circular. 





BOOKKEEPER, SECRETARY, stenographer, 
thoroughly experienced, desires position 
with diamond importers; can take com- 
plete charge stock and records; best ref- 
erences. Address “K., 4140,” care Jewel- 
ers’ Circular. 





YOUNG MAN, 24, order filler, counter sales- 
man, repair clerk; shipping, receiving; 
watches, diamonds, mountings, jewelry, 
Silverware; all around man; personality, 
appearance. Address “P., 4146,” care 
Jewelers’ Circular. 





ALL AROUND SETTER, competent, fast 
and reliable workman, looking for a 
good proposition with a reputable con- 
cern. Address “V., 4155,” care Jewel- 


ers’ Circular. 





SALESMAN, established many years with all 
best trade in entire South and Texas, con- 
templates making change; will consider one 
important line mountings, diamond jewelry, 
etc.; drawing account and expenses; best 
possible credentials. Address “A., 4078,” 
care Jewelers’ Circular. 


SALESMAN, 33, long experience costume 
and novelty jewelry, large following New 
York City jobbing trades, dress and ladies 
bag trades, also department stores, seeks 
connection reliable out of town manufac- 
turer. Address “O., 4141,” care Jewelers’ 
Circular. 





YOUNG LADY, executive ability, ten years’ 
experience in all branches of jewelry and 
diamond business including credit jewelry ; 
knowledge buying, merchandising, sales 
and stock control and general routine; well 
known in trade and can furnish A-1 ref- 
erences. Address “A., 4160,” care Jewel- 
ers’ Circular. 





YOUNG MAN, capable salesman with 
ability for artistic window displaying 
desires connection with a prominent 
concern on or adjacent the avenue. 
Address “B., 4132,” care Jewelers’ 
Circular. 





SALESMAN, middle 
well known and 
class of retailers and 
territories, coast to coast, seeks dignified 
and permanent connection with a highly 
rated line; capable of substantial results. 
Box 902, 110 Livingston St., Brooklyn, N. Y. 





aged, Christian, very 
established with better 
wholesalers in all 





WATCHMAKER AND SALESMAN, at pres- 
ent in charge of large repair department, 
desires position in charge of repair de- 
partment or, preferably, as salesman and 
estimator, with a store that caters to a 
fine clientele; American, 31, well educated; 
salary $60. Address ‘‘J., 4047,’’ care Jewel- 
ers’ Circular. 





EXPERIENCED EXECUTIVE with thor- 
ough knowledge of the mechanical end 
of the watch industry, desires connec- 
tion where system and technical super- 
vision is required. Address “‘J., 4088,” 
care Jewelers’ Circular. 





YOUNG MAN, eight years’ 
assistant manager, salesman with Swiss 
watch importer, thoroughly conversant 
with office routine, picking and following 
up orders, supervision of watchmakers, and 
knows materials; honest and conscientious 
worker; best of references. Address “X., 
4111,” care Jewelers’ Circular. 


CREDIT MANAGER, 15 years’ retail ex- 


perience, checking credits, collections, 


experience as 





advertising, window trimmer, buyer 
and excellent salesman; best refer- 
ence; available immediately. Address 


“W., 4121,” care Jewelers’ Circular. 





RELIABLE INSIDE MAN, 15 years’ experi- 
ence antique, modern jewelry, silverware, 
precious stones; understands buying, sell- 
ing, appraising, repairing; seeks reliable 
permanent connection; New York or Los 
Angeles; moderate salary. Address Lewis, 
155 B. 118th St., Rockaway Park, N. Y. 
Phone Belle Harbor 6095. 





Lines Wanted. 


5c. a word; minimum charge, $1.25 





WANTED, gold stone ring line, platinum 
and white gold mountings for jobbing, 
catalog houses, department and large in- 


stalment stores, Chicago and Middle West ; 
Chicago office; years of experience and ac- 





quaintance. Address “Circular, 173,’’ 1104 
Heyworth Building, Chicago. 
SALESMAN, experienced, acquainted with 


wholesale and larger retail trade in Middle, 
North and Southwest, desires new connec- 
tions for this territory; will consider either 
manufacturer’s or importer’s line. Address 
“Circular, 178,” 1104 Heyworth Building, 
Chicago. 





HIGH CLASS AND CAPABLE MAN, 


calling on best trade Denver West, is 
seeking line or lines to represent in 
that territory; excellent references as 


to honesty, character and ability. Ad- 
dress “L., 3980,” care Jewelers’ 
Circular. 





SALESMEN with large Chicago office, long 


established trade in Middle West among 
wholesalers, premium houses, department 
stores, jewelers, desire import or domestic 
lines; commission basis. What have you? 
Bank and trade references. Address ‘‘Cir- 
cular, 179,” 1104 Heyworth Building, Chi- 
cago. 





SALESMAN, maintaining Chicago office, 


with substantial following among job- 
bers, mail order and credit stores in 
Middle West, Northwest and South, 
open for lines of costume jewelry, 
watch bracelets, etc.; straight commis- 
sion. Address “Circular, 176.” 1104 
Heyworth Building, Chicago, III. 








EXECUTIVE AND SALESMAN, enjoying 
the confidence of most large wholesale 
houses east of Mississippi River; Chris- 
tian; best of references; good sales 
record; at present employed. Address 
“X., 4125,” care Jewelers’ Circular. 





JEWELER, absolutely first class ail around 
mechanic, can do some setting, capable 
of handling all kinds of repairs and special 
orders, ete., would like to connect with 
reputable concern that can offer a steady 
position anywhere; if you need a high 
class man in your shop, you will not regret 
by writing to me for particulars. Address 





FE. Rosenberg, 2128 Lexington Ave., New 
York. 
SALESMAN AND EXECUTIVE desires 


to invest capital with going concern as 
active partner; many years’ experi- 
ence in wholesale jewelry line in all 
its branches; references exchanged; 
all correspondence strictly confidential. 


Address “F., 4134,” care Jewelers’ 








Side Lines. 


5c. a word; minimum charge, $1.25 





SALESMAN to carry line of imported wrist- 


lets, fobs and nickel chains; selling to the 
jobbing trade in New York City and the 
East; on commission basis. Address “V., 
4069, care Jewelers’ Circular. 





SALESMAN to ecarry a side line of popular 


priced wedding rings in New York City; 
must have following among the better re- 
tailers. Address “‘A., 4124,’ care Jewelers’ 


Circular. 








Help Wanted. 


5e. a word; minimum eharge, $1.25 





WANTED, jeweler-watchmaker or jeweler- 


engraver; require references. Address 
“South, 4046,’ care Jewelers’ Circular. 








Circular. 
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HELP WANT ED—Continued 

















FIRST CLASS ENGRAVER with references; 
state age, salary and experience. White 
& MacNaught, Minne apolis, Minn 

SALESMAN TO COVER SOI TH with well 
established sterling silver lin Write “R., 
1065.” care Jewe dey aneadae 
ALESMAN TO COVER NEW ENGL AND 
vith well established sterling silver line. 
Write “S 1066, care Jewelers’ Circular. 

WATC HM. AKE R experienced, by Swiss 
watch importer ; steady work, good pay. 
Address “Q., 4148,” care Jewelers’ Circular. 

Ww ATCHMAKER AND SALESMAN, com- 
petent in estimating repairs and selling; 


permanent posi- 
Montclair, N. J. 


good references necessary ; 
tion. E. C. & J. B. Kern, 





JEWELER, five or six years’ experience; 
general repair and new work; all-year 


position. Jos. Hartman, Citizens’ Bldg., 


Canton, Ohio. 





combination watchmaker and 
steady position; give ref- 
in first letter. Fisher’s, 


WANTED, 
jeweler, at once; 
erence and salary 
Salisbury, Md. 

TRAVELING a TAN WANTED; good 
territory, good lin well known house. 
Henry Paulson & Cc »., of S. Wabash Ave., 
Chicago, Ill. 








WATCHMAKER OR 
wanted, two days a week, 
nings. Address “D., 4080,” 
Circular. 


CLOCKMAKER 
Sunday or eve- 
care Jewelers’ 





WATCHMAKER having experience on fine 


Swiss watches, for large importing house. 
Address “H., 4087,” care Jewelers’ Cir- 
cular. 





JEWELER or diamond setter and engraver, 
in Ohio City; reference; sample of work 
and salary expected in answer. Address 
“Z., 4127,” care Jewelers’ Circular. 

SALE SM AN N of. 
and experience; state salary 
mediate ggrctee 34th Street, 
Address “V., 4159,’ care Jewelers’ 





good references 
desired ; im- 
New York. 
Circular. 


high calibre, 





carry line of high grade 
following, good jewelers, 
may carry another line 
care Jewelers’ Circular 


SALESMAN, to 
costume jewelry ; 
department stores ; 
Address “*T., 4151,” 


EXPERIENCED ENGRAVER or engraver 


and watchmaker for first class store; send 
particulars 





samples, references and_ full 
in first letter. Alberts, Jeweler, El Paso, 
Texas. 








MATERIAL MAN, experienced ; one look- 


ing for opportunity to take charge of office: 
state age and reference; give all inform: 1- 
tion in first letter. Address ‘“W., 4071,’ 


care Jewelers’ Circular. 

MA) AN AGER CREDIT JEWELRY STORE te 
take complete charge; must have unques- 
tionable references and must know. the 
business; write full particulars Address 
“J, 4042,’’ care Jewelers’ Circular. 

THERN CITY, A-1 mate- 

American and 
refer- 

Address 








WANTED IN sou 
rial clerk; experience in 
Swiss materials; age, experience, 
ence, salary expected, in reply. 
“*K., 4049,’’ care Jewelers’ Circular. 

WANTE D ) AT ~ ONC E, experienced watch- 
maker, for first class store; steady posi- 

send references and state salary ex- 








tion ; 
pecte d. Address “L., 4098,” care Jewelers 
Cire ulz ur. 

WANTED, a good jeweler and stone setter, 
for repair work and some new work; would 


like one who can do some engraving. Ad- 
dress Frank Horak, Manufacturing Jeweler, 
P. O. Box 638, Cedar Rapids, Iowa. 





assist in selling; per- 
right party; send ref- 
wanted. Address M 
3uilding, Clarksburg, 


WATCHMAKER to 
manent position to 
erences and salary 
M. Jay, Waldo 


W. Va 
YOUNG MAN TO LEARN the credit jewelry 
business; salary to start, $18 per week 


advance 
Jewelers’ 


chance for 


and carfare; good 
‘ care 


far 
ment. Address “Y., 4126,” 
Circular. 





WANTED, HIGH GRADE WATCHMAKER, 
fast and accurate, capable of repairing and 
timing railroad and wrist watches; salary 
$60 a week: permanent position; apply with 
references and full detail. C. A. Schnack 
Jewelrv Co., Ltd... Alexandria, La. 


WANTED AT ONCE, WATCHMAKER, who 


can do clockwork and light jewelry re 
pairing; state in first letter reference, 
salary expected, etc.; a steady position fo 
the right man. Kirkman’s, 18 W. Main 
aft Freehold, New Jersey. 

SREDIT JEWELRY SALESMAN WANTED 
who is well experienced in all branches of 
the credit business; position open by the 


first of December and is permanent; at 
tractive salary. Address Mednick’s 
Amarillo, Texas 

WATCHMAKER AND JEWELER; prefer- 
ably with own tools; thoroughly experi- 
enced on Swiss and American watches, for 
modern store best ae. town 80,000 
population. Address I. Il. Oohen & Co., 

North Cari Py 


Winston-Salen, 


YOUNG MAN WANTED for temporary po- 
sition, waiting on trade and selling on the 


jewelry, watches and silverware; 
experienced preferred; write full particu- 
lars in letter. Address “B., 4033,’’ care 
Jewelers’ Circular. _ 


WANTED, first class w: atch repair man, ca- 
pable of selling and some jewelry repair- 
ing; neatness, personality essential; state 
age, qualifications and salary expected 
togers Jewelry Co., 417 Market St., 

_ Steubenville, Ohio. 


WANTED, SECOND WATCHMAKER, with 
sales ability, capable to give estimates on 
special order work; nice appearance; per- 
eapent. position and good salary. Address 

Krivitzin, New Rochelle, N. Y. Tel. New 
Ron helle 3771. 


WATC HMAKER 
must be competent on wrist 
workshop only; must be quick, reliable 
steady position; all particulars, references 
in first letter. Address “V., 4152,” care 
Jewelers’ Circular. 

WANTED, A GOOD POLISHER for a steady 
position in a southern trade shop to take 
care of new and repair work for ten or 
eleven men; must be good in plating and 
coloring; state salary and experience in 


inside; 


~ WANTED AT ONCE: 
watches ; 








first letter. Address “H., 3729,” care 
Jewelers’ Circular, a be. 
JE IW ELRY REPAIRMAN and diamond set- 


ter for permanent position in New England 


retail store; combination engraver is pre- 
ferred—but not essential; give complete 
information, references, salary expected, 
etc. Address “K., 4089,” care Jewelers’ 


Circular. _ 


Com- 


CAN USE a a first- class watchmaker. 
municate with H. H. Mayer, Inc., 42 West 
Washington St., Indianapolis, Ind., giving 


us full information as to your ability as a 
watchmaker and give us reference as to 
where you are employed and where you 
__have been employed for the last five years. 


WANTED AT ONCE, experienced watch- 
maker, jeweler, engraver; must have 
good reference; permanent position; 
state age, salary expected. Hill’s Jewel 
Box. 952 Broad St., Augusta, Ga 








SALESMAN: have opening for a crack-a- 
jack diamond and watch salesman; busy 
downtown New York store: none but the 
best, experienced men _ considered; per 


wonderful opportunity ; 
Address ‘‘A., 4110,” 


manent; no nights; 
full details first letter. 
care Jewe lers’ Circular. 


WANTED, strictly first class engraver, 
for large retail store in Middle West; 
prefer a man who can do some design- 
ing and diamond setting; steady, good 
position. Address “H., 3954,” care 
_Jewelers’ Circular. 

WANTE D AT ONCE, first ‘class ' watchmaker 
and engraver, one who can repair watches 
in factory like manner, also mount dia- 
monds; must be an A-l mechanic, good 
habits; $60 per week, permanent position; 
inspector; reference and sample engraving 
first letter. W. L. Robertson, Rawlins, 
Wyo 


SALESM. AN, middle aged, one e with estab- 
lished following among a better class 
of retailers and dealers, to sell high 
grade platinum diamond jewelry for a 
reputable special order concern. Ad- 
dress “E., 4038,” care Jewelers’ Cir- 
cular. 














WANTED, thoroughly experienced man 
to manage credit jewelry store, for 
large chain organization; splendid 
proposition for the one who can qual- 
ify. Address Jos. Gumm, Jackson, 


Mic ‘higan. 


SALESMAN WANTED FOR 

Flori Georgia, Alabama, 
iana, to sell manufacturer’s line of 
mountings, diamond mounted jewelry and 
emblems; in reply state age, experience 








1930 to cover 
Mississippi and 





and references; all communications con- 
fidential Address The Dorst Company, 
2100 Reading Rd., Cincinnati, Ohio. 


E XC ELLENT OPPORTU NITY for a real, 
live, producing salesman with a real, 
live, up-to-the-minute house showing a 
wonderful line of diamond and stone 
rings, also gold and diamond jewelry. 
Address “T., 3997,” care Jewelers’ 
Circular. 





SALESMEN for fast selling line of silver- 
ware, cutlery, household and gift items, 
to represent factory to department store 
jobbing trade; popular priced merchan- 
dise; volume sales; commission basis; real 
proposition for resident or traveling man; 


write territory and lines you now carry. 
Address “D., 4037,’’ care Jewelers’ Cir- 
cular. 








For Sale. 


Stores, Stocks and Businesses 
5e. a word; minimum charge, $1.25 





FOR SALE, in western city of 150,000, well 
located trade shop; will pay for itself this 
Christmas; will sell cheap for cash. Ad- 


dress “Y., 4073," care Jewelers’ Circular. 


JEWELERS SHOP FOR SALE, for rent, or 





bench spaces; fully equipped; north light, 
good location. Apply Room 501, 2 West 


47th St., New York. 


JEWELRY 
good opportunity for a watchmaker ; 





SMALL STORE, plenty of re- 


pairs ; 
very reasonable price. Address Gleicer, 
101 West 45th St., New York. 





FOR SALE, long and well established store, 
located in northern Indiana town of 2000, 
no competition; enough repairs to keep 
one man busy. Address “B., 4006,” care 
Jewelers’ Circular. 





STORE FOR SALE located on 
thoroughfare; will sell entire 
fixtures or half interest: best 
Address Jonas Koch, 307 
York. 


JEWELRY 
principal 
stock and 
town in Florida. 
Fifth Ave., New 


SALE, 
corner, 
partnership, 
fixtures and safe. 
Jewelers’ Circular. 





established jewelry con- 
330,000 popula- 
furni- 
4036,”’ 


well 
five windows; 
or entire stock, 
Address ‘“‘C., 


FOR 
cern; 
tion; 
ture, 
care 

LIVE | in sunny southern California ; buy my 
jewelry stock and fixtures, centrally lo- 
cated in town of 80,000; about $15,000; 
terms. Address “E., 4085,” care Jewelers’ 
Circular. 





FOR 


JEWELRY SHOP SALE; completely 
equipped, including drop hammer for man- 
ufacture gold or platinum; cheap rent. 
Room 706, 36 West 47th St., New York. 


Telephone Bryant 1339. 


FOR SALE OR TRADE, small jewelry store 
in good western Iowa county seat town 
on Lincoln Highway, 1800 population; good 
opening for optometrist; priced for quick 
sale or will consider trade for good auto. 
For particulars write J. W. Kegrice, Ida 
Grove, Iowa, 


ONE OF THE BUSIEST 
jewelry stores in Detroit, Mich.; excellent 
watch repair trade established; rent very 
reasonable for four years remaining on 
lease; owner must leave city on account 
of health. Address ‘‘N., 4055,’ care Jewel- 
ers’ Circular. 








neighborhood 





FOR SALE, a real future, jewelry store, 
fine fixtures, nice stock; population 
13,000; cheap rent; over $4,000 in- 
voice; $3,000 buys all; real location; 
wire me; Xmas trade near. Address 
“C., 4081,” care Jewelers’ Circular. 
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For Sale. 


Tools, Equipments, Merchandise 
5c. a word; minimum charge, $1.25 








JEWELERS SAFE FOR SALE, cheap. 
Martin, 193 Centre St., New York. 


LARGE ASSORTMENT of dies and tools 
for ladies’, misses’, men’s and boys’ rings. 
Shafer & Douglas, 391 East 149th St., 
New York, N. Y. 








Acme, 44 


SAFES, new and used, cheap. 
Lacka- 


West 29th St., New York. 
wanna 3305. 


LARGE SAFE including strong 
combinations; also horseshoe case; 
terms; no reasonable offer refused. 
Morgan Building, Buffalo, N. Y. 





box, two 
easy 


Sipe, 





BARGAIN, large size Rousch screw stamp 
ing press complete; also Greenfield knuckle 
joint flanking press. Address 89 Center 
Ave., New Rochelle, N. Y. 





FOR SALE at a bargain, complete set ma- 
hogany fixtures, consisting four eight-foot 
show cases, one horseshoe case, all plate 
glass; six wall cases, four alcoves with 
mirrors; will send photograph if desired. 
Address Lazarus & Regero, Inc., Macon, 
Ga. 

WATCHMAKERS ATTENTION! Secret for- 
mula of the most wonderful French watch 
cleaning solution sent for only $1; brings 
back that new bright factory finish; guar- 
anteed not to rust; pin a dollar to this 
ad and send for it today. Address Moreau 
Jewelry Shop, Houston, Texas. 

COMPLETE JEWELRY STORE FIXTURES 
(horseshoe effect), genuine mahogany, 
original cost $15,000: wall cases, counters, 
trays, workbenches, two safes, optical 
room, etc.; your opportunity; very reason- 
able; delivery Jan. 1930; must be seen to 
be appreciated; act quickly. Address “F., 
3953,’’ care Jewelers’ Circular. 


COMPLETE EQUIPMENT, modern 
jewelry store, for sale cheap; stock has 
been sold; owner retiring; showcases, 
walleases, motors, machinery, crystals, 
mainsprings, big lot of watch and 
jewelry materials, Dennison trays, 
safes, etc.; cases are solid mahogany ; 
cheap, to move quickly; write immedi- 
ately for list and prices. Address H. 
R. Boving, 125 South Broad St., Lan- 


easter, Ohio. 














Business Opportunities. 


5c. a word; minimum charge, $1.25 





EVERY EFFORT is made by The Jewelers’ 
Circular to keep its advertising columns 
clean. Advertisers under Business Onpor- 
tunities, etc., must furnish trade references. 
Announcements must pass the strict censor- 
ship requirements of the Jewelers’ Circular. 








HIGHEST CASH PRICES PAID for 
diamonds and diamond jewelry; bank 
references given. Address I. Efrus, 


Inc., 12 John St., New York. 


ALWAYS PAID HIGHEST CASH PRICE 
for complete jewelry stocks and fix- 
tures. Sell out to old reliable Joseph 
M. Gordon, Room 603 Province Bldg., 
Boston, Mass. 








MR. JEWELER, do you want cash for your 
stocks and fixtures. Write or wire, J. A. 
yo ga 415 Swetland Building, Cleveland, 

io. 


I HAVE PAID the highest cash price for 
jewelry stores for 40 years; I am a 
positive buyer if you really want to 
sell. Isaac Rich, Room 516, 387 
Washington St., Boston, Mass. 





SALESMAN, with capital, wanted as part- 
ner in New York concern manufactur- 
ing mesh bracelets; one familiar with 
watch-case industry preferable. Ad- 
dress “A., 4048,” care Jewelers’ Cir- 
cular. 





DO YOU WANT CASH for any part of your 
stock or stock and fixtures? Write or wire 
S. Siegel & Co., Keith Theater Bldg., Cin- 
cinnati, Ohio. 


A SKILLED STAFF awaits your watches of 
all makes for rebuild and repair; reason- 
able charges; send trial. Leo Hoffer, 507 
Glenn Bldg., Cincinnati, Ohio, 


Special Order Work and 
Repairs for the Trade. 


Sec. a word; minimum charge, $1.25 














QUICK RESULTS, cash at once; we pay 
the highest prices for your entire 
stock or any part of it; check by 
return mail; all shipments held -ten 
days; National Bank reference. Ben- 
jamin D. Sachs, 1001 Mallers Bldg., 
Chicago, Il. 

DON’T SELL your stock and fixtures until 
you see us; we come to see you at our 


own expense; we will pay you more. 
B. Wolff & Co., 156 E. 42nd St.. New York. 


WILL PAY SPOT CASH for your entire 


stock or part of it; our immense retail 








tion to pay you more than anybody; 
check by return mail; best bank ref- 
erences; business confidential. M. 
Bennett & Co., 59 E. Madison St., 
Chicago, II. 





jewelry business places us in a posi- , 


| GUN REPAIR WORK for the trade; expert 


shotgun, rifle, revolver and automatic pistol 
repair work: send for wholesale gun and 
ammunition catalogue. A. F. Stoeger, Inc., 
509 Fifth Ave., New York. 


Co Let. 


Se. a word; minimum charge, $1.25 














OFFICE SPACE, cheap rent; also. safe, 
telescopes and trays for sale. Address 
Room 22, 65 Nassau St., New York. 





TO LET, small light office suitable for bench 
work. Address Room 1404, 64 West 48th 
St., New York. 


WILL SUBLET PART OF OFFICE, fur- 
nished or unfurnished; unobstructed north 
light, suitable for diamond dealer. Apply 
Rudolph Schweiger, Room 1609, 48 West 
48th St.. New York. 








surplus stock of diamonds, watches and 
jewelry; send your stock to me and 
receive money by return mail: national 
bank references; all business strictly con- 
fidential. Emil Noel, 29 E. Madison St., 


Chicago, Ill. 
WE PAY MORE; before selling your 


jewelry stock or fixtures, see us; small 
or large stock; we will see you per- 
sonally at our own expense and give 
you a bona fide cash offer; (or send 
surplus stock and get cash by return 
mail); best references. Colmes Broth- 
ers, 11 Beacon St., Boston, Mass. 


ARE YOU GOING OUT OF BUSINESS? We 
pay highest cash value for entire stock or 
part of jewelry, diamonds and fixtures; 
communicate with us, it will be to your 
advantage; rating and references of the 
highest order. Van Praag & Co., 653 
Broadway. New York, established 1889. 








ARE YOU IN NEED OF MONEY? We 
will pay you highest market price for 
your entire stock or part; check sent 
by return mail; will hold merchandise 
for your approval; reference: First 
National Bank of Chicago; business 
strictly confidential; give us a trial on 
old gold and silver; established 1900. 
Emanuel Maltz Co., 1005 Mallers 
Bldg., Chicago, III. 





HIGHEST CASH PRICES PAID for your | 


WILL SUBLET part of office with northern 


light; phone for incoming and outgoing 
calls; typist available; reasonable. {oom 
73, 4180 Broadway, New York. Cort- 


landt 6721. 

SMALL OFFICE FOR RENT; equipped at 
present for setter, also suitable for watch- 
maker or engraver. Telephone Bryant 
7520. Room 702, 20 West 47th St., New 
York. 














Legal Notices. 


5c. a word; minimum charge, $1.25 








NOTICE IS HEREBY GIVEN that the part- 
nership heretofore conducted under the 
name of Block & Fay, 102 Fulton Street, 
New York City, has been dissolved com- 
mencing the 23rd day of October, . 
by mutual consent; all demands on the 
said partnership are to be presented to 
J. O. Block for payment. 

A OEE 


H#liscellaneous. 


5c. a word; minimum charge, $1.25 




















WATCHMAKERS, increase your. ability 
through the highly recommended books: 
‘Rules and Practice for Adjusting 
Watches,” and “Practical Balance and 
Hairspring Work;” circulars on request. 
Walter Kleinlein, Waltham, Mass. 














DO YOU WANT TO REALIZE MORE for 
your entire stock and fixtures? Then sell 
out completely to us, get your cash and 
retire; it is the only logical way; you can 
profit from our many years’ experience 
in the jewelry market by receiving our 
appraisement quickly and accurately; all 
correspondence kept in strictest confidence: 
ship your dead or surplus stock to us, 
express collect and realize the cash by 
return mail; remember that you are under 
no obligation to keep the check if it is 
not satisfactory: but others have been 
satisfied, so no doubt you will be too; 
bank and trade references furnished upon 
request; wire or write today to have our 
representative call on you, or send in that 
surplus goods and receive your. cash. 
em Bros., 333 Washington St., Boston, 

ass. 


Watch Work for the Trade. 


5e. a word; minimum charge, $1.25 




















JEWELERS’ GOOD WATCH WORK, eight- 
day service; watch repairing to the trade; 
not how cheap, but how good; mail orders 
promptly taken care of; price list on re- 
quest; estimates cheerfully given. Mem- 
bers National Jewelers Board of Trade. 
Chas. Rudnick & Co., Successors to S. A 








Peck & Co., 29 E. Madison St., Chicago. IIL 











We Will Buy-- 


your entire business or part 
of your stock and also estates. 
and will pay highest cash for 
same; records show we 
bought out some of the larg- 
est concerns throughout the 
United States; bank and mer- 
cantile references of the high- 
est character; it will be to 
your advantage to communi- 
cate with us. 


BROOKLYN 


PURCHASING SYNDICATE 
FRANK WALKER, PROPRIETOR 
610 Broadway Brooklyn, N. Y 
32 Years at the Same Address 
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Help Wanted a 








Production superintendent for watch case fae- 
tory, must understand details of management, as 
well as manufacturing of cases, do not apply unless 


you can handle big job; big future for right man. 








Address Box 4156, care Jewelers’ Circular 


—— a 





























When you are on a buying visit to 
| PFORZHEIM, do not forget to view 
my Large Collection. 


Specialties: 


EARRINGS CHOKERS 





Bijouterie Factory 


AUGUST BLEYER 


Neuenbiirg bei Pforzheim 


GERMANY 
Founded 1868 





Inspection and Enquiries Invited 


LL 


— el 














Reduce your 
stock 


Why carry so much drift- 
wood? A short snappy Her- 
man L., Art Auction Sale 
will make cash and new 
customers for you? I have 
letters of thanks from many 
jewelers for the idea and 
personally conducted sales. 


HERMAN L. ART 


Auctioneer and Appraiser 


458 Douglas Street 
AKRON, OHIO 





Write, Phone or Wire 


If you want to sell your busi- 
ness, I will pay you spot cash. 











Get the Most Money for Your Merchandise 
and Make New Friends and Customers for 


Your Store 
by Securing the Services of 


S. ZACONICK 


“The Dependable Auctioneer” 


My sales are conducted in a refined and interesting way, 
thereby safeguarding your reputation and bringing new 
customers to your store for future patronage. Will gladly 
furnish references. A few dates open. 


Write or Wire for Details to 


S. ZACONICK 
1290 Ocean Avenue Brooklyn, N. Y. 

















LEARN DIAMOND SETTING 


Become expert in this lucrative work under experienced q 
diamond setters. If you do not show natural ability 
within a month, your tuition fee will be returned. We + 
teach through correspondence and maintain a residence 
course in New York also. Our students do actual diamond 4 
setting for the trade when advanced. Write for terms. » 


JEWELERS’ INSTITUTE OF NEW YORK 
48 West 48th St., N. Y. C. John W. Krisch, Instructor 


vvvvvv 














| SEND US YOUR SPECIAL ORDERS FOR i FHSS 
| EMS~-BA 
eNBUeDALS OES 


SCHOOL - COLLEGE & FRATERNITY PINS 
INTERBORO MEDAL & BADGE CO., 303 4th Ave., New York 











EXPERT PEARL RESTRINGING | 


Rosemarie Pearl Co. 


132 Nassau Street New York 
Phone Beekman 6881 
PEARLS and STONE NECKLACES 
BEADS of ALL KINDS 



































Platinum and White Gold Shells 





71 Nassau St., New York 
"Phone Cortland 4346 





*‘Baguette-Like’’ 
Patented U. 8. A. 








Only ring that will mount 


Manufactures Fine 
round stones appear square. Jowelry—Special 


Plotinam 
Order Work. 











Es 


SOLID GOLD AND GOLD PLATE 


Fountain Pens, Pencils 


from $.15 each and up 


Elgin, Waltham, Hamilton, Howard watches 7 to 21 
jewels. Write for catalog. 


NASSAU PEN & PENCIL CORP. 
111 NASSAU ST., NEW YORK CITY 
































This full-page adver- 
lLisement appears in the 
November 16th issue of 
the Saturday Evening 
Post—in time to in- 
fluence purchases for 
Thanksgiving. It fea- 
tures two excellent pat- 
terns in Wallace Silver 
Plated Hollowware — 
Naney Deane and 
Alden. Orders for 
November dinnerware 
business will receive 


immediate attention. 


A. TIMELY HELP TO INCREASE 
YOUR DINNERWARE BUSINESS 


M 


} oe DEANE — this lovely pattern is as truly American as Thank-giving 
Day. It was created for modern folk who admire the touch of eraftsmauship tn tableware that 


captures the charm of the Early American 











hand-made silver pieces. Lilting curves 
and a chaste use of decoration (an essen- 
tially ~American” adaptation of a elassieal 
motif) mark this graceful pattern. [tis 
appropriately called for some Colonial 


lass whose sweet name thus lives on. 






NANCY PANE paore lew Set $ Lesenpnvorts ‘ the hosen 
Seu Valle. 4 
(/) 

ey LDEN —gaining its beauty 

entirely by symmetry of line, and eschew- 

ing all surface decoration. Alden recreates 

another design of the davs when America 

was young, By adhering to simplicity 

of surface. this pattern allows to the 

fallest for the lovely sheen of the metal. 
Alden brings the erace and beauty of 


a quieter day to the modern table. 


” ‘we : 
\WA LLAGE Silvers iths 


VEMBERS OF TRE STERLIAG SEEVERSMITHS Gt ILS. OF AMERIGY 





R. WALLACE & SONS MFG. CO. 
Shrevenittes — Wallingford, Conn. 


NEW YORK 
411 Fifth Ave. 


CHICAGO PHILADELPHIA 
10 So. Wabash Ave. 


SAN FRANCISCO 
1204 Chestnut St. 110 Geary St. 


Wallace are designers and makers of tableware, dresser silver and trophies in Sterling: tableware and trophies 


in Silver Plate; Early American reproductions in Pewter. 0... 


MEMBERS O F THE OR ae A as Come Gs Sfi.vek Ss wi Tr es Gwe) EeD O F AMERICA 


. Founded in 1835. 
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STYLE SENSATION 
of the SCASO/1 

SALES SENSATION 
of the year 


( )! FERING a complete 


line of beautifully de 
signed hollowware AS well AS 
flatware... Every DEAUVILLE 
| 
advertisement features these 
matching pieces... suggests lo 
| 
the millions the desirability of 
A complete SErvicc... arouses 
their desire to Possess. 
. | 
DEAUVILLE ts in such de 
] epee [ee i 
manda that jewelers who are 
/ / ] 
DCTCHATIAISCLS AS well AS JII]Ccr 
/ | | 
chants recognize the needa of 
] | 
Adequate stocks both ot 


| 
hollowsware Ana flatware. 


Immediate orders will Assure 
prompt shipments tor the 
Active season just ahead. 

ONEMDA COMMUNITY-LTD. 
ONEIDA-N. Y. 


DEAUVILLE 


COMMUNITY P 


ALSO MAKERS OF TUDOR PLATE 





